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COINED KEYS 





PACKED IN TRUE VIEW 
DISPLAY CARTON FOR 
FASTER SELLING... 


THE WATERBURY LOCK & SPECIALTY COMPANY 
MILFORD, CONNECTICUT 


Manufacturers of Padlocks, Chain Door Guards, Steel and Cloth Tapes, and Utility Knives. 
CANADIAN REPRESENTATIVES: ADVANCE AGENCIES, 307 MAIN ST.,W., MAGOG, QUEBEC 
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A QUALITY SAW 
IS EASIER TO SELL 


...4nd somebody always asks why 


Would you rather tell your customer it is different in design... 

Would you rather tell your customer about the metallurgical qualities .. . 

Would you rather tell your customer that the saw is lower priced . . . 

Would you rather tell your customer about the set, the profile, ete... 

Would you rather tell your customer about how it ‘‘feels’’ better to the grip . . « 
or wouldn't it just be a lot simpler to tell your customer 
“here is a quality saw, an Atkins saw that is the result of 
almost 100 years of sawsmith skill and knowledge backed 


up by the tremendous research and engineering 


development staff of the Borg-Warner Corporation.” 





Try it our way a couple of times — you'll sell saws... 


there's action at 


ATKINS 


SAW DIVISION 


BORG-WARNER CORPORATION 
INDIANAPOLIS 9, INDIANA 














You sell the best with 


UNIVERSAL 


{merica’s most complete Vacuum Goods line 


THE “HIGHLANDER” 
OUTING SET 


Get set for big Spring and Summer sales with 
famous Universal Outing Sets. The colorful new 
“Highlander” contains two Universal “Shur-Grip” 
quart-size vacuum bottles, each with 4 nested 
plastic cups. Both packed in bright red plaid 
moisture-prool case to retail at only $10.95. 


See your Universal distributor and cash in! 


THE “SCOTSMAN” 


Bright red plaid case. Quart 
vacuum jar, quart vacuum 
bottle, 4 nested cups, metal 


lunch box. Retail, $14.95. 


THE “TRAVELON” 


Zippered nylon case in blue 
and grey. Two Universal quart 
vacuum bottles each with 4 
nested plastic cups, and metal 
lunch box. $12.95 retail, With 
pint bottles, $7.95. 
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THE “VOYAGER” 


Genuine “Surtex” case with 
two quart bottles with 4 
nested plastic cups and sand- 
wich box. Retails at $17.95. 


FAMOUS CHARACTER 
CHILD’S LUNCH KITS 


Today's largest selection in- 
cluding: Gene Autry, Mickey 
Mouse. Howdy Doody and 
others. All with Universal 
“Shur4,rip” hall-pint vacuum 
bottles. Retail. $2.89. 


UNIVERSAL 


LANDERS, FRARY & CLARK, NEW BRITAIN, CONN 
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e Here’s good news for all hardware dealers: acco 
has adopted a brightly-colored, new package de- 
sign for all AMERICAN CHAIN packaged items! 

These attractive blue-and-gold packages make 
it easy for you and your salespeople to locate any 
packaged chain item on your shelves in seconds. 
Your customers will be attracted by the colorful 
packages on shelves and on counters. And—each 
package bears legible identification of its contents 
for quick recognition. Result: more sales, faster 
sales, elimination of delays... more profits for you. 

Now is a good time to lay in a complete shelf 
stock of these popular AMERICAN CHAIN packaged 
iterns. Doing so will stimulate your chain sales. 
... A partial list of items now offered in the new 


AgCcO 








are in New-Style Boxes! 


American Chain Division 
AMERICAN CHAIN & CABLE 





Now All ACCO Shelf Chains 
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colored packages is given here; your Acco dis- 
tributor will gladly furnish you with a complete 
list. Call or write him today. 


A partial list of packaged 
AMERICAN CHAIN hardware items 


Tenso Coil Chain 

Tenso Tie Out Chains 

Tenso Dog Runner Chains 

Tenso Porch Swing Chains 

Elwel Coil and Machine Chains 

Elwel Cow Ties... Jack Chain 

Sash Chain... Register Chain 

Cotter Pins ... Repair and Lap Links 
ACCO Pails (Proof and BBB Coil Chain) 
»..and many others 


- Better 








tYork, Pa., *Atlanta, Boston, *Chicago, *Denver, Detroit, 

Houston, *Los Angeles, New York, Philadelphia, Pittsburgh, 

*Portiand, Ore., *San Francisco, Bridgeport, Conn. 
*WAREHOUSE STOCKS {FACTORY 





Value 
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Just Among Ourselves 


Informal Editorial Comments 


By W. A. Phair 


ry 
hey are not supermen . . . 
“Me underselling a Ward's or Sears’ retail store? Don't be silly.” 


That was the reaction of a southern dealer when we told him that his 
prices on auger bits were below those of a nearby retail outlet of a mail 
order chain. 


Yet, this was an actual fact. We had the figures to prove it. We shopped 
the chain store and had the prices that were on their bins. Not only was 
the price in the chain store higher, but the quality was surprisingly poor. 


The chain store was selling German bits of unusually poor workmanship 
The bits were rough and seemingly unfinished. No American factory would 
have shipped such frowzy looking products. I do not believe that any 
craftsman would buy such bits as were offered in that chain outlet. 


Yet, here was this chain, with its bins full of this merchandise, at prices 
above the suggested normal retail price of a first class line of American 
made auger bits. 


For example, the chain store was selling a cheap looking imported % in. 
bit at 89¢; the same size in an American made bit is 88¢. The ™% in. bit 
in the chain outlet was priced at $1.09; the American made product sella in 
thousands of independent stores at 98¢. The 1 in. imported bit was priced 
at $1.59; you can sell the same size, in a well finished, American made item, 
for $1.36. And so it went through the whole range of sizes up to 1% in. 


There are two important lessons we can learn from this. One is that the 
big chains are not supermen. They make many mistakes, as this case of the 
auger bits proves. 


No doubt the chain bought these imported bits at a very low price. 
Judging by the quality of the German bits, they must have been bought at 
a very, very low price. Then the chain added a real hefty margin-—-much 
more than the average hardware store would add—and ended up with a price 
higher than a good grade American made bit of a make found in thousands 
and thousands of independent stores across the nation. 


The second lesson this case teaches us is the value of periodically shop- 
ping the competition. If you do this regularly, you will find many instances 
where the prices in the retail outlets of the big chains are out of line on 


staples. 


On some items, sale items and leaders, the chains will be very low. But 
on many staple items they will often be found quite in line with the prices 


HARDWARE AGE, MAY 24, 1956 








Just Among Ourselves 








informal editorial comments 


of the independent merchant. But you will never know this unless you 
make it a practice to frequently shop these stores. 


Can you imagine the damage to customer good will that this chain store 
would suffer if nearby dealers had pointed out that the chain was selling 
a cheap looking, imported item, at prices higher than that of a first class 
American product? 


Yes, the retailing giants are powerful and tough competition, but they 
are not supermen; they make mistakes. The independent dealer, with his 
flexibility, can capitalize on these mistakes, if he takes the trouble to learn 
about them by keeping his eye on the competition. 


How to kill the goose. . . 


Did you ever try to buy insurance at a cut price? Did you ever try to 
borrow money from the bank at wholesale prices? Did you ever try to 
get the telephone company to give you a “courtesy discount?” I am sure 
you have never tried any of these, because you know you can’t do it. 


Yet, these very same companies that are so strict about the selling price 
of their product, have no qualms about setting up employee buying clubs 
that take millions of dollars of business away from local merchants. 


These factory sponsored buying clubs that sell goods to employees at 
wholesale cost, are an especially vicious form of trade diversion that does 
nobody any good, 


An especially unfortunate aspect of these buying groups is that many of 
them are run by unions, These same unions are very strict in prohibiting 
other unions from operating in their field. But they do not hesitate to 
hurt the business welfare of local merchants. It is difficult to believe in 
the sincerity of any union that encourages this diversion of trade from 
normal retail outlets. 


We know that factory managers believe that these buying clubs are a 
fringe benefit, used to attract factory help. But have these factcry man- 
agers ever considered the damage they do to a community when they rob 
the local merchants of this consumer trade? 


Do they realize that they are hurting the chief tax payers of a town, the 
many small firms who are the chief support of the fire and police depart- 
ments that the factory needs so badly? 


Do they realize they are hurting the people who are the chief supporters 
of the local school system, which is such an important factor in attracting 
new factory help’ 


Do they realize that when they rob local merchants of this business, that 
they prevent the town from developing good stores? And when factory 
help looks around a community before they take a job, they look for good 
local stores. 


No matter how you add it up, factories should not be in the retail business 


Write me a note if you have had recent experience with these factory or 
union buying clubs. 
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How to OPEN up a new CLOSER market... 








With poratie! arms 
for recessed side of door 


For standard 


TAL ha Lil‘ halla’ 


LOCKWOOD 


Ball Bearing Closers 


AIR CONDITIONING is moving in all over town. It's happening 
right across the country. And every new air conditioning installation 
is potential door closer business for you .. . providing your 


closer stock is complete. 


BEST WAY to be sure is to sell LOCKWOOD ... the finest 
ball bearing closers on the market and there's a model 


to fit every type of installation. 


LOCKWOOD HARDWARE MANUFACTURING COMPANY 


FITCHBURG, MASSACHUSETTS 


HARDWARE AGE. MAY 24. 1956 % 








ashington 
NEWS and VIEWS 






By Washington Bureau of HARDWARE AGE 


Loosened Credit Curbs Seen 
As Business Hints Leveling-Off 


Signs of a business breather are becoming more 
numerous, and may hasten government actions loosen- 
ing credit restrictions. 

Latest statistics on construction show outlays in 
April amounted to $3.3 billion, matching the all-time 
high of last year. Most of the strength is still in 
commercial, industrial, and highway building. Spend- 
ing for homes rose by about $100 million from March 
to April to reach $1.22 billion, but this was still & 
percent ($230 million) below last year’s level. 

Retail trade, meanwhile, also showed some signs of 
leveling off in April. Store sales amounted to $14.8 
billion, down 2 percent from last year after adjust- 
ment for seasonal factors. 

Another potential weak spot now is the retail inven- 
tory picture. Retail inventories at the beginning of 
April were up to $24.5 billion, a gain of $700 million 
from the previous month and $1 billion ia two months. 
Adjustment for seasonal factors cancels most of the 
increase, but government experts admit inventories 
are disturbing. 


Bad weather, late income tax deadlines, and other fac- 
tors probably helped hold down business this Spring. 
If May figures continue to show slippage, credit re- 
atrictions will probably be eased. 


Business Gains Ground In Fight 
To End Government Competition 


Businessmen pressing for an end to unnecessary 
government competition have won an important round 
in their fight. The House has knocked out of this 
year's defense money bill the provision giving Con- 
gress power to veto Pentagon plans to discontinue 
commercial facilities. 

In removing the veto power, the House overruled 
the House Appropriations Committee, which fought 
hard to retain its authority. The veto, inserted only a 
year ago, has been used on 12 occasions out of 112 
proposals, and about 60 are atill pending. Among the 


10 





projects which the military wanted to close, but which 
Congress blocked, were two naval paint manufacturing 
plants. 

Congressmen often speak of getting the government 
out of competition, but block plans to close facilities 
in their own districts when they think it is politically 
popular. 


Strong pressure by businessmen and spokesmen for 
the now-dissolved Hoover Commission are credited 
with convineing the House that the veto balked the 
drive to end government competition. Support ts still 
needed to make sure the veto is not reinstated. 


Senate Approves Pilot Program 
For Partial Flood Insurance 


Overwhelming approval (61 to 7) by the Senate of 
a bill to provide partial compensation to merchants 
and home owners who suffer flood damage brightens 
the prospect that Congress will enact disaster insur- 
ance this year. 

As passed by the Senate, the measure would pro- 
vide up to $5 billion for the government to give cover- 
age up to $250,000 for business firms and $10,000 for 
homes. 

Policyholders would pay 60 percent of the premiums 
and the government the remainder until 1959, when 
state governments would be required to pay half the 
Federal share. Rates, to be set by a new Federal 
Flood Insurance Administration, will run between $5 
and $12 for each $1,000 of coverage. 

The Senate measure is a pilot program to be im- 
proved after a few years of operation. 

The program would permit private insurance firms 
issuing flood insurance to reinsure their risks with 
the government. 


The Senate bill does not cover disasters such as tor- 





nadoes, hurricanes, or earthquakes, but it is possible 
that these may be included before it is passed, or they 
may be included when the permanent program is 
adopted in a few years. 


(Continued on page 95) 
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the fact is: This new Job-Tested seal is a sym- 
bol of PET quality. Proved by unbiased reports 
from a leading research institute. Proved by 
on-the-job tests by workmen all around the 
country. Watch for the PET Job-Tested seal. 
It's your guarantee of top-quality tools. 


the fact is: Both distributors and dealers get 
top volume with PET’s new and different volume 
sales plan. it's a continuing, local area sales 
plan with big, powerful newspaper ads, and 


YOUR NEW GUARANTEE 





the most complete, proven merchandising kits 
the industry has ever seen. Plus our sales and 
advertising personnel, detailed to distributors, 
to help make this powerful, local program work 
wonders with your power tool sales! Plus a 
potent national campaign, timed to give the 
local programs the prestige push they need. 


the fact is: Once you find out about this new 
and different PET plan, you'll find a new high 
in power tool sales! 





mail coupon today for full details 
mail to: GEORGE WEATHERBY, Sales Moneger 


PORTABLE ELECTRIC TOOLS, INC 
320 West Bird Street, Chicage 20, Illinois 






those who depend 
on tools, 
depend on... 


MA % 






Please send me full details about your new local orea PET sales plon 


NAME 
FIRM NAME 
PORTABLE ELECTRIC TOOLS, INC. ADORESS 
320 West 83rd Street, Chicage 20, iiineis CITY STATE 
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‘LATEST INFORMATION ON NEW PRODUCTS AND SERVICES 


7/a-in. Portable Saw 


The Maxaw 7800 features a True 
(‘ourse Guide behind the cutting 





blade to guide the saw through the 
cut, to keep saw moving straight 
and to hold the cut open to prevent 
pinching or binding. The 7'%4-Iin. 
saw features an &-in. cutting ca- 
pacity and improved telescoping 
yuard with larger safety grip for 
easy pocket cuts. Maxaw 7800 re- 
tails for $79.95; with metal carry- 
ing case, $89.95. John Oster Mfg 
f# 


Por more data circle Ne. 1 en postcard, p. 105 


Signs for Lawns 


This do-it-yourself lawn sign con 
sists of a black, weatherproofed 
redwood surrounded by a 
black iron frame with decorative 
scroll work. 


board 


Customer selects suit 
able numbers for his name and/or 
addreas from dealer's stock and at 
taches them himself to both sides 
of sign. Nu-Lume numbers and 
letters, or numbers and letters in 
stainless steel, brass or bronze (all 





made by the manufacturer of sign- 
board), may be used. Lawn sign re- 
tails for $3.50, without numbers and 
letters, and is packaged in an indi- 
vidual corrugated carton. Macklan- 
hurg-Duncan Co. 


Por mere data circle Neo. 2 on posteard, p. 103 


Plastic Mixing Cups 


Breakage accidents are reduced 
with these 2 and 4-cup Lustro- 
Ware polyethylene graduated mix- 
ing cups. Molded-in graduations 
are easy to read. Wide rim pre- 
vents distortion and spilling when 
filled. Cups are contoured for easy 










































mixing with spoon, beater or power 
mixers. Also safe for measuring 
hot water. The 2-cup size retails 
for 29¢; 4-cup size for 49¢. Colum- 
hus Plastic Products, Inc. 


Por more data circle Ne. 3 on posteard, p. 163 


Magnetic Level 


Plumbers, sheet metal men, ele 
tricilans and home mechanics will 
find uses for this magnetic torpedo 
level, Level leaves both hands free 
to work built-in Alnico 
magnet holds tool on ferrous sur- 
faces indefinitely. Tool has three 
glasses for plumb, level and 45 de- 


because 











gree Tapered design makes it 
easy to slip level into pocket. Re- 
tails at $4.30. Stanley Tools. 


For more deta circle Ne. 4 on postcard, p. 163 


Vacuum Cleaner Toy 


Operated on two size D flashlight 
batteries, the Play-Vac sounds and 
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in hardware merchandise... 





like the 
it picks up crumbs, dust, shavings 
lint. 
the Campbell Kids of soup fame, 
this Mirro toy is safety-engineered 


performs just real thing. 


and Decorated with decals of 


for children. Motor is fully sealed, 
and there is no danger of electric 
shock. This addition to the Camp- 


hell Kids line of Mirro toys re- 
tails for $5.95. Aluminum Goods 
Uiag. Co. 
Por more data circle Neo. 5 on postcard, p. 169 
Tray Tables 

Featured in the 1956 line of 
hostess accessories is the Queen- 


Size tray which has a new shape 
and a shallow lip that holds more 
and is (Jueen-Size 


easy to clean 


King-Size tray tables are of- 


and 


fered in a wide selection of new 


patterns ranging from abstract, 
modern effects to provirm ial themes 
in color combinations on red, green, 
beige and black backgrounds. Tray 
table frames and matching storage 
racks both black 


modern brass fin- 


available in 
and Florentine 


are 
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FOR THE HARDWARE DEALER 


ishes. All have a stain-and- 
alcohol-resistant finish. Queen-Size 
tray tables retail at $2.45 and $2.95. 
Sets of four tray tables and stor- 
age rack (No. 47, illustrated) re 
tail at $9.95, and $12.95 for No. 47 


trays 





eo 


Tr 
> 
. i ane 


y 
King-Size tray tables retail at $3.95 
and $5. Sets are $16.95 and $22.50 
Hostess carts are $9.95 and $12.50 
The Cal-Dak Co 


For more data circle Ne. 6 on postcard, p. 163 


Aluminum Vise 
Light-weight, for 

ing, this aluminum carpenter's vise, 

No. 1656, 


easier carry. 


weighs 2°, Ib it has 








100) 


(Continued on 


page 


Want more information on these 
products? Then use free post 
card on page 103. 





TO HELP YOU 


SELL 


AND OTHER DEALER 
es Ss 8 23 4. 








Sash Cords in Cartons 
Four types of sash cords 
Redwood, 


Blue 


Spruce, lronwood and 


(ypress-—now come in individual 
cartons, as well as transparent film 
Package for sizes No. 7 


% is a royal and light blue 


sleeves 
and No 
carton with grey, and a transparent 





film-covered window through which 
Sug- 
gested uses are illustrated on car 


product is clearly visible 


ton's sides. Each of two connected 
100-ft hanks 
vidually packaged either in the car 
the transparent film 
bag. 
specify package choice when order 
ing. Shuford Milla, Ine. 


Vor mere data circle Neo. 7 on postcard, o. 195 


of sash cord ia ‘indi 
ton or in 


KE ver-Wrapped Dealers may 


Painter's Tools Display 
Containing a wide assortment of 

Al9 merchan 

(Continued on page 123) 


painter's tools, the 
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1966 
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Feb. 
1966 








(in millions) 



































» Trade Asks: Why Not Decimal Packing? 


» Hardware Store Sales Gain 5.6 Pct 





> Outlook Is Better For Good Sales Year 


Decimal Packing Will Come Eventually, Why 
Not Now? Dealers Ask; Wholesalers Agree 


The hardware trade wants deci- 
mal packaging. And it wants it 
soon. 

That fact was made very clear 
in comments contained in letters 
received by HARDWARE AGE over 
the past month and a half, 

The sentiments expressed in 
these letters lend strong endorse- 
ment to the position taken by the 
National Wholesale Hardware 
Asen., and other distributor organ- 
izations, encouraging manufac- 
turers to use decimal packaging. 

The comments on decimal pack- 
aging received by HARDWARE AGE 
were in connection with a request 
by HARDWARE AGE for suggestions 
for a name fora 10-unit pack (See 
HA, Apr. 12, p. 14). 

Interest in this subject is very 
high, judging by the large number 
of suggestions for a name received 
by HARDWARE AGrE. In suggesting 
names, many readers also com- 
mented on decimal packaging. 

For example, C. C. Palmiter of 
Sandy Lake, Pa., said, “Regardless 
of the name selected, I'm in favor 
of 10-unit packaging.” 

R. R. Hohnhorat of Dorset Hard- 
ware, Dorset, Ohio, remarks that 






i4 


“as a retailer, | see many advan- 
tages to decimal packaging. I hope 
all manufacturers will adopt such 
a program.” 

Ruben Hoffman of Hoffman 
Hardware Co., Atlantic City, N.J., 
commented, “I would like to see 
the decimal system of packing 
(Continued on page 150) 





Many Names Suggested 
For 10-Unit Package 


What is a good name for a 10- 
unit pack? 

HARDWARE AGE asked that 
question in the issue of Apr. 12, 
p. 14. Suggestions for a suitable 
name have been received from 
many readers, All these sugyges- 
tions will be submitted to a com- 
mittee of judges to select the 
most suitable term. 

As soon as the votes of the 
committee are received by HARD- 
WARE AGE, the results will be re- 
ported on this page. Deadline for 
suggestions was May 15, as indi- 
cated in the original announce- 
ment of this project. 














March Hardware Store 
Sales Rise 5.6 Pct 


March sales in retail hardware 
stores were $207 million, against 
$196 million in March, 1955, the 
Vepartment of Commerce  esti- 
mates. This amount is a gain of 
about 5.6 percent. 

Sales for the first three months 
of 1956 totaled $553 million against 
$526 million for the same period 
last year, a 5.1 percent gain. 

March sales were $36 million, 
over 21 percent greater than Feb- 
ruary, 1956. 

Seasonally unadjusted estimates 
for the last three years are: 


(millions of dollars) 


1956 1¥55 1954 


January 175 170 165 
February 17] 160 172 
March 207 106 196 
Three month total 533 526 od 
April 228 221 
May 246 229 
June 242 232 
July 23% 235 
August 237 216 
September 251 230 
October 259 243 
November 244 246 
Decembe 317 319 


Tota! 


$2788 $2702 
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Closed Socket Type | ' pw a 
Ratchet Wrench Yes... PROTO has acquired the complete line of TAC ratcheting 


¥,°- 1s" Openings 


wrenches and is now the sole manufacturer of these patented, versatile tools. 
This announcement means expanded markets, new customers 

and greater volume for sellers of PROTO tools. 
Using the open-end ratcheting principle, these wrenches perform 

jobs for your customers that are otherwise difficult or even 

impossible to handle. They work in close quarters, over and around 

tubing and other obstructions, on hidden bolts and nuts, and in 

recesses or wells. To meet your customers’ needs and to increase 

your profits, stock and promote these Te Toe time-saving tools. 


LS 





Crowfoot Type Send for catalog of entire line to PROTO TO 
2213 Santa Fe Avenue, Los Angeles 54, Calif. 


- Me 


Ratchet Wrench 
4,”"- 3” Openings 





In addition to the three types of ratchet 
wrenches shown above, the PROTO- 
TAC line includes ratcheting box 
wrenches, screwdriver attachments, 
rigid heads, and adapters for turn- 
buckles, standard sockets and internal 
wrenching. 


Eastern Warehouse & Factory, 
Jamestown, NY 


Canadian Factory, Londor, Ont. 


8664 
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MOST POPULAR DEAL IN PADLOCK HISTORY 
NOW HAS MORE SALES APPEAL THAN EVER! 
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Featuring the NEW LOOK in brass padlocks... 


alaymaker's 
ERRAPIN 


with the distinctive 





“hugs the heasp” 











Few living things are built stronger, are better 
protected against weather, or last longer than the 
turtle. His ground-hugging, heavily armored chassis 
says “rugged durability” clearly and unmistakably. 
The new Slaymaker Terrapins are so named because 
they feature the same “lie flat’ contour, have similar 
heavy armoring, weather resistance, and long life 
expectancy. Here are padlock security and depend- 
ability—and then some. 


The Terrapins are new, redesigned versions of the 
popular brass padlocks you have sold so readily — 
and profitably —via the SM 17 dispenser. When 
you start dispensing these new terrapins, your sales 





Young and old alike will go for the new Sloymaker Terrapins. Opportunities and profit potential will be bigger than 
Point out the new “lie flat” contour, the heavier shackle, the pol- over _ because the padiocks are better buys than 
ished-brass beauty of these padiocks. Anyone interested in security , 

and top valve will find it in a Terrapin ever! The padlock numbers alone remain unchanged. 


16 HARDWARE AGE, MAY 24, 1956 










" OOK AT THE PLUS VALUES 


the Terrapin padlocks offer!” 


Advanced, functional design! 







Stronger rivets then ever before—mede 
os part of the rustiess brass case itself, 
for greeter security and safety. Resist 
file and jimmy. Uniformly riveted under 
great pressure. improved cylinder for smoother ax- 
tien! ideal for keyed alike or mviti- 
change installations. 


Pa 





i” | ties flat—-hugs the hasp”—more ottrac- 
> a tive te display, more practical te use! 
( 

































New, heavier shackle on the two PLUS all the basic quality features—solid cast 
lerger “super” padlocks. brass construction; polished finish; double ward 
end “Super Tumbler’ mechanisms; tough, 
chromium pleted steel shackles; accurately 
coined keys; and abundant key changes! 
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OR STANDARD SECURITY bouble word mechanism. Chrome shackles. individually boxed. 





PADLOCK #55 PADLOCK #75 PADLOCK #95 





>) Sizeacross case, | in. One Size across case,| 7-16 in Size across case, 1% in. 4 
dozen to display carton One dozen to display @o2. to display carton 
= Weight, 1% {bs. per doz carton. Weight, 3 ibs. Weight, 4% ibs. doz 
ax" Key blank K254. Price doz. Key biank K253. Key biank K251. Price 


7) per doz, $4.00. Su 


| per doz. pe. Su 
—* #£«gested retail, Sc enc ; 


gested retell, 7S¢ enc 








f% 
ig. Size across case,1'4 in. 4 Size across case,! 9-16in if Size across case, 2 in. % 
” doz. to display carton Y% doz to display carton carton New 
& Weight, 2 ibs. per doz New heavy te. Weight 
gine Key blank K224. Price Weight, 4% Ibs. per doz blanks 
ee per doz, $7.60. Su Key blanks K230 and 1ica per 
gested retail, 95 © K2308. Price per doz., Suggested 


$2.80. Suggested retail 
$1.10 each. 
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___ DON’T GET CAUGHT 

_ WITH YOUR STOCKS DOWN! 

he Order your new Slaymeker Terrapin 

-_—s_ padiocks by number. Display them on LOCK COMPANY 

2 the face of your dispenser and stock 

an them in the back. And don't under- wanda eee ces EY 
Tl estimate your is. There's nothing Nationally advertised in The Saturday Evening Post — 
ss slow-moving about these Terrapins! WORLD'S MOST COMPLETE LINE OF PADLOCKS we 
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Self-Selling ..-for Many Uses! 
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of nail is boxed in its own display carton, carrying 
full description plus these powerful sales points: 
rustproof, non-staining, need no deep-setting or 
puttying. Aluminum nail sales are climbing 
steadily ...let yours climb with them! 





Not only the best rustproof 
flashing at lowest cost... 
this .019” aluminum sheet 
is handy material for many 
do-it-yourself uses. 50’ rolls 
in convenient display car- 
tons. 14”, 20”, 28” wide. 





.»- for one use only... sells sure as rain! 


REYNOLDS 4/7? ALUMINUM .- 
ay 


GUTTERS AND DOWNSPOUTS 


Bright, attractive, light to handle...go up with slip connectors, 
no soldering. These gutters sell both the professional and the 
do-it-yourselfer. Ogee embossed in 4”, 5”, 6” sizes. Half-round 
in 5” and 6” sizes. Stock these best-sellers...see your supplier. 
Write for literature. Reynolds Metals Company, 2026 South 
Ninth Street, Louisville 1, Kentucky. 





REYNOLDS 98 ALUMINUM 





BUILDING PRODUCTS 


See “FRONTIER,” Reynolds great dramatic series, Sundays, NBC-TVY Network. 
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They're heading your way RIGHT NOW! 





NOW...Westinghouse puts you ON TO 


| age 


aay Plus-profits! 
Opens gigantic new market for REPLACEMENT SALES! 


e Brings out ALL the hidden beauty in furnishings, ie SELLING TIP: Don't overlook the “cosmetic” ang 
fabrics, complexions! a. New BEAUTY TONE Pink Bulbs 
make complexions glou It's a 
@ Solf pink tone makes warm colors spring to life ; tremendous selling loree... 


7 » , ’ 
Psi radiates glamor evervwhere! caper tally with women 


@ Permanent inside silica coating banishes glare 


.. melts harsh shadows! 
@ Has exclusive Westinghouse LIFE-LINE FILAMENT 
— “Why Westinghouse Bulbs give long, long life! 


e All popular sizes... 00.75, 100, 150 and 
50/100/150-watt three-way ! 





{GHT THIS MOMENT...YOUR WESTINGHOUSE SUPPLIER IS 
RECEIVING NEW BEAUTY TONE SHIPMENTS! PLACE YOUR ORDER NOW! 





* ) + , 7 Po G things in TINTED LIG 
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JF THE LIGHTING TRENDS! 





SETTLE 


WHITE BULB 


“tn | Plus-profits! 


ANOTHER new market for REPLACEMENT SALES! 
Best for reading, sewing, hobbies, all close work! 


SHOW ‘EM THE BIG DIFFERENCE. 
? 


e Cuts bounce-back glare from shiny surfaces! ” 

© Helps prevent tired eyes, headaches, fatigue! 

e Glare-free light makes rooms look better! F a Py 

© Has exclusive Westinghouse LIFE-LINE \Z Sp S] 
FILAMENT —“Why Westinghouse Bulbs & | 


— 


give long, long life!” | a: ue Hut ers Eye Seving | Sutie 
with the new Pye Saving, ‘ ste wate er coat 
4 


e All popular sizes .. . 60, 75, 100, 150 and Bulb “light-up cemon- AA are uff of shiny surfaces ome light over ‘whole 
2) strator' Ask yeur : usere are - eiuin beast hy (tite esate @- teas x 


90/100/ 150 watt three way! 7 suppler. } : atwwue giare betvepn seer -a@batit 


MAKE YOUR STORE HEADQUARTERS FOR “GREATER SEE-ABILITY!I" 
STOCK UP WITH NEW EYE SAVING BULBS NOW! 


5, Watch Westinghouse isin 8 os 
































WESTINGHOUSE 


: a  ——< 
7 . a | ~ 
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fo BIG NEW DE VELOPMENTS 


in the $7150,000,000 residential lighting market/ 





NOW... Westinghouse gives you this EXCLUSIVE SELLING FEATURE! 








‘LIFE-LINE 
FILAMENT 


em 
\ _ \\\ \“WHY WESTINGHOUSE BULBS GIVE LONG, LONG LIFE!” 





Westinghouse control» Westinghouse «onirol: } } No wonder «o man) 


the actual mining and every step in the produ rod W estinghouse users Say 


refining ot its own tion of its own tungsten = W estinghouse Bulbs 


= '* 
tungsten ore... hiament wire ; last longer 


Exclusive 
LIFE-LINE FILAMENT 


now featured in | ; f 


Hew Westinghouse New Westinghouse All Westinghouse 
BEAUTY TONE Pink Bulb« EVE SAVING White Bulbs INSIDE FROSTED Bulbs 


WESTINGHOUSE LIFE-LINE MAKES WESTINGHOUSE THE PROFIT LINE 
-»- SELL THE BULBS WITH A DIFFERENCE! 


ial Vi; HWY 4 Mi t; y fy | where BIG things in SELLING FEATURES 
(if (AY (/4/ OMNSC i are happening for YOU! : 








NOW... Westinghouse gives you PROFIT-STYLED PACKAGING! 








NEW 2-PACKS, 
NEW 4-PACKS 





























% “Yell Talililet bali late mio laamaalela; te “it ne & 


q 
P"\ Wal 
bulb sales into multiple sales! | -. v7 - 3 = 
— ® ‘1. f J 
x Se ¢ 
ce 2-packs are perfect for harder-selling 
mass displays! They trade up one-bulb 





buvers to double pure hases . eliminate 


They're Westinghouse EXCLUSIVES! _ \o0ve bull» 
cr 


cement TS TT TS ES A ET TT 


%, 


sew 4-pack sells in any of five display 
positions’ Stack em any way you like 


each 4 pack says ‘Muy extras! 
bie ees eee sha 


aeeed 
4 
— 


New EVE SAVING New BEAUTY TONE a protes “yn geen ee 4 t ws b en : 
; Sitmwas Mire’ it ivan syraie 7 CTU Ve B16 -TV 
White Buibs Pink Buibs siiiasien ’ 


esting cuts package nite, holds 
bulbs more securely. 


«bee Watch Westinghouse sore 





MORE big news for Westinghouse Light Bulb Dealers... 


WESTINGHOUSE-SF QNSORED CBS 
CONVENTION AND ELECTION TELEL ASTS 


TO FEATURE SELLING-STORY ON 
NEW BEAUTY TONE AND EYE SAN 


ING, BULBS! 


2 ae 


Actual demonstrations—day after day—by TV's supersaleswoman, 
Betty Furness ...on the standout TV presentation of the year! 


Remember what happened in °52: Westinghouse 
and Betty Furness made selling history! And 
Westinghouse Dealers made SALES history. 
It'll happen again in *56! 


YOU CAN BE SURE...i1F ITS 


Westinghouse 


Westinghouse Lamp Division, Bloomfield, New Jersey 








~ ae | 7 3 “ | . where BIG things 
2 get Khatc/ LAIMA LU : are happening for you! 














Reach 
new sales 


records 
with 


A aM 


stools! 


@ A balanced assortment of Cosco models 
... to suit the needs and tastes of every 
customer, That’s your key to expanded stool 
sales and profits! Now, more than ever, Cosco 
is the Jeadership line . . . out-advertising, 
out-promoting and out-selling all competitors 
put together. And now, more than ever, Cosco 
is the quality line... with chromium-plated 
tubular steel legs on even the lowest-priced 
models ! Order a complete assortment now! 
You’ll discover, as thousands of enthusiastic 
dealers already have, that “‘Cosco sells quality 
... and quality sells Cosco!” 

HAMILTON MANUFACTURING CORPORATION + COLUMBUS, INDIANA 














New Co-op Ad Pian! Now COSCO will pay half of your 
local COSCO newspoper advertising bill, up to 600 
lines a month. Write today for full details! 








‘) 





Stool Stool Stool 


$9.95° $10.95° 4° $14.%° 
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MODEL 4-M 
STEP STOOL 
Retail list price 


$13.95 * 


< ne y higher c colorado 
ond wed, ond in Coneda, 








Go ahead! Feature 


LOSES. 


The Leadership 
Line of Metal 
4-A Step 3-6 Kitchen 5-D Bath 3-H Counter 2-8 Kitchen Household Furniture! 


Stool 
$5.45° 





27 


ys ae 4-7 Ya 
| 4 































DRIES UP 
HARMFUL 


DAMPNESS 
THAT LEADS -To 











MILDEW. RUST 
MUSTY oDoRs 





G. N. COUGHLAN CO., West Orange, N. J. 


Mfr. of Nationally Advertised Chimney Gweep, Process 33, New Easy-Aid Oven Cieaner, ‘Cops’ Sponge Copper Cleaner, ete 
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Over 700 Ads 


IN THE COUNTRY'S LEADING NEWSPAPERS 


Plas House and Garden 


MAGAZINE 


Weather hot and humid! That's the forecast for '56. 
And with hundreds of De-Moist ads timed to 
break with the humidity in 26 major cities you'd 
better plan for a big, healthy sales increase this 
year—an increase that will make last year’s sen- 
sational 40°), seem puny! In '56 millions will see 
De-Moist ads in House & Garden (with almost two- 
million readers a month) and over 700 ads in the 
country’s most influential daily newspapers. Better 
get your order in now—ready for De-Moist volume! 


GENEROUS ADVERTISING 
ALLOWANCE plus streamers, counter 
cards, ad mata, circulars (all packed with each. 
display carton )— radio and TV scripts availabie. 


Stock — Displiay— Order Today ! 


nem 


OPEN STOCK 3 (F air Trade Price Protected) 
No Size | Pack Weight | List per| List 


| i | i case each 

| D-12 bag | 12 o7 | Ldoz.} 1) tbs.) $15.48} $1.29 

| 0-50 bagi Woz.'% doz} 21 tbs.| O70) 4% | 

| NO can| 1202. | 1 doz.| 14¥4 ibs.| 20.28] 1.60 
For best discounts, order in case lots 





Packed Two Ways 

12 oz. and 50 oz, foil-lined bags. 

Deluxe Closet Hanging Can with VU-MATI¢ 
INDICATOR, shows at a glance when De- Moist 
is fully saturated and needa oven-drying 


29 





FASTEST WAY TO REmMo Ove 


‘S$ 


‘ wi =n ‘ stig e. he y A 
, 
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Here is a patented item without compe- 
tition — Lee's sales record over ten years 
proves its worth. Everyone who prepares i 
green corn (roasting ears) in any form - 
needs the Lee's Corn Cutter and Creamer. tere? : RETANS AT 


Cuts cream style or whole grain faster, > a . 00 
easier than any other known method, You 4 : 2 
make a friend with every sale. Guaranteed. 

Buy early! 


NOW: Display THE FAMOUS 


Leek CORN CUTTER 
and CREAMER 


ON YOUR CHECKING COUNTER 
it sells on sight! 











ORDER LEE'S CORN CUTTER FROM ANY WHOLESALE DISTRIBUTOR LISTED: 





ALABAMA IOWA NEBRASKA 


Moore-tiandiey Hdw. Co. Cutler Hardware Co, Paxton & Gallagher Co 
Birmingham, Ala. Waterloo, lowa Omaha, Nebr. 
&. RF. Porter Hardware Co Louis Hanssen’s Sons OHIO 
Dothan, Ala Davenport, lowa Th B ‘ k.B co 
Allen & Jemison Co Knapp & Spencer Co. Ton S soar ape raun 
Tuscaloosa, Ala. Sioux City, towa eco, . 
The Canton Hdw. Co. 
Luthe Hardware Co. 

ARKANSAS Des Moines, towa Canton, O. 

P The Geo. Worthington Co 
Fr. C. Stearns Mdw. ine KANSAS Cleveland. O 
Mot Springs, Ark co ar 


W. A. L. Thempseon Hdw. Co The Tracy-Wells Co. 
CALIFORNIA Topeka, Kans. Columbus, O. 


The Themeon.Di gos Co PENNSYLVANIA 

Sacramento, Calif KENTUCKY Cc. F. Wolfertz 4&4 Co 
Belknap Hdw. & Mfg. Co. Alientown, Pa 

GEORGIA Louisville, Ky. Quaker City Paper Co. 

Geck & Gregg Ndw. Co LOUISIANA Philadeiphia, Pa. 

Atianta, Ga. TENNESSEE 

RR. Cc Crepper Company Cruthirds, inc, 

Macon, Ga. Monroe, La Orgil!t Bros. & Company 

Dixie Canner Company Ogiivie Hdw. Co. Memphis, Tenn. 

Athens, Ga. Shreveport, La. TEXAS 

Lovett & Tharpe Hdw. Co., inc Woodward Wight 4 Ce., Ltd. 

Dublin, Ga New Orleans, t eee i Seren Co. 

ry 1b A Aid hHdw. Co MASSACHUSETTS Huey & Philp Hdw. Co 

Sheffield Hardware Co. Joseph Breck & Sons Corp. ral tynene le Co., Inc 

Americus, Ga Boston, Mass. Dallas — / 

ILLINOIS MINNESOTA The Schoelikopf Co 

Datias, Tex. 

ACE Hardware Co. Farwell, Ozmun, Kirk & Co. FW. Heitmann Co., Inc 

Chicago, til St. Paul, Minn, Heuston. Tex 

INDIANA Our Own Hardware Ceo 


, p ) 
Minneapolis, Minn. oon wee 6 Stee! Co 
Miller Gros. Hdw. Co : 


Richmond, ind MISSOURI WISCONSIN 


The SGehafer Ce., ine Shapleiah Hdw. Ce. John Pritziaff Hdw. Co. 
Decatur, ind, St. Louis, Me. Mitwaukee, Wis. 
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»»»- PROFITABLE CHOICE 
OF HARDWARE STORES 
for DEPENDABLE ELECTRICAL SUPPLIES 


-+. one line... one brand name... one quality 


Namen sematillimatinmn:  # 
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“FLIP-TITE” spring-hinged ego SETS 
Outdoor-Weatherproof | 
SWITCHES * RECEPTACLES Re. 
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For dependable electric supplies, depend on ROYAL ELECTRIC, thru 
your favorite hardware wholesaler. He'll be glad to set up your 
electric department with this famous quality line of well-known, 
profitable, packaged-to-sell staples. Ask for complete catalogs. 


porns 


ROYAL ELECTRIC COMPANY @ INC. 


General Offices: PAWTUCKET © RHODE ISLAND 
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$2 


(VEL YING Wid WEED ‘i 


WINTER SPORTS 


EQUIPMENT 


| “: eerz | 
p LANTERN 


pow ary bk! ‘ae ipod 


FITS» amm OLA: 


oc" 


On the right you will find ten promo- 
tional ideas for Dietz lanterns that require 
little hoor or window space, yet when tied 
in with other products will-not only help 
you move more Dietz lanterns — but more 
related items, also. Test one or more of these 
ideas in your store during the next month 

. and see how simple it is to double, triple 


and even quadruple Dietz lantern profits. 


You make a full profit on every lantern 
in Dietz’s full line — backed by aggressive 
advertising, publicity and a complete pro- 
motional kit including display material, ad 
mats and envelope stuffers. Write for more 


information. 


R. E. DIETZ COMPANY 


108 Leavenworth Ave., Syracuse, N.Y. 
Over a Century of Safety Lighting 


LANTERNS 








10 Promotional Ideas Boost Lantern Sales 


Tie-in Dietz Lantern displays with 
items you handle in such diversified lines as . . . 


. Skating and Winter Sports Equipment for evening activities. 
. Emergency Products for power failures. 
. Outdoor Furniture and Cooking Equipment for more hours of 


summer-time fun. 
. Hiking and Camping Equipment. 
. Winter and Summer Tools for outside work at night. 
. Fishing and Boating Gear. 
- Camp and Cottage Equ'pment. 
- Gameroom Items and Bor Supplies as novelty light. 


. Children’s Toys in fields like railroads, road construction, 
farming, ranching and fire-fighting. 


. Automobile Accessories for use when putting on chains, 
changing tires or as emergency warning on highway. 
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YOU'LL GET MORE SALES WITH 





LANdsat 99 


(ERATE 





TARPAULINS 





SHOWING PATENTEO * Simm oe 1 1 
ROPE(N-WEM We : 
CONSTRUCTION | » | 


enize 


The Eagle Terp Assortment consists of 
Dealer 
Commercial 5? 


Des erat oa** oct 





rm Tare 4, 0 


Z ; lere iM 
’ ’ 


’ 


‘jr 9 ; ’ 
> 
* ( 4 af orn ore ‘J 4 
isplay Rac "Yee 
4 


METAI ) PACE ($10 OO VALUE) Fert 
*K i ‘ vou ‘OU MAKE 
with THE Fa TT. AY: a a $540 bs 
~ 


*K The Eagle Tarp Assortment with the i on oo Ww reguer M% 


for "hese tarps margin of sontte 


65 


* 
* 
st? 1? 40 
o 
* 19.55 


tree display rack is a complete tarpaulin BP tee Order your Eagle Tarp Assortment today wait 
sig (OP @% ts you completely Gisembied. ‘ores Glready 
department ready to display 


— piace 
ready for sales! When your customers °- F item Neo. ETA-—§51 40 Deoler Cost. Ship. Wi. 65 te 





see the new Aluminum Treated Eagle 
Tarpaulins they buy! 


** Trade or cyl la r fcRaand o 'ag¢ged 
cordance with FT ¢ Rules J/i@/5! as te ; 
fimiched <éize eeset ty eof r nktage weight a 


type of meteria onad ether teauired nlermatien 


IMMEDIATE DELIVERY FROM YOUR WHOLESALER 
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? terrific | ” kitchen clocks! 
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KITCHEN-MATE, %$4.60° KEYNOTE, $8.98" 


pretests prove 


Se ARE AR RO a te RR 


they can make record sales for you! 


These two new General Electric-Telechron clocks have already proved 

they can earn plenty of money for you! Customer-appeal tests put them way up 
at the top of the list. And no wonder! These smart, color-styled 

clocks are loaded with sales-exciting features. 


KITCHEN-MATE: Model JH104 
“Floating” numerals with 3-D 
effect ( omplet ly duat pro 


KEYNOTE: Model 2H106. Ver 
satile'’ Hangs on wall or stands 


on shelf. Height: 5‘ inches 
crystal. Popular size: 6% inches " Width: 7' 


j 2 inches Four popu 
in diameter, 2% inches in 


tected with wide-angle-vision 





lar color combinations: light 
pink dial, pink case; light yel 


iow dial, yellow cam whit 


depth. Popular color combi 
nations: white case with red, 
turquoime, yellow or pink dial 
and numerals. Hands in beau 
tifully accenting colors, Popu 





dial, red case: white dial. white 
cam A decorator-aetvled clock 


with embossed chrome-color 
lar price: a customer-pleasing 
S4 56)" 





panels, at a popular $5.05*' 


Ke sure to stock and promote these pretested NEW clocks— backed by full-color, 

full pages and double spreads in Reader's Digest, The Saturday Evening Post and Sunday 
Supplements. Call your distributor salesaman—today! Clock and Timer Dept.. 
Housewares and Radio Receiver Division, General Electric Co., Ashland, Mass. 


GENERAL @® ELECTRIC 


Lelechion 


"MANUFACTURER 8 RECOMMENDED RETAIL OR FAIR TRADE PRICE. PLUS APPLICABLE TAXES 
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Here’s a lovely modern design available 


for volume promotions... 
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Aqua Tempo 


Glassware Sets by Libbey 





r " 

| H& EXCITING NEW COLOR and shape of Aqua Tempo 
Glassware lends beauty and grace to every table setting 
... for casual or formal dining. 


The delightful Tempo silhouette won immediate ap- 


proval when first introduced .. .“a solid sell-out in two 
This attractive 
counter display unit 
is available to all 
dlealers 


days’ in Denver. This popular pattern is now available 
in delicately tinted Aqua, most popular of today's deco- 
rator colors, to add a touch of color to modern place 
settings. 





Aqua Tempo Glassware is backed by Libbey’s biggest 
national advertising program with the sparkling theme 
“every-day crystal,” showing Mrs, Housewife how she 


Aqua Tempo Glassware 
Sets ~An @xciting mew « olor 


every-day crystal. And, of course, she knows: “A new and shape, in 3 sizes, At 
. ? ¢ tractively gift boxed in sotes 


glass if the rim of a Libbey ‘Safedge’ glass ever chips!” of 8, priced to retail for 


ibout $2.00 


can dress up her table every-day with Libbey’s new 







See your Libbey Glass distributor now. 
Libbey Glass, Division of Owens-Illinois, 
Toledo 1, Ohio. 





LIBBEY SAFEDGE GLASSWARE Owen S -TLuI NOIS 


AN (i) PRODUCT GENERAL OFFICES + TOLEDO 1, OHIO 
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STOCK UP NOW FOR BIG 


DYNALITE~3——3—<—<—<3—<<—<—<—<—— = = === 


Taper-forged, tube shank. Best shovel value on the market. 
Combines strength, light weight, low cost. Forging process 
puts strength at wear points, keeps edges thin for light 
weight and easier siioveling. ‘Total weight under four pounds. 
Self-scouring blade. Straight-taper, fire-hardened handle. 


Dirt Shovels—round and square point, long or D handles 
iIrrigating and Spading Shovels—straighter lift, 2 blade sizes 
Rice Shovel—clipped point, perforated blade 

Garden Shovel—fiat-edge pattern, smaller blade, long handle 


Garden Spades—square point blade, long or D handle 


Taper -forged, solid shank. Strongest known construction. 
Extra metal at wear points. Bend or lift is in solid steel 
neck, not in handle or blade. Full-capacity, self-scouring 
blade. Straight-taper, fire-hardened handle. 


Dirt Shovels—round and square point, long or D handles 


Irrigating and Spading Shovels—regular and semi-flat dish, 
2 blade sizes 


Rice Shovels—fiat dish blade, clipped points, perforated 
blades 


Garden Shovel—2 blade sizes, round point, long handles 


Garden Spades curved blade, narrow blade, round point, 
square point, nursery patterns. Long or LD) handles 


The Fox brand is a taper-forged, solid-shank shovel with 
all the Bantam’s features but made from heavier gauge 
metal for extra rugged and continuous use. Hard -forged 
blade finish. 


Dirt Shovels—round and square point, long or D handles, 
2 blade sizes 


Ditch Spades—3 blade sizes, D handle 
Drain Spades—3 blade sizes, D handle 
Clam Shovels—2 blade sizes, 2 handle lengths 


Moulders Shovels—semi-flat and flat-dish models. D handles 


E, 4 [2 Ee You Can Look to for Leadership 
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SHOVEL SALES! TRUE TEMPER. 


Tool News 


Paced by Famous Taper-Forged Dynalite, Bantam 
and Fox Brands, True Temper’s Full Shovel Line 
Meets All Your Customers’ Needs 


Now’s the time to check your shovel stock. Make sure you're ready for 
the seasonal demand caused by gardening, landscaping, farming and 
construction that will take place in your area ... all these activities 
require shovels. 

Remember, too, that ‘True Temper’s three famous taper-forged 
shovels—Dynalite, Bantam and Fox brands will best satisfy your 
customers’ needs. 


For example. No other line has a model that has caught on like the 
new profit-making Dynalite. No wonder. It’s the only taper-forged steel, 
lightweight, low-cost shovel made. Sells for only a few cents more than 
stamped-blade, hollow-back shovels. Perfect for general use. 


The famous Bantam is a more rugged all-purpose or light industria! 
shovel. Its taper-forged, solid-shank construction is the strongest type 
known. And it’s now available with turned steps. 


For extra heavy duty, you can sell Fox brand with complete confi- 
dence. Like Dynalites and Bantams, they are taper-forged for strength, 
but heavier contractor’s weight to withstand rugged, continuous work- 
outs. Also available with turned steps. 


Ask your wholesaler about ‘True Temper’s complete line of shovels, 
spades, and scoops. True Temper Corporation, 1623 Euclid Ave., 
Cleveland 15, Ohio. 


Ads Like This Help Presell 7 
True Temper Shovels for You REMARKABLE 


True Temper shovel advertisements will run in The Saturday Evening SHOVEL 

Post, Progressive Farmer and Successful Farming. ‘Total circulation is liek tc desc edieeaiah ie 
over 5 million. Many of the readers are your customers who will make you might supposes. The best 
their shovel selections from your ‘True ‘Temper shovel display. Stock shovels are forges from « sotid bar 


of etee!|. This makes them stronger, 
‘True ‘Temper now. but also more expensive. Lower 
cost shovele are usually stamped 
from sheet steel, cooky - cutter 
fashion 
Now True Temper has devel 


oped a forged ahoveli which coata 
fhe Set cede, Cee ming " . f & 


' 3 
; —£-,. iA. very little more than stamped 
- asiv® | POS’ ‘ ! HOOFED MY Way shovels. This remarkable tool w 
I-oore ; i TO HOLLYWOOD the Dynwatire. It utilizes a basen 
am mer . new concept in shovel desmgn. ‘To 
ar a make it we use automation. 
Hesult: high quality, low cost 
The DYNALITE ps Light amd hasa 
turned etep for easy digging. In 
garden shovels and other models 
at your hardware store. True 
7 emper Corp., ¢ leveland, Ohio 


TRUE TEMPER. 


fimest quality in Shevetes Carden lowe 
ond term toets Shears  Hememere. anes 
hatchets fietung tackle Golf chub chaetts 
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TURNER 
“UTIL--TORCH” 


%* propane 
gas 





Each TURNER 

“UTIL-I-TORCH” 

will be packaged in an 

attractive, 4-color, 

self-selling display 

box that will sell its “head off.” A real traffic stopper 
. . » perfect for the window, in an island display or on 
the counter. It'll be the show place in your store! 


SVYVCANORE ’ ILLINOIS 


Since ,rayrft 
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@ FULL SIZE TANK 

@ STANDARD SIZE PARTS ; 

@ TOP QUALITY WORKMANSHIP aN 
© NEW ENGINEERING DESIGN FOR GREAT SAVINGS 


Here’s the greatest profit-making torch value on 

the market today ... TURNER “UTIL-I-TORCH” EE 

only $4.99, FR e @ @ Dealer aid kit for TURNER “UTIL-1-TORCH” 
New markets, new customers and new sales are promotion. 

opened for you with this BIG , TURNER value. includes—-ad mats, window poster, radio & TV script. 
And, you are able to offer a full size LP tank and Send for yours today! 

torch plus the same hi-quality, exacting engineering 

standards adhered to in all TURNER products. 
Get on the bandwagon! Call your jobber and order 

your supply of TURNER “UTIL-I-TORCHES”... 

it can be your BIGGEST sales builder and profit 

maker of the year. Please send me __. Doz. 


NATIONAL ADIER ei 


She k 


ys wf 
“ Bill through my Jobber: 


Nome 


Address 
[_) Send Free Merchandising Kit! 
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Weldwood’® Wizard predicts: 


sales opportunities 
for dealers this week 











100,000,000 ft. of fir plywood sold every week...and every 
one’s a prospect for your 3 Weldwood finishing Wizards! 


og { A" you getting your share of the vast, constantly growing 

plywood finishing market? You can...if you stock 
and display Weldwood’s 3 finishing Wizards. Win customer 
confidence by knowing and recommending the right 
Wizard for the job... 


Weldwood supports you with... 
a 
Hard-hitting ads month in month out 
_ in ali the hobby magazines best read 


by do-it-yourselfers-with-wood WHITE FIRZITE® — For finishing any wood with a 
> woodsy blond, pickled or wiped effect. For soft wood or 
plywood paint jobs, it’s used as an undercoater to avoid 


Forceful displays and folders FREE grain raise, checking. Pts., qts., gals., 5 gals. 


for your windows, counters. Real eye- <r” pee 
catchers! AY CLEAR FIRZITE— For plywood stain jobs, a starting 

eo coat of Clear Firzite tames wild grain — makes plywood 
resemble costlier woods. Tinted with colors in oil, Clear 
Hot leads! Register with us as a Firzite makes innumerable oilstains such as oak, walnut, 
Weldwood dealer. We'll supply you mahogany, thus reducing the dealer's needed inventory of 
with inquiries our ads keep producing — prepared stains. Pts., qts., gals., 5 gals. 

© 

NS ee ee oe SATINLAC®— For accenting and preserving the full 
natural grain and color of any wood. No undercoat required. 
No “built-up” look. Easy to brush or spray. Dries out of 
dust in 30 minutes. Ready for next coat in 3 or 4 hours. 


Order from your jobber pronto! 
UNITED STATES PLYWOOD CORPORATION 


World's Largest Plywood Organization «+ Dept. HAS5-6S . 55 WEST 44th STREET, NEW YORK 36, N.Y. 
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Cyclone ‘Red Tag” LAWN FENCE 
is in a class by itself! 
THESE FEATURES PROVE (T- 





PICKETS CROSS 
4 EvERy 3 INCHES | PICKET TOPS PERFECTLY EVEN 


-— 


. | There are many grades of fencing. But the average 
REVERSE TwisT< yoy te : customer doesn't know the difference until you 
{ ‘\ UP OR DOWN point it out to him. That's why it in good business 
| to show him Cyclone Lawn Fence first. Point out 

: and explain its construction advantages one by one 
eNOS woven mro | «UNIFORM ameen ahs. He will see and feel the better quality. And if he 
7 Topcasies awo SPACING =o corner CABLES insists on looking at other brands, the chances are 
© mCHES | that he will compare them with the obviously 
: Jf ’ superior quality of the Cyclone Fence you showed 

' him first... and you'll make a good sale. 











The diagrams above and at the right indicate the 
features you'll want to remember when showing 
Cyclone Lawn Fence... for they mean a more PERFECT « WELDEO 
profitable sale ... and a completely satisfied cus- ) Rig oes | et teeta 
tomer. If your customer wants a top quality fence, - amen 
he is bound to be impressed with the strong, neat | , 
construction, and the good looks of either Cyclone 
Woven Lawn Fence, or Cyclone Welded Lawn 
Fence. They re both as fine as money can buy! 


FREE ERECTION FOLDER 


for your customers: 3 PERFECT 


STRONG 


WELDING — 7 
New folder shows and tells property owners exactly how to / BRIGHT, DURABLE, GALVANIZED FINISH 


erect Cyclone Lown Fence. Helos clinch the sale, Builds the 
kind of goodwill that brings customers back to your store 
for other lawn and garden supplies. 


EVEN 
SPACING 


SEE “THE UNITED STATES STEEL HOUR” Televised alternate 
weeks—Consult your newspaper for time and station. 











CYCLONE FENCE DEPT., AMERICAN STEEL & WIRE DIVISION, UNITED STATES STEEL CORPORATION 
WAUKEGAN, ILLINOIS © SALES OFFICES COAST-TO-COAST + UNITED STATES STEEL EXPORT COMPANY, BIW TORE 


USS CYCLONE “Red 707 
HARDWARE PRODUCTS 
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lB 
Ten holes in its head... but 


what a muscle this paint ad had! 





You seldom get a “playback” on paint advertising, unless you've included a 
direct offer in it. How do you know, without coupons or requests for color cards 
or “idea booklets’’ to measure by, that your advertising is doing the job you 
want it to? To find the answers, BH&G did a special survey on a 2-page punched- 
hole paint advertisement (April, 1955 issue), and here is what came to light: 


cS iT GOT READ! Two and one-half weeks after reading the ad 
in BH&G, 56% of men readers and 44% of women remembered having seen it and 
30% of total readers had read most of the ad! iT GOT 
CLIPPED! For permanent filing, 220,000 clipped the ad and 340,000 
more stated they intended to clip it when the issue had “gone the rounds”’ 
of family and friends. 'T GOT ACTION! Readers actually 
tried some of the painting a \\ ideas shown in the ad in 40,000 instances. 
And 250,000 more readers stated their intention to try them at the earliest 
opportunity! 

If paint is your product, Better Homes & Gardens should be your magazine! 


THE SIZZLING SEASON for paint sales con- 
tinues all year long for BH&G families, our 
studies show. Be sure your message reaches 
them soon, because they're extra-busy with 
painting and remodeling this year. Now is the 
time for you to cash in on our giant 1956 Home 
Improvement Contest—which has drawn 
140,600 entries from 75,274 homeowners so 
far! Write, phone or wire us for details today. 


Better Homes & Gardens 
Meredith Publishing Company + 1716 Locust Street, Des Moines 3, lowa + Phone 8-851! 


42 
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PAINT MAKERS: 

DID YOU KNOW 

BHE2EG WAS THIS 
GooD? 


The following facts speak 
for themselves. If they 
prove anything, it’s this: 
BH&G is the acknowledged 
leader, and result-getter, in 
the paint advertising field. 


vam: A leading paint com- 
pany, with the help of con. 
tinuous advertising in Better 
Homes & Gardens, reports a 
complete sell-out of two home 
decorator and how-to-paint 
books —6,500,000 copies! 


Tem: BH&G was first of the 
top ten nonfarm publications 
last year in advertising pages 
devoted to paints, varnishes 
and miscellaneous coatings. 


Tem: As of March 28, 1956, 
more than 11,115 dealers in all 
lines had tied in with BH&G’s 
1956 Home Improvement 
Contest. More than 1,751 
paint and wallpaper dealers 
have set up their stores as 
Contest Headquarters. 


vem: BH&G families are 
among your best marketa for 
paint, wallpaper and wall 
coverings. In the past 3 years, 
87% have painted; 60% 
exteriors; 55% interiors. And 
53% of the 4,250,000 reader- 
families plan to paint in the 
next 12 months! 


ivem: A wax manufacturer 
averaged 515 inquiries for 
every “4 -page ad in BH&G. 
Increasing his space, he tripled 
that number! 


vam: More than 450,000 
Handyman Pages are clipped 
each month for permanent 
filing. 450,000 more readers 
“intend to clip’’. 


Tem: Long life pull of BH&G 
ads is famous. A year after a 
booklet offer ran, the paint 
advertiser was atill getting 
about 50 requests a month! 
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as advertised in Parents’ 
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*No. A603 Humpty Dumpty 

















Ctory Book Knobs 


By Amerock 


For furniture... for built-ins... Story Book 
Knobs add bright spots of color to the home, school, or 
store. Knobs are sturdy steel construction. Baked-on colors 


are durable. washable. 





*No. A604 Happy Clown 








"No. A6O! Peter Rabbit 


Shown actual size 2'2” diameter 
*Hardware Design Patent Applied For 
Side View 


AMERICAN CABINET HARDWARE CORP., ROCKFORD, LL. 





Colortul display carton 
FOR COUNTER, WINDOW, AND SHELF 


Display with paints, toys, unpainted 


furniture, housewares, gifts, etc. 


Show all four designs 
for complete 
selection. 





Carton size 
6" x 9” 














No. 560 Picture Frame Display, list price $3.00, 
11” high; 13° wide—shipping weight 2'/ Ibs. 
Beautiful Permanent Display for Dealers— 
Builders — Architects. 





en —~ 


RETAIL 
CAT. NO. 
| Sane A NENTS aS VAL ve — 


pn 





pencemees PACKED PER WEIGHT PER 
CARTON CARTON 





A60 45¢ ea. 
A602 45¢ ea. 
A603 45¢ ea. 
A604 45¢ ea. 


= owe AB ee - 








Peter Rabbit 12 1% Ibs. 
Choo Choo Train | 12 1% Ibs. 
Humpty-Dumpty 12 1% Ibs. 
Happy Clown 12 1% Ibs. 








Ask your Amerock Who/lesa/er 


AMERICAN CABINET HARDWARE CORP., ROCKFORD, ILL. 














ASSORTMENT M-50-X 
COVERS MORE THAN 90% OF \ | 
THE MARKET WITH ONLY SIX ogg 
SPARK PLUG 


TYPES 





There are now more small gasoline engines in use than ever before and 
Auto-Lite makes it easy for you to cash in on this tremendous market. 





The M-50-X Assortment has everything you need to display and stock More satisfied customers are 
small-engine spark plugs for greater profits. yours when you stock and dis 
play Auto-Lite Small-Engine 
Complete Coverage with Space-Saver Package is Point-of-Sale Helps Spark Plugs. You have what the 
Modest Stock... Stock strong in eye appeal but Small-Engine Spark Plug customer wants when he wants it. 
olay 0) plugs in 6 — a Rape taking up Merchandiser M-50-X is And that spells profit. So see your 
: ypes cove tte ‘alu > ¢c Tr space, ~ : a 3-color ‘ 
en ty pe cover etter valuable ‘ ounter space hipped with a 4-color win regular supplier today. Ask him 
than 90°, of the small- It’s only 314" high, 5” wide, dow banner, and six com ; a a 
engine market. Small in- and 10° long. Gives you plete specification folders for Auto-Lite’s M-50-X Smalil- 
vestment with fast turn- a highly efficient display. engine Spark Plug Assortment. 


over Means bigger profits 


YOU GET THIS FAST-MOVING ASSORTMENT 





Pond, Power-Trak, Poynter, Precision Guilt, Red Cap, Red Mule, Ride-A-Mower, Roberton. Root, 8 P.M. Savage. Scimitar 








Voyager, Water Witch. Wizard | 
a — —| 4 | ALTX 
OUTBOARD MOTORS —figin, Milburn Cub, Monarch | 





| 
| 
| 
| 
| GARDEN TRACTORS Fee Cap 
Neptune Water Witch POWER MOWERS & GARDEN 
4 | ASK | TRACTORS — Devis. Duntap, Jacobsen. Lawn Boy. Mow — -- 
| Mester, Red Cap, RPM. Sevege, Vollrath MALL “More complete and detailed listing in catalog 
| ENGINES —/ecotsen Power Pac Power Products 





OUTBOARD MOTORS — Grooklure Buccaneer, Cham | Quan. Type | Principal Application’ 
) gion, Chrin-Craft, Cito, Evinrude, Firestone, Miewethe ‘ — — 
10 | ASx | iohnson, Vartin. Mercury, Neotune, Oliver, Royal, Seber ) OUTBOARD MOTORS § Chamopro 
508 Bee, Sea King, Western, Wizard Lauson, Majestic, Martin, Mercury 
| SMALL ENGINES — Nove | 40 | A voyager, Wuerd POWER MOWE 
= | Homko, Homemaster, Pineor Volireth 
OUTBOARD MOTORS — Champion Echose Mawethe Homelite Lauson Novo 
a7 ASx Majestic, Mart Mercury, Neptune, Power Pak, Sea Flyer 


OUTBOARD MOTORS ~ Champ 
tviorude, Firestone, Seott-Alweter Weter Wich POWER MOWERS & 


Clinton. Cushman Power Products. Ula 


Quan. | Type Principal Application* 
’ 
POWER MOWERS 4&2 GARDEN TRACTORS Acme, American, Artisan, 6-M. Beasley. Blazer. Bolens. Bready. Buicat. Chain. Tred. Chore Master, Clean 
Row, Coldwell, Con. Sol, Copper, Craftsman, Cultiiier, Cultivette, Cunningham, David Bradley, Davis, Duniap, Lagiesfield Larthmaster, Empire, Excetio FAN. Fairbanks 
| Morse, Firestone, Fulton, Gardenaid, Garden-All, Gardeneer, Garden Pai, Gard-N-Eze, George. Goodall Rotary, Great Lakes, Hamlin, Homo, Homemeaster, Jari, Little 
14 | AT? Bear, Livy, Mayrath, M-£ Tiller, Metin, Midland, Midwest, Mighty Man, Mot-Mower, Mow-A-Mat, Mowatic. Murray, Norm, Pennsylvania, Pleneer (Wed £). Planet ir 


Seidethuber Hotary tiller, Shaw De- All 
. Simplex, Simplicity apoin turtle, Springfield, Stendard, tiger, loro. Trimmer, Unitractor, Universal, Ward Lakeside. Waterbury, Waterton (Canada), Whirler 
ade Whirlwir qd rT reescter (P iwer Master: Worthington (Mower Yara Man Yara ter SMALL ENGINES Brigg: 4 “trattor Cintan SAs Culloeh 


mn, Cheie-Creft, teliose. tite. Johasar 


Neotune, See Bee See fiver Vik 


: 
RS & GARDEN TRACTORS 
Yerad Need SMALL ENGINES 
Cinton, Corsely, teliose. tite 


oleh SMALL ENGINES 


teow 
; 





THE ELECTRIC AUTO-LITE COMPANY + TOLEDO 1, OHIO 
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NOW = 


BS a hot consumer 


ad 


y 


item from a 


famous name 


H' RES an exciting new wall switch with 
a fine old household name— Honey- 
well, Start now to link your name with 
Honeywell—an unbeatable profit combi- 
nation--and share in introductory year 
sales to the huge non-seasonal replacement 
market, 


Tap - Lite is an easy-to-install quality 
item, at a right price for the do-it- 
yourself market, 


To help build demand, colorful adver- 
tising is appearing in Better Homes and 
Gardens, The Saturday Evening Post, Popular 


mw 


The smart new decorator switch 


with exclusive “fashion plate” 


: ~ 


Mechanics, American Home and House 
Beautiful. 
So get started right away! Order your 


exciting action demonstratorand supply of 


switches from your jobber salesman today. 


Snap, it’s off! Snap, it’s on! 

Makes wall decoration easy! 
Each switch comes with four inserts in dif- 
ferent colors. One inventory of plates gives 
you complete flexibility of color. Cus- 
comer has a choice of inserts for switch 
decoration. Or he can use his own mate- 
rials. Such as wallpaper and draperies. 


Many ways 
to decorate 


Draperies 
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DISPLAY DEMONSTRATOR 
















sells for you 
+198 


A small investment puts you in business 





Special offer includes the self-selling, self-stocking illumi- 
nated counter demonstrator You sce above. Lower pane! 
lights when customer taps switch. Demonstrator (12 in. by 
24 in. by 19 in. high) comes stocked with 10 single pole 
switches, one 3-way switch and 11 plates. Ganged switches 
also available. The switches are worth $21.95 —for switches 
and action demonstrator— but it costs you only $16.40, 


Clip and mail this coupon Now! 


MINNEAPOLIS-HONEY WELL 


MinnNOBaAPOLE S 
2727 4th Avenue South 
ta e . We Minneapolis 8, Minn. 


Gentlemen 


| Please send me the name of the nearest jobber who can pro- 
| H Fay ¢ Coitiols. vide the Tap-Lite display (with switches) for just $16.40, 
| nou rrwei m0 We Name : 
112 offices across the nation Compan) 
Street 
Ci siethlataai Zone State 
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EXTRA! LOWEST PRICE 
LP TORCH ON THE MARKET! 


$ The “Best Buy” Torch for your Customers 
$ Fastest turnover and Full Markup for You 


HARDWARE WEEK SPECIAL 
FREE one reriut wit 


EVERY 4 No. 295 TORCHES 
ASK YOUR JOBBER 


INSTANT STARTING 


LIQUEFIED L ue PETROLEUM 
Torch 


“@ 


THE ONLY THROW-AWAY FUEL CONTAINER 
AND SELF-SEALING SAFETY VALVE 
IN THIS PRICE CLASS. 


NATIONALLY ADVERTISED IN: 


MECHANIX POPULAR 
ILLUSTRATED MFCHANICS 


MAGAZINI 


4 “ee faerie 
s 


preselling thousands of customers 
in your neighborhood 


THE Lenk MFG. COMPANY 


BOSTON 15, MASS. 
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Maret 


BAGGED and — 
TAGGED for new 
POINT-OF- SALE 
IMPACT! 






Wedd tl .:.ad M7 
now SAMSON has done it! 


























NEW POLYETHYLENE 





he eye-catching, easy-to-dispiay |! ‘ 4 
@& 





RD 
gate longer-term SOTO on counter 


@ cops cord clean . . . no more dust or dirt! 
@D helps increase saies! 


NEW INFORMATIVE TAG.. ; 


@ tolls how to replace a sash cord! 
@ helps sel! SPOT-CORD quality! . 
@ gives it the “jump” on competition! / , 
@ creates good “customer relations"! | 











Remember, cord is no longer a “gigpie” — 4 | 
display new “bagged ond tggged"” SPOT- onOn 20 Ch wn £08 a a 
CORD and you'll sell more . . . profit more} BOSTON 10, MASS. 


Somson offers many other premium cords for better use everywhere! 


OS a 


Beaver Tite-Rope 3 BE 





Aliso Nyion Cord, 
Mason's Line, 
Awning Line, 

Tiller Roepe 





Crocus Horizon Stratoline 





Whale 
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Customer: 


Salesman: 


Customer: 


Salesman: 


Customer: 


Salesman: 


Customer: 


Salesman: 





Why Consumers want their mower to 


... the modern engine 


In shopping for a mower, I've heard a lot about 
engines. What does Power Products Double Power 
Action mean? 


It means faster, easier starting, and it also means 
good cutting action, even in tall grass. You see, the 
Power Products engine delivers a power stroke on 
every revolution of the crankshaft. Some engines, 
however, only give a power stroke on every other 
crankshaft revolution, or only half as many power 
strokes as the Power Products engine. 


You say faster starting and better cutting action in 
tall grass because of this Double Power Action. 
Why? 


Well, having twice as many power strokes with every 
foot of the starter rope you pull, your engine has 
twice as many opportunities to start. In cutting 
grass, especially if it’s a little heavy or damp, this 
Double Power Action makes the engine respond fast- 
er, and keep cutting where ordinary engines often 
stall and die. Easy starting and dependable perform- 
ance are assured with the modern Power Products 
engine. 


That makes sense. What do you mean by the 
Modern Power Products engine? 


I mean modern in its clean, crisp appearance; and 
modern in its easy, convenient operation. Note that 
there are no sharp edges or exposed screws. This pre- 
vents cut or scratched fingers by you or your wife. 
The beautiful engine styling really improves the ap- 
pearance of your mower, doesn’t it... makes it a 
good looking piece of equipment you can be proud 
to own, 


lt is good looking, but you say it's also modern in 
its easy operation. 


Indeed it is! Here is the new instrument panel con- 
trol that is one of the most exciting new features on 
1956 mowers. This 4-position control sets the engine 
on start, run, idle and stop with a flick of the finger. 
No more groping under the engine for the choke lev- 
er, or risking a shock from the stop lever. Don’t you 
agree this panel control is real modern convenience? 
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have a Power Products Engine... 
with DOUBLE POWER ACTION 




























Customer: It certainly is! But what about mower noise? 


Salesman: This Power Products equipped mower has the exclu 
sive, new Hush-tone muffler. It is designed to mini- 
mize neighborhood noise and makes the mower prac 
tically whisper while it works. This muffler is the 
result of thousands of hours of testing. It is another 
exclusive Power Products feature and is available in 
either above or below deck models. 





Customer: Does this Power Products equipped mower have 
the oil and gas mixed together? 


Salesman: Yes, Sir! Using modern pre-mixed fuel, just like 
your outboard motor, is cleaner, involves leas work 
for you, and guarantees your engine clean lubrica- 
tion. It eliminates the old-fashioned, messy job of 
checking, adding or draining crankcase oil. Most 
users have their pre-mixed fuel put in a container at 
their local filling station, and a 2-gallon can usually 
lasts most of the season. So you see, using pre-mixed 
fuel is really clean, convenient and modern 





Customer: The only thing we haven't covered is service. 


Salesman: Service is important. Your Power Products engine 
has only 3 major moving parts and leas than half as 
many parts as ordinary engines. This, plus the fact 
it has no cams, lifters or valves really means your 
maintenance and service costs will be at a minimum 
But should you require service, Power Products has 
a national service organization of approximately 
4,000 dealers, well trained and ready to serve you 


Salesman: We know the Power Products equipped mower will 
do a good job. The engine is specially designed and 
built for power mowers. ‘That's why its easy starting, 
quiet operation, convenient controls and low main 
tenance are so outstanding. You own the best when 
your mower has Power Products... the modern en 
gine with Double Power Action. 


Customer: Now | understand why so many friends say to be 
sure to get a mower with a Power Products engine. 


POWER PRODUCTS 


CORPORATION 
GRAFTON . WISCONSIN 
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Bears looking into... 
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APSA I, Ge 7 \ iL 
MING 75 


The Top Value in Jet Water Systems! 


Yes Sir! The Deming “75” bears looking 
into! It’s your best deal for fast profits! 


The Deming “75” greets thrifty buyers with a big- 
value smile and low-price appeal! As pictured, with 
12-gallon tank, the “75” is a complete, packaged 
water system ... ready to install! Quickly con- 
vertible for shallow or deep well service. Capacities 
run up to 900 G.P.H. 


You can sell the pump only . . . or with 12-gallon tank 
... or with 42-gallon tank (or larger) where required. 


It takes an 8-page, illustrated bulletin to give you 
complete facts about this pacemaking sales-winner! 
Write for Bulletin No, 4910 NOW! 


REMEMBER: May is National Water Systems Month 


THE DEMING COMPANY 


a 4 a —— - A ss of —_ 
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DIRECT FACTORY BRANCHES 


AKRON 6. OHIO 
789 N. Main St 
Phone FRankiin 6-512] 
ATLANTA 3. GA. 
608 Peachtree St... KLE 
Phone Atwood M46 
BALTIMORE 16. MARYLAND 
2107 4. Charities St 
Phone TUnede 3.2890 
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NEWTON HIGHLANDS 61, MASS. 
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BROOKLYN 7. “ 

2697 Atiant 
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BUFFALO 9, MH. Y. 
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saa fp 6.4. C. 
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ion FRankiin $-7708 
CHICAGO 10, LL INOIS 

540 N. LaSaile 

Phone Whitehall 4.4330 
CLEVELAND 15. OHIO 

3222 Carnegie Ave 

Phone EXpress 1-4650-1-2-3-4 
DALLAS 1, TEXAS 

1731 N. Harwood St 

Phone: Sterling $531 
DAYTON 8. OHIO 

826 Cincinnat: Sf 

Phone: Adams 6258 
DETROIT 6, MICH 

4iii Grand River Ave 

Phone: TEmpie 1.4303 
HARRISBURG PA 

109 South Ira St 
HARTFORD 5, CONN 

527 Farmington Ave 

Phone ADams 3-9861 
HOUSTON 2, TEXAS 


27905 Fannin §t 
Phone: CApitol &-9471 
a tone 4, ino 
Pennavivania St 


~ an MEirose 5-1336; 5-1337 
KANSAS city 8, mo. 

1730 =a n 

Phone Victor 2.7966.67 68-69 
Lone Beacn 13, CALIF. 

274 Pine Ave 

Swed HEmiock 682745 

Los aa hes 7. CALIF. 
Flower 7 

Pho ne Michigan 6573 

wag tty “ny 
) Bardstown Rd 
menepane 4. } reg 
3) Umon 

Phone BRoad aon @ §492-3 

— FLORIDA 
> Biscayne Blvd 

Phi ye: Plaza 8-9412 
MILWAUKEE, wis 

5. W. cor. Ath nson & NN Lath 


Phone: Division 4-60 26-27 
MINNEAPOLIS 6 Minn. 
1036 Univer ve 


Prone Federal pai7 
NASHVILLE 6, TENN. 

124) Galiat J Road 

Phone: 78.1363 
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Phone. HUmboidt 3-1332 
NEW ORLEANS, u 
16, teh amg Pee 
— tor 3378-9 
aa ‘voRK 6.8. Y 
th Ave 
day ‘Mu Hii! 9.4080 
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»t 


Phone ah nple Bar 2-5748-49 
PHILADELPHIA 3, PA. 

1616 Wainut St 

Pro ne: hi 6-0954-5-§-7.8-9 
PITTSBURGH 13, PA. 

3532 Forbes St 

Phone: MUseum 1-2843-44 
RICHMOND 20. VA. 

108 W vary st 

Phone: 3-8355; 3-4356 
SACRAMENTO 14. CALIF. 

1714 Capit 1 Ave 

Phone, HUdson 1-3156 
ST. Lowrs 3, MO. 

2035 Olive St 

Phone. MAine 1.3430 
SALT LAKE CITY, UTAH 

1355 5. Main St 

Phone Mij 4-55 ry 
SAN freee “4 5, CAL. 

16 Second * 

Prone F Xbe ook 27-4775 76-77 
SEATTLE 4, WASH 

700 Queen Anne Ave 

Phone. Elliott 30%8 
SOUTH BEND 14, IND 

2603 3. Michigan St, Suite 200 

Phone: ATiantic 7.2348 
TOLEDO 13, OnIO 

39276 Secor Road 

Phone Kiondike 4659 
WASHINGTON, 0. ¢ 

4543 Wisconsin Ave. AW 

Phone EMerson 31-9666744 
WILMINGTON 2. OFL 

3016 Governor Printz Bivd 

Prone rice a 4689/8 
VORRERS, H. Y. 

646 Tu: A Road 

Phone SPencer 91100 





VICTOR ADDING MACHINE CO. 























It’s a Cash Register! 
It’s an Itemizer! 
It’s an Adding Machine! 


Here is an itemizing cash register ... plus 
an adding machine ... at the low price you 
would expect to pay for a simple, ordinary 
cash drawer machine. And its quality is 
backed by the 38-year reputation of the 
Victor Adding Machine Co. 

Yes, the new Victor Duomatic really 
does DOUBLE-DUTY . . . itemizes every sale 
on tape, designates clerk or department, 
totals sales, and gives grand total of full 
day’s cash receipts. Also, as an adding ma- 
chine, it prints, adds, subtotals and totals 








Contact nearest Victor factory 
branch for name of your 
Victor Dealer ...or 
mail this coupon. 


ATTENTION SALESMEN! Name 


Victor Duomatic 
Sells for Less 


than any other itemizing cash register 


individual amounts on tape without dis- 
turbing the day’s cash total, 

The Duomatic’s modern design, rugged 
Fiberglas case won't chip, crack or dent. 
Think of it... all these advantages and 
yet the New Victor Duomatic is actually 
selling for less than any other itemizing 


cash register! 


nearest Victor factory branch $ 00 
for the name of your Victor 


representative or dealer. 


Victor Adding Machine Co., Chicago 18, Ill, 


Victor-McCaskey Limited—Gailt, Ont. 
Manvtacturers of Business Machines, Cash Registers, Business and Industrial Systems, Electronic Equipment, Electri-Cors 


Victor Adding Machine Co., Chicago 18, Ilinois 


Please send me complete details on the New Victor Ovometic ond 
the name of the nearest representative. 





This great new Victor line 
requires expansion of our sales 
teom. For details please write 
Victor Adding Machine Co., 
Chicago 18, lilinois. 


a 
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TRIANGLE 


Has 


Now You Can Tell The Difference 


For the first time, it is possible to tell the 


difference between top quality pipe and the 
inferior grades. 

We're proud to display on our Plastic 
Pipe the Seal of Approval of the National 
Sanitation Foundation, Ann Arbor, Michigan. 
This means every foot of Triangle Plastic 
Pipe is guaranteed to be made of virgin 
polyethylene and is certified as being entirely 
suitable for the transmission of materials 


iC Toe 


Flexible - Semi-Rigid - Rigid 


for human and animal consumption. 

This NSF seal and the Triangle Trademark 
on a length of pipe is your guarantee that you 
are using the best plastic pipe procurable. 

Our new catalog gives full details as well 
as the new pressure ratings, new fittings and 
new service areas that have been set up. 
Write for your copy, specifying whether you 
are interested in Flexible, Semi-Rigid, Rigid 
or all three. 


TRIANGLE-—THE PIPE YOU CAN TRUST! 


pod © pte 


The Trede Merk 
of TOP Qvelity 


PLASTIC PIPE DIVISION 


TRIANGLE CONDUIT & CABLE C0., INC. 


NEW BRUNSWICK, NEW JERSEY 
Manufacturers of Arteries for Electricity, Liquids and Gases 


WIRE CABLE + CONDUIT 





PLASTIC PIPE + BRASS AND COPPER TUBE 
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NEW! RONSON ANNOUNCES 
FIRE-STARTER FUEL! sisi Sut cn 


FIRST BIG BRAND NAME IN THE FAST- 88 
GROWING MULTIMILLION DOLLAR 
LIGHTING FUEL MARKET! 




















CLOSED! 
Exclusive Spill-Proof 
Switch-Spout 


Makes Fire-starting 
Faster... Easier! 


> Competitively priced for PROFIT! 


(59c retail per 16 oz. can) 


> Backed by Big National 
Advertising | 


> In handy 
display cartons 
of 12! 


~ 
/ 
at 





LEAF AND 
TRASH FIRES 


e... 
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FASTEST WAY TO 
START OUTDOOR 


BARBECUES! 


Each year more Americans learntoenjoyout- instantly! May be used all year ‘round 
door cookouts and barbecues! Now, to tie in The important new market for outdoor fuel 
with the home-barbecue boom we introduce has actually doubled yearly for the past 1 
new Ronson Fire-Starter Fuel! A “natural” years! Why not play it for all it’s worth? 
for starting outdoor barbecues, as well as Hook up with the number one brand in the 
fireplaces, leaf and trash fires! Lights easily, lighting fuel field! 


ORDER NEW RONSON FIRE-STARTER FUEL FROM YOUR RONSON SUPPLIER TODAY! 


, Oliv biele maker of the world’s greatest lighters! 
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7-point program makes 
Edwards chimes your “sound” 


mvestment for ’56! 


Over 3,000,000 modernization and new home hardware sales will be made 


in °56... and Edwards’ seven-point program makes Edwards Chimes yout 
“sound” investment for extra profit from this market: 


EDWARDS’ COMPLETE LINE — complete line of finest-quality chimes 


for homes of every size and kind . . . without wasteful, stock-doubling 
duplications of price. Covers the market from cottage to castle! 


EDWARDS QUALITY — trusted quality in engineering and style that’s 


built Edwards’ national acceptance as the foremost specialists in signaling 
devices... for over 80 years. 


POWERFUL ADVERTISING — National consumer advertising timed and 
placed to influence owners when they’re planning home improvements . 

to pre-sell them on the sight, sound, and prestige value of genuine 
Edwards Chimes. 

RETAIL PROMOTIONS — Four different hard-working promotions cre- 
ated, packaged, and offered to you to build traffic and make sales. 

TIE-IN PROMOTIONS — Fiwards Chimes will be featured in shows and 
model homes all over the country . . . the important exhibits where more 
home-owners are influenced to think about home improvements. 


COMPETITIVE SELLING FEATURES — Not only superior chimes feature 


for feature... plus exclusive extra features... but competitive prices 
down the line’ 


CUSTOMER SATISFACTION — Fiiwards superior quality and durability 


builds your reputation in the community, keeps satisfied customers com- 
ing back year after year for more items. 


and over a down selling aids are yours to use to build sales, in addition to 
the special packaged retail promotions. 


Remember . . . associations, utilities, manufacturers, magazines and national 
figures are backing “Operation Home Improvement” to make °56 a record 
year for home re-wiring and modernization sales. Stock up, tie in . . . make 
Edwards your “Sound” investment now. 

Ask your Edwards Distributor for complete retail promotion kits. Or write: Dept. HA-5, 


Edwards Compeny, inc., Norwalk, Connecticut. (in Canada, Edwards of Canada Ltd., 
Owen Sound, Ontario.) 





Specialists in ‘ieee 


“ct | EDWARDS 


manvfacture 





aE. 


HARDWARE AGE, MAY 24, 1956 



















Here’s the / Wy 
“raining power” 


for awe rey y¢ 4 
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es / Perma-Sprinkler 


You can make money—big money—with the nationally advertised Perma- 
Sprinkler. Last year—marketed for the first time-——-$500,000 worth of 
these “do-it-yourself” kits were sold. Any householder can install this 
underground system. It’s permanent. Plastic pipe resists freezing and 
chemicals, Fittings are heavy duty. Patented nozzles spray in even pattern. 
A natural seller to customers who buy lawn supplies and equipment. 
Priced right for good profit margin. 





Also available—the complete Quaker-Quaker Pioneer line of rubber and plastic 
lawn hose. Priced for every pocketbook. Attractively packaged for quick-selling, 
space-saving display. 


H. K. PORTER COMPANY, INC. 


QUAKER RUBBER DIVISION 
Phitadeiphia 24, Pa. 


 & PORTER COmPany, wec San Francisco 7, California 
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Now you can sell the white — 
that’s right for any home! 


Acme Quality 4 THIS LINE! 


No. 122—Outside White. 


g A self-cleaning white that 
f- stays white. The perfect 
>. y finish coat for general 
oe exterior use, 
ry : ,s »| 
— No. 157—Balanced 
Ltt Thy Primer. Scientifically pre- 





pared to prime, hide and 
seal. The foundation coat 
for any exterior job. 


N” ONE white paint is ideal for every 
type of house painting job. Varying ; No, 172—One Coat Out- 
: side White. One of the 
easiest brushing house 
of paint over another, paints ever made, Has 
, exceptionally high hiding 
With the Acme Quality New Era “Family G ) gua For repainting 
Se 1 . , , — OmMLY. 
of Whites.’ you can fill any house painting ) 
order, and know that you will be giving 
complete paint service to your customer. . 
‘ach paint | is group has been espe- | , ; ~— 
Each paint in this group ha n esp > ee ey 
cially formulated to do a specific job, | Stays put on exterior trim. 


and will do it better than any so-called Will not streak down on 
either wood or masonry. 


requirements will recommend one type 


“all-purpose” house paint. 


Sell the white that’s righti Ask your 
jobber about the Acme Quality New Era = 
“Family of Whites, or write: Acme - No. 163—Fume-Resisting 


Quality Paints, Inc., Detroit 11, Michigan. : White. Especially made 
| for industrial and other 
areas where extra protec- 


ACME QUALITY PAINTS, INC. “9 Pat y eS See 


DETROIT 11, MICHIGAN 
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Here's the best salesman you can have 
on your electrical counter! 







These are just a few of the many G-E electrical supplies that are now coming w you in 
attractive ew blue and yel'ow packages on which the G-E trade-mark is prominent; 
displayed. Check your stock now and make sure you have on hand a full line of General 





The G-E trade-mark is known to just about everyone, 


To your customers it is an assurance of top quality prod- 
ucts and performance, honest value, and all the other 
qualities that make for satisfaction. So that your elec- 
trical counter can benefit from the sales power and 
prestige of this famous trade-mark. G-E electrical sup- 
plies are now coming to you in new packages — packages 
on which the sales-building G-E monogram is promi- 
nently displayed. What's more, these new packages are 
printed with eye-catching blue and yellow colors, and 
are specially designed for self-service with hard-selling, 
how-to-use-it Copy. 

The General Electric line is a complete line of electri- 
cal supplies — all of the wiring devices, cord sets, and 
electrical specialties you need to answer the demands of 
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Electric items — the staple steady sellers as well as the fast-moving specialties 


e *« ees , J hal 
LL 
; ' ee 7 al 


your customers, These top-quality, sales-proved items 
cost no more than lesser brands, yet they give your 
counter maximum sales power and prestige. 

Every hardware store needs a strong electrical counter 

.. socked with sales-proved G-E merchandise, the com- 
plete line that’s tops in product quality, display pack- 
aging, merchandising aids, and consumer acceptance 
everything that brings more dollars of profit w you! 
Wiring Device Department, General Electric Company, 


Providence 7, Rhode Island. 


Progress /s Our Most /mportant Product 
GENERAL ELECTRIC 
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Beautiful Beat Sele! 


LITTLE BROWN JUGS.6 CHESTS! 


N, wonder this is Americas biggest selling line of 
jugs and chests. Each model is a work of art, with smart 
two tone color styling and beautifully sculptured design 
Typical of the product refinements and developments 
that make Little Brown Jugs and Chests the best sellers 
in the field are the new easy-action latch on the Chests 
and the rugged two piece construction features of both 
the Jugs and the Chests 


DUNCAN HINES Grills have taken the “outdoor living” 
market by storm! Their distinctive construction features 
and exceptional quality make them easy to sell. There 


are sizes and models to suit every prospect... each one Order From Your Jobber 
fully approved by Duncan Hines, America’s foremost unstetnes be 


authority on good eating 
Other Hemp products include the Vagabond line vf HEMP AND COMPANY, INCORPORATED 


Jugs and Chests « ompletely reds signed for t olume 5601 MURRAY STREET, MACOMB, ILLINOIS 
merchandising Producers of Quality Metal Products for 93 Years 


OTM themeen Mines teat. tne 


LE EE! NS 5 ORE AEE AT TTA TENN URE RR BIR 
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Visuo tront nvires ustfomers fo shop ino spo 





You 


Store arrangement 





Supply O Inc. 





s hordwore store 


sot ‘em, now hold ’em 


This is the key to a better volume with 


more impulse sales, bigger sales tickets 


Here is a new hardware store designed to 
keep customers in it longer. The layout of 
aisles and arrangement of islands keeps shop- 
pers circulating throughout the entire sales 


floor so they see more displays and buy more 
merchandise 

This is the new hardware department of 
Broyhill Supply Co., Inc., at 4600 Lee High- 
way in Arlington, Va. 

Features that encourage customers to stay 
in the store longer are: 
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Wide aisles. The aisies are 5 ft wide. Cus- 
tomers can inapect merchandise and not be dis- 
turbed by other customers walking through 

Broken traffic lanes. lalands are located to 
avoid straight through movement of traffic 
The floor plan on the following page shows 
how this was accomplished. There is only 
one straight-through aisie from an entrance 
gate to the rear of the store. Ali other alsies 
are broken up by islands 


Low diaplay islands Customers have a 






il 











You got ’em, now hold ’em 





view of the entire store. Islands 








are three-tier high. 

(Customer convenience. The store 
is air conditioned. There are rest 
rooms on the sales room floor. Re- 
corded music is piped over a public 
addreas system, which may be used 
later to announce promotions. 

The layout of the store repre- 
sents considerable thinking and 
planning. 

“We studied the newest ideas 
and equipment for merchandising 
presented in HARDWARE AGE and 


continued 


Below, your guide fo a floor plan 
that helps you keep customers in your 
store. This is the Broyhill store floor 
plan. Left, housewares department 
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other business publications,” ex- 
plains R. L. Crocker, store man- 
ager. 


“We visited numerous modern 
hardware stores to check their lay- 
outs.” 

The store layout was designed by 
employees of the Broyhill staff, and 
is a composite of their ideas and 
those obtained from outside sources. 
Fixtures were supplied by the Man- 
hattan Store Fixture Co. of Brook- 
lyn, N. Y. 


The layout of departments is 


flexibie to handle seasonal expan- 
sions. There are four L-shaped 
islands and a rectangular island in 
the rear center of the floor for sea- 
sonal displays. The units are used 
now for lawn and garden supplies. 

Toys are displayed during the 
Christmas selling season in the 
L-shaped unit at the left rear and 
on two adjoining islands. 

The store has 6000 sq ft of floor 
area. The visual front is 100 ft 
wide. Overstock is kept in an ad 
joining building 25 x 75 ft. 


The higures on the illustrations below, ond oat the tar lett on the « pposite page 
fie in with the figures on the floor plan opposite page, showing the location of 


these departments 
check out counter, below 


a* ad ) » 
; iM -=-™ “ s = ’ 
‘ + 5 | “~ : a oe reaps 
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Note unobstructed view through store in illustration of 








The store is laid out for self- 
service. 

Traffic is channeled from the 
entrance through gates: hardware 
customers to the right; housewares 
customers to the left 

The check-out counter i« in the 
center, at the front. One employee 
is assigned to the check-out counter. 
When not checking-out customers, 
this employee keeps the books. An 
employee of the housewares depart- 
ment relieves at the check-out 
counter and assists the cashier dur- 
ing rush hours 

(harge transactions are written 
up by department sales personnel. 
Customers present charge tickets 
at the cashier's desk 


All merchandise is marked with 
gummed printed tickets showing 
the price and the department. The 
cashier rings up sales by depart- 
ments to keep an account of vol- 
ume by sections 


9000 at grand opening 


The floor staff, in addition to the 
bookkeeper-cashier, consists of a 
floor manager and four salesmen. 
The staff aids customers seeking 
product information, and refills dis- 
plays. 

Broyhill formerly had its hard- 
ware department in the builders’ 
supply department. The new store 
was opened last fall with « three- 
day grand opening that attracted 
9000 visitors 

The grand opening was promoted 
by 300 spot radio announcements 
broadcast for 10 days, 12,000 hand- 
bills and 4000 direct mail pieces, 
and newspaper ads including a full- 
page insertion on the first grand 
opening day 

Traffic pullers during the grand 
opening included orchids, and draw- 
ings for merchandise awards 

Specials on hardware and build- 
ing supplies were offered during 
the grand opening. 

The store is building traffic now 
with advertisements twice a week 
Spot 
radio announcements are used six 
or eight times a day featuring 
seasonal hardware and building 
supply lines. 


in two local newspapers. 
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iAn’t howd... 


if you know hour 


Are you anxious to improve your selling habits? Then read this articie caretully: 


practice the simple suggestions it gives. 


better selling job 


by Frank Goodwin 
Professor of Salesmanship 
College of Business Administration 


University of Florida. Gainesville 


(Kditor's note: This articie will be continued in 
the next iaaue.) 


What is this game of salesmanship in which 
you and | are engaged? We might give a lot of 
definitions that would make it seem very compli- 
cated, so we won't do that. 

On the other hand, | hope this series of articles 
will not mislead you into thinking that “There's 
nothing to salesmanship ...”. At the university 
level we take four years to give a major course in 
sales and sales management. 

Salesmanship actually involves three very basic 
elements. The first is: To make it possible for 
people to buy. 

I learned this fact when | was first married 
We were Christmas shopping, and my wife had 
piled one package after another into my arms 
until I barely had a peep hole through the pack- 
ages to see straight ahead. A nice young gir! 
with a smile in her voice said, “Would you like 
me to wrap all of those into one package for 
you?” 

Thinking that it was very sweet of her, | 
answered, “Yes indeed, | would appreciate that.” 
When she had made a wrapped bundle with a 
carrying handle, I did not at first realize that she 
was anything but nice-—until | picked up three 


or four more items with my free hand and bought 
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You will quickly find yourself doing a much 


them. What she had done was to make it possible 
for me to buy. 

Although the opportunity of this type to make 
it possible for someone to buy does not come 
often, we frequently make it impossible for some- 
one to buy. For example, a prospect comes in 
and, if we don’t know our stock very well, we 
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say in response to a request, “I'm sorry, we're 
out of that.” 

Too often we discover, after he has gone, that 
we had the item in the back room, or upstairs, 
or in the warehouse. We think it is a joke 
“Well, what do you know? I told him we were 
out of it, and find we have three gross in the 
back.”” Believe me, that is not a funny situation. 

Then sometimes we have a prospect who 
doesn’t know definitely what he wants. You 
make it impossible for him to buy if you do not 
take enough interest in him to find out what he 
wants. 

Thus the second step in salesmanship is to 
make it easy for people to buy, not just make it 
possible. People will be more inclined to trade 
with you if you are friendly, helpful, have mer- 
chandise information, suggest related items, can 
sell a better value, and can “trade up.” 

For example: we sometimes make it difficult 
for the prospective customer because we use a 
technical language that he does not understand. 
Watching our words, to be sure that they are 
entirely understood, is especially important in 
these days of a large do-it-yourself market. To 
the week-end mechanic, terms that a building 
contractor or plumber might understand are just 
so much “Greek.” 





Sales Training 


You cannot do business with a fellow if you 
don’t understand his language. Make it easy for 
your customer by watching the language you use 

keep it simple and understandable. 

Step No. 3 is the most complicated of these 
basic factors of salesmanship. This step is to 
ask people to buy. And that completes the 
fundamentals of selling: make it possible, make 
it easy, and ask them to buy. 

You can ask people to buy in lots of fancy 
ways. This doesn’t sound difficult, but it is ap- 
parently a hard thing for us to do. 

A group of advertising men from retail stores 
that were heavy advertisers, came into the office 
of a newspaper. They were obviously angry 
With them they had a report showing all the 
money they had spent on advertising in this 
paper, and they claimed that their stores’ sales 
“hadn't increased a bit.” 

(Continued on page 90) 


Why not unburden a customers hands (photo, page 64) 
by tying his par koges together / This will tree one hand 
so that he can buy more merchandise. Make it possible 
for people to buy that way, and also by pointing out 
(left photo, page 65) the merits of various products 
The photo below shows how ‘oO kill sales by og complete 
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Lawn & Garden sales 


How a suburban store doubled Here is a five-point program to 
increase sales in your lawn and 
sales of lawn and garden lines garden department: 


, 1. Staff the department with ex 
during past six years perienced garden shop employees. 

2. Use open displays for your 
full line. 


*) 


3. Change window displays week 
ly and tie in merchandise displayed 
with your advertising program. 

4. Use consumer mailers on lawn 
and garden lines. 

5. Sell gardening books through- 
out the year. 

This is the basic program of 
Stebbins - Anderson Co., Ine., in 
Towson, Md., a firm that doubled 
its lawn and garden merchandise 
sales during the last six years 
Sales are made to customers in this 
store in suburban Baltimore who 
formerly went into the city to buy 
lawn and garden merchandise. 

One of the largest outlets for this 
type of merchandise for many miles 
around, the firm does 85 percent of 


How mowers are combined with lawn 
equipment and outdoor living /ines 
for instore displays 
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Mass displays of seeds, fertilizers, too/s impress customers 
with stores lawn and garden /ines 


its ever-increasing lawn and garden 
supply business home own- 
ers, 10 percent with builders and 
contractors and the balance with 
farmers. 


with 


Annual sales of peat moss have 
risen to five carloads, and grass 
seed to one car load. 

Thomas W. Gordon, garden shop 
manager, credits this 
skilled sales personnel, 


increase to 
open dis 
plays of everything stocked, demon 
strations, use of the company’s own 
illustrated consumer's catalog and 
advertisements in local and county 
newspapers 

garden shop em.- 
plovyees with knowledge of horticul- 
ture offer accurate advice and sug- 
gestions to customers. Employees 
for this department include agri- 
cultural college 
keep abreast of new developments 


kx perienced 


graduates. They 


in lawn and garden care by attend 
ing field tests at agricultural expe 
imental stations, and reading bulle 
tins and books 
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Open display plays an important 
Island dis- 
plays feature these lines for easy 
inspection by prospects. 


role in increasing sales. 


In the spring the entire garden 
shop is turned into a live display 
of 100 varieties of flowers for a 
special three-day exhibition. These 
annual exhibits result in sales in 
excess of $500 in tulip bulbs alone 


3 


¥ 


One display window is devoted to 
yarden supplies in the peak selling 
seasons. The arrangement is 
changed once a week to give it a 
fresh appearance. The window fea- 
tures merchandise being publicized 
by the firm in radio programs on 
home gardening. 
Stebbins-Anderson has factory 
representatives on hand im the ac- 
tive selling seasons to demonstrate 


power mowers, weed killers and 
sprinklers Demonstrations are 
publicized in newspaper advertis- 
ing. 


gardening catalogs 


500 people each year, 


The firm's 
are mailed to 3 
including some copies to people in 
distant states. 

Although some temporary em 
ployees are hired to work in the 
garden shop in peak seasons, most 
of its personnel is on the year 
‘round staff. Four skilled mechanics 
handle all repair and service work 
on hand and power mowers, includ. 
ing sharpening. To keep the shop 
men busy, postal cards are mailed 
to power mower and garden tractor 
owners inviting them to utilize pre 
season servicing specials. Garden 
shop personnel also make new dis- 
play units, prepare seed packages 
and perform other chorea in the 
less active seasons, 

Gardening books are displayed 
and sold throughout the entire year 
Frequently a gardening queation 
from a customer results in the sale 


(Continued on page 92) 
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Appliance selling 








Demonstrations sell appliances. . 


Vemonstrations backed by ad- 
vertising and direct-mail promo- 
tion, form the basis of an advertis- 
ing and sales promotion program 
that has resulted in the sale of 
more than 300 major appliance 
units annually-—an average of one 
every business day during the 
year. 

This has been the experience of 
Stangel’s, the division of 
J. Jd. Stangel Hardware Co. in 
Manitowoc, Wis., which operates 
on the theory that there are many 
potential appliance customers in 
ita area. Employing an aggressive 
merchandising program, Lyle J. 
Klar, appliance department mana- 
ger, reaches many prospects 
through the demonstration tech- 
nique-——a method he believes vita! 
to good merchandising. 

Stangel, therefore, stages at 
least six large demonstrations a 
year. Three are store shows, espe- 
cially on laundry equipment. Two 
are cooking schools. Another ma- 
jor event is an exhibit at the Mani- 
towoc Home Show on the Fair- 
grounds. 


retail 
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Wisconsin dealer’s six demonstrations 
each year boost interest, traffic and sales 
among customers within a radius of 30 miles 


To swell attendance and build 
interest, prizes are essential as 
part of the demonstrations, says 
Mr. Klar. Prizes are arranged in 
with manufacturers, 


events are 


cooperation 
and the advertised 
through newspapers and radio. A 
prospect and customer list is also 
used for direct-mail promotion to 
boost demonstration interest. Par- 
ticipation in the drawings does not 
require any purchases to be made. 


Distributes samples 

“Whenever possible, we like to 
hold these demonstrations in our 
downstairs appliance department,” 
Mr. Klar explains, “because it ac- 
customs people to coming into our 
appliance section and gets them 
familiar with our appliance dis- 
play.” Women watching demon- 
strations interest 


aroused in other appliances. 


thus have 


Cooking school prizes are usu- 
ally kitchen gadgets. The cooked 
food is given away--a 
idea with the ladies. 


The exhibit at Manitowoc’s 


popular 


Hiome Show, held each year in 
March, draws people from a radius 
of up to 30 miles who would other- 
wise be reached even 
through intensive merchandising 
efforts. The show provides an op- 
portunity for more leisurely dis- 
cussions with prospects than in 
the store, and it also is a good 


never 


place for handing out sales litera- 
ture which frequently 
inquiries. 

The show, which lasts four days, 
affords a fine prospect list and 
some sales are made. Some prizes 
are given away, with registrants 
for prizes being asked to fill out an 
appliance prospect card. Three dis- 
play booths are rented at the show 
for $150. 

Personal 


provokes 


contact with custom- 
ers, done personally by Mr. Klar 
as much as three times a year, is 
another major factor in the Stan- 
ge! appliance-promotion program. 
The appliance manager checks on 
appliances purchased, makes sure 
customers are satisfied, and ob- 
tains tips on prospects. Gifts are 
sent to customers referring pros- 


HARDWARE AGE, MAY 24, 1956 





pects who actually buy an appli- 
Frequently the follow-up it- 
self results in additional profitable 
of other related big-ticket 
merchandise. 


ance 


aales 


Most of these calls are made in 
the evening, when Mr. Klar 


can 
talk to both husband and wife. 
Visits last a half hour or more. 


since time pressure is likely to be 
less in the evening. 

‘| cannot say too much for the 
personal-contact selling plan,” he 
asserts, adding that some of his 
best only be had by 
working for them through 


sales “can 
satis- 


fied customers. 


Circulates traffic 


To boost traffic in the basement 
area, Stangel’s has located the ser- 
vice desk in the rear of this por- 
tion of the store. Customers com- 
ing in to pay bills, or to buy tickets 


to a Milwaukee Braves basebal! 
game, must pass the appliance 
area—-and thus many people are 


introduced to the 


section. 


appliance 


A service department is main- 
tained, and it has proven a selling 
factor. Customers like knowing 
that they can get service where 
appliances were purchased. 

“We don’t price 
much,” Mr. Klar points out, “be- 


stress too 
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Presiding of Stange! s Home Show bo 


store s applionce department 


‘ause we are selling quality and 
service, which is what most of our 
prospects want more than a low 
price.” 

Appliance accounts are financed 


An if sTore iqundering 


appliance department in the basement 


demonstratior 
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th is Lyle J. Klar, manager of the 


by Stangel’s, which has both retail 
and wholesale divisions. A special 
sales contract is used in such in- 


stances, and all payments are 
made by customers at the store 
draw: fi interested rowd 'C the 
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Owners working together can lay out and fixture a store 


to handle more lines with effective displays. This is how. . . 


8 owners 





Lett fhis is the new hordwore store thot 
eight owners completed otter the construc 
fiONn job wos finished 
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plan a store 





New lines, a new location and increased space 
are features of a hardware store designed and 
fixtured by eight owners. 

Now it is difficult sometimes to get agreement 
among a smaller number of owners. But these 
eight owners, their efforts coordinated by the 
store president, took a new building and com- 


pleted it into a hardware store except for instal- 
lation of the electrical work and the acoustical! 
ceiling. 

This is the 21-year-old hardware firm of Miller 
bros. Easton Associates, Inc., of Easton, Pa. 






Store lay-out 





The eight present owners were given the store 
four years ago. They all draw the same salary 
and divide profits equally. 

The owners are Frank M. Hahn, president; 
Walter Fingeldie, vice president; Arthur Seibel, 
treasurer; Russell Hahn, secretary, and Anthen 
Morrow, Elwood R. Young, Michael J. Searno 
and Russell Campbell, all directors 

An expired lease caused the firm to move 
across the street to larger quarters. Upon com- 
pletion of the new building the eight owners 

(Continued on next page) 
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continued 


These are the men who operate the business. Directly 
below, Frank M. Hahn, president, on left, and Philip 
Miller, right, one of the original founders who serves as 
on advisor. Bottom, below, the eight owners, left to 
right, Russell Campbell, Russell Hahn, Anthen Morrow. 
Michael J. Scarano, Walter Fingeldie, Arthur Seibel, 
Elwood R, Young and Frank M, Hahn. 
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finished, furnished and decorated the interior. 
All fixtures, including islands, displays and 
bins, were designed by the owners. Many nights 
and hundreds of otherwise spare hours were 
spent in building and furnishing the interior. 

Doing away with the problem of periodic win- 
dow decoration—-although the store is very 
much promotion-minded—Miller Bros. has large 
plate glass panels which afford passersby a view 
of almost the entire selling area. 

Impulse items are strategically placed for 
easy view from the street. 

The left, and larger, window slants in toward 
the main entrance door to provide room out- 
doors for warm-weather promotions of merchan- 
dise without hindering sidewalk traffic. 

Wide aisles, including a center aisle leading 
directly to the large paint department in the 
rear, provide a balanced layout and give a sense 
of roominess. 

Impulse items are well-scattered among the 
various departments. 

There are many islands, displays and bins for 
small-unit merchandise. 

Tools run along most of the left wall toward 
the rear, opposite builders’ hardware items on 
the right wall. 


Color scheme guides traffic 


The store is laid out in an inverted L-shape. 

Seeds, plumbing supplies and nails are located 
in the right rear of the store, near the extensive 
paint section. 

To help customers locate departments quickly 
each area has a different color background. 
Builders’ hardware has a flamingo wal! behind 
it. Seeds have natural coloring. The paint de- 
partment is quickly spotted under a big color 
card which has a green trim. 

The vinyl reinforced flooring—installed by 
the owners—is a neutral gray, permitting 
changes of wall color schemes that will not con- 
flict with the floor color. 

In the spacious cellar, there is ample room for 
the storage of power mowers, lawn rollers, seed, 
fertilizer, paint and other items requiring mod- 
erate to large amounts of space. 

Miller Bros. has put in a conveyor belt, ad- 
justable and portable, to move heavy items from 
truck or trailer at the store’s side entrance into 
the cellar. The conveyor is at the head of the 
cellar steps, a handy place for moving items 
down to storage, or up to the sales floor. 

The conveyor cost less than $450 to install 
and is considered an excellent investment by 
the firm. With this device—one, or at the most 
two men, are needed for unloading operations. 

In the cellar, which has overhead hanging 
equipment for power mowers and rollers to keep 
them off the floor and out of the way, there are 
two lift trucks to speed moving and storage 
operations. 

(Continued on page 86) 
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New system may save time, lower overhead and 


cut down on errors on your store bookkeeping 


Why simplify the bookkeeping 
in your hardware store? 

Most hardware dealers who have 
streamlined their bookkeeping 
through the use of typewritten spe- 
cial forms, do so to save time, cut 
down on errors and reduce the size 
of their office staff. 

Any system which accomplishes 
these aims is worth consideration. 

Colvin Electric Hardware Co. of 
1206 Colvin Ave. in Kenmore, 
N. Y., recently instituted a new 
system by which it has cut its 
bookkeeping time in half. Writing 
has been reduced, hand posting of 
accounts has been eliminated and 
one part-time clerk prepares end- 
of-the-month statements Under 
the previous system used by Col- 
vin’s, two part-time bookkeepers 
prepared large, outsize cut-single 
statements, itemized all sales in de- 
tail and then sent out the bills in 
individually addressed envelopes. 


Eliminates extra addressing 


Use of window envelopes now 
eliminates the extra addressing 
detail. 


Under the new system three-part 
manifold books are used with unit 
accounting tray sets, plus one-part 
continuous statements with stand- 
ard window envelopes 

The three parts of the sales book 
are the original (white) used as 
the ledger copy; the duplicate (yel- 
low) used as the customer's copy 
and the triplicate (pink) which be- 
comes the statement copy. 
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When a charge sale is made, the 
transaction is hand written on the 
sales book. The customer is given 
the yellow duplicate copy and the 
original and triplicate copies are 

(Continued on next page) 


Why simplify bookkeeping? 


Accounts receivable are handled 
with three-part manifold books 
(top) and continuous statements 
(lower form), key forms of a re- 
cently adopted accounting sys 
This system has cut time in 
handling monthly statements fo 
one holt 
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Why simplify bookkeeping? 





accumulated at the sales countel 

The charge sales slip copies are 
totaled by control daily and only 
the total amount is posted to the 
(jrigi- 


‘ip copies 


accounts receivable ledge) 
nal and triplicate sales 
are filed alphabetically by customer 
name in Manila customer 
folders in the trays 


The original is the ledger cops 


account 


and the triplicate is used as the 
statement cops 

(ash payments are totaled daily 
and are posted in total only to the 
cash Individual 


receipts ledger 


cash receipts are posted directly to 


the original copies of the sales 
slips in the account folders 
Portable met nie tray ed j 


4 nyenient operating pa ¢ f) (rig ¢ ty 


further advantage: to the time 
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Completed accounts, marked paid 
are transferred to the alphabetical 
paid file. Total open accounts at 
the month end equal the total ac- 
counts receivable balance. 


Statements give amount due 


At the end of the month the con- 


tinuous one-part ‘itatements are 
typed from the open accounts re- 
ceivable 


sales slip copies in the 


tray. Statements are not itemized 
but are rendered at the end of the 
month as balance to date and total. 

The triplicate sales slip copies 
are attached to the statement and 


together they are mailed in win- 
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The date the state- 
total 
amount due is entered on the front 


dow envelopes. 


ment is rendered and the 
of the customer folder to show out- 
standing balances. 

Among numerous advantages of 
the new svatem are 


l. All hand posting of accounts 
has been eliminated which has re- 
sulted in the reduction of posting 
errors to a minimum. 

2. Bookkeeping is accomplished 
in approximately 50 percent of the 
time Peak 


previously required. 


loads have been eliminated 


4. Customer sales slip copies are 
readily accessible in easily handled 


upright accounts receivable tray 
folders 
4. Bookkeeping help has been 


cut in half with the result that one 


part-time clerk can prepare all 


statements at month end. 


5. New continuous typewritten 
envelopes 


reduce statement writing by about 


statements and window 
75 percent. 


6. The entire system has reduced 
form and clerical! costs. 


7. The metal file trays are port- 
able and can be moved to any con- 
venient operating space 


Prior to installation of the new 
system, each customer charge sale 
Was written up on a _ three-part 
sales book with part two a tissue 
duplicate. The customer received 
the opaque copy and the tissue 
duplicate was left in the book for 
reference. The third copy was filed 
alphabetically by customer name in 
a flat file box until posting time. 
All charge sales were then hand 
posted to a customer ledger. 

At the end of the month. two 
part-time 
large, cut-single 
ments or billheads 


bookkKeepers prepared 


outsized s lLate- 
These itemized 
all sales in detail as to merchan- 
dise and amount. These were then 
mailed in regular envelopes which 
had to be addressed by typewriter. 
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Compact garden and pet supply section 


helps boost traffic 


New Hampshire dealer's combined area enjoys benefits 


of well-stocked inventory and sales promotion efforts 


Six hundred square feet stra- 
tegically located and extensively 
stocked spell important plus-busi- 
ness for J. J. Moreau & Son, Inc., 
in Manchester, N. H 

The firm has concentrated its 
agricultural supplies and pet de- 
partments in such a space adjacent 
to a U. §. Post Office sub-station, 
which is the source of additional 
traffic each day. 

Fertilizer, seeds, and other lawn 
and garden supplies are stocked in 
a wide variety. In addition to the 
stock, wall and island 
displays, good lighting and the em- 
ployees’ product knowledge help to 
attract gardeners to the store 


complete 


Pet owners in and around Man- 
chester like the extensive offering 
of supplies for dogs, which covers 
one entire wall having a perforated 
board background to display col- 
lars, harnesses, leashes and feed- 
balls, 


ing bowls Rubber bones, 


and animals, as well as various 
sizes and types of dog food, are 
also shown; signs above the wall 
display describe some of the dog 
items carried 

A part of the agricultural-pet 
supplies section has a sizable stock 
of livestock and poultry remedies 

which many 
Small packages of feed 


attracts 


a factor 
farmers. 
are also stocked 

During the past 


year, tropical 
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Extensive stocking of dog and other pet supplies builds traffic. Here a clerk 


shows customer an item for his dog 
under dog toys counter 


fishes and supplies have been added 
and are selling well, as are aqua- 
riums. in 1954, 250,000 Ib of fer- 
tilizer, 21,000 lb of lawn seed and 
30,000 seed packets were sold in 
the agriculture department The 
Moreau store also sold more than 
400 parakeets and 90 canaries in 
the pet section. 


Note various dog foods handily placed 


To stimulate traffic—and sales 
the agricultural supplies depart- 
ment is advertised in \ocal news- 
papers and occasionally through 
spot radio announcements. Some 
direct-mail is used and sent to a 
customer list, a further aid in 
boosting sales activity in the busy 
20x30 ft area 






Store Manager's Notebook 


Store Manager's Notebook 
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Showmanship in Business 


Part X 


Editor's note-—This is the tenth article in a series 
on how dealers can put showmanship into their 
promotions. Showmanship is the element that 
makes the difference between a good, profitab/: 
promotion and a weak, non-productive effort. These 
articles will give you many useful ideas on how to 
improve your promotions by using showmanship. 
The author of these articles is an outstanding au- 
thority on sales promotion and the author of the 
best selling book, “Showmanship in Business.” The 
first article in this series, Strike up the Band,” ap 
peared in HARDWARE AGE, Aug. 18, p. 94. The 
second article. “Don't Tell Me. Let Me Guess.’ 
was published Sept. 15, p. 106; the third, “In this 
' appeared Oct. 13, p. 124: 
the fourth “Don't torget the cast appeared 
Nov. 24, p. 61: the fifth, “There's only one 
hero lan, 19, p. 9B: the sixth, “Nof only a 
joy forever appeared March 1. p. 6&8: the seventh. 
"The wooden Indian is deod”’ Mor. 29. p. 68: the 
eighth Time counts.” April 12 p BR the ninth 
"Don't forget the ashe: May 10. pn. 76 


corner we have 


Red and Green! Stop and Go! 


When the traffic light at the corner turns red 
you stop! When it turns green-—-you go! 

Thirty million motorists take these signals for 
granted every minute of the day-—-and so do the 
railway engineers who are guardians of hundreds 
of millions of passengers on railroad trains, who 
entrust their lives to the blinking lights that sig- 
nal danger and safety to speeding trains. 

But color signals do much more than direct 
traffic 

Black signaled death in London, where Black- 
friars Bridge was the favorite suicide spot of all 
the world. Police repainted it green and, accord 
ing to Reader's Digest, the suicide rate was cut 
by a third! Black signaled death, but green sig- 
nals life 

Color association is a tremendous force in our 


by Zenn Kaufman 


Color conscious... 


lives and in business, too. The public recognizes 
filling stations, candies, soaps, trade marks, by 
their standardized coloring. Business forms are 
also conscious, for example, the “pink slip!” 

The color association must be checked carefully 
back to the goods themselves. A candy manufac- 
turer recently found that his merchandise sold 
better when he wrapped it in red paper. His sales 
had been few when it was boxed in a blue pack- 
age. One color expert found that certain colors 
increased sales in high-priced fields. 

Tastes vary, too. The English and the Irish will 
respond quickly to blues, grays and greens: and 
Germans and the Dutch like reds and oranges. 
National preferences in color are sometimes very 
important. In China, for example, white is the 
color of mourning. 

I g- ’ to Red Wing, Minn., quite often to visit a 
friend. Here, Henry Swanson, Jr., of Swanson’s 
Sons store, found that using a “riot of color” in 
store decoration has increased his sales, particu- 
larly to women. Deep tones on the sidewalls, com- 
bined with distinctive color schemes for each 
department, have even resulted in a sharp in- 
crease in tool sales 

Ford salesmen in the South carried a bright 
orange stick as a symbol of their desire to do a 
little “hoss trading.” It seems that in the old days 
the horse handlers used to carry a cane to perk up 
their horses when a prospect came into view. They 
would wiggle the cane to stimulate the animal's 
interest, which, if not forthcoming, was further 
stimulated by a whack on the flank. 

In Jackson, Miss., A. J. Whitehead, a Ford 
dealer, used the idea in some newspaper adver- 
tising reading “every Ford salesman carries an 
orange stick. Stop him anywhere on the street 
and ask him about a trade. That orange stick is 
your invitation to get the best of a good deal.” 

In Little Rock, Ark., the idea caught on—they 
made a game out of it by fining a salesman a 
dollar if caught without his orange stick—$17 
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went in the kitty to be used for a dinner at the 
end of the campaign. Appliance dealers could well 
use the same idea. 

In Salem, Oregon, the Allen Hardware Co. has 
a colorful wall display of the delivery tags taken 
from appliances they have sold. Allen uses the 
display as a testimonial. They will point proudly 
to the wall and tell you “the reds are for ranges— 
the greens for refrigerators—the blues for fryers. 
All satisfied customers.” 

In Pittsburgh, Pa., a colorful circus tent was 
used to house the 50th annual merchandise fair 
of the F. A. Williams Co., a wholesaler. Exhibits 
of housewares, hardware, toys, appliances, etc., 
were displayed under the big top. Throughout the 
fair all buildings were festooned in carnival 
colors. Attendance and sales far exceeded expec- 
tations. 

Shapleigh Hardware Co., of St. Louis, Mo., 
brightened up its fall advertising campaign by 
using a “Fall Carnival of Values” motif. Yellow, 
red, blue and green were used for circulars, while 





FREE—THE SHOWMANSHIP 
YARDSTICK 


Send a self-addressed envelope for a free 
copy of the Showmanship Yardstick—a 12- 
point check list of the elements that make a 
good show. Address your request to Edt- 
torial Dept., HARDWARE AGE, Chestnut & 
56th Sts., Philadelphia 39, Pa. 





the use of silhouetted elephants, bears, hippos, 
etc., balloons and even multi-colored price tags 
were used to dramatize special sales values. 

Since color provides a recognizable association 
with its product, the Comfort Coal & Lumber Co. 
standardized on white for trucks, salesmen’s cars, 
and so forth. Unfortunately, this didn’t prove 
practical since the white car parked in front of a 
woman's home told her that a salesman was 
coming to collect for the coal, so she ignored the 
doorbell. 

The newspapers are making progress in putting 
color into daily advertising. Take the hint—use it 
in your direct mail advertising and in your store 
and window displays. Use it in your exterior de- 
signs. Use it on your trucks and on workers’ 
uniforms. 

I know of a man who nearly doubled his sales 
by “colorizing” his whole business. First, he re- 
designed his product-—a roofing shingle-——in a 
new and brighter color. He hired a crew of college 
men and sent them out in a fleet of ten rainbow 
colored automobiles. Cooperating with the local 
building supply dealer, the fleet would anchor at 
the door of an industrial plant at lunchtime, and 
as workmen streamed out, they would find the 





road covered with rows of beautiful shingles. 

At Binghamton, N. Y., where they started, 128 
leads were obtained, resulting in 22 sales within 
a few days—and always at prices higher than 
existing competing jevels. Further publicity was 
obtained by night installation with floodlights 

A candy manufacturer in Salt Lake made 
“Orchid” the color of his “Paradise” package 
Finding this package his best seller, he proceeded 
to make orchid the official color for the firm. It is 
used on the front of the factory building, as retai! 
display material, and for the printing color on 
stationery, for the suits of the firm's baseball 
team, even on machinery, tables, woodwork and 
refrigerators. 

Alert hardware merchandisers will standardize 
on a single color or color combination on all of 
their printed forma. 

Color has enormous possibilities in the han 
dling of foods—-as witness the experience of the 
airlines in taking certain foods off the menu to 
cut airsickness. 

Food stores, too, have discovered this fact and 
large chains like Kroger pay huge fees to colorists 
like Howard Ketchum to help make their foods 
look more attractive in display. 

In restaurants, too, it’s very important. Even 
the lowly hamburger was made more attractive 
by Ray Voelker, of C & C Restaurant Supplies in 
Spokane, who sold gaily colored plastic toothpicks 
to loca] drive-ins to give the Hollywood touch to 
a plain hot dog. He sold over 30,000 cocktail picks 
to one drive-in alone. 

All of this leads up to increasing interest in 
color in the kitchen——with the increased interest 
in pastel shades in appliances. Are you ready for 
this? 

Many dealers are making good use of a color 
kit furnished by a kitchen range manufacture: 
This kit enables the housewife to paint range 
handles the exact color desired. 

A New England retailer boosted sales with an 
offer of a free fluorescent lighting fixture in colors 
to match the new gas ranges. 

Certain color combinations in stationery and 
in enclosures in direct mail selling are found to 
pull better than others. Here, as an example, is 
the experience of a manufacturer of paper sup- 
plies: 





Color of Color of % of Increase 
Envelope Letter Paper In Response 
blue pink 48 
blue canary 34 
blue yreen 28 
white pink 26 
white canary 21 
white white 18 
blue white 12 


Remember, even TV had to come to color. Take 
heed——use color to stay out of the red. 





We found extra profit in 


January promotions 


A dealer points up the values in promotions to keep your store and your stock 
in a competitive position against other dealers seeking your customers’ business 


by W. A. Ostrom 
/V f/ Ostrom Co 


Ptuter néor Miner 


Delivered at the annual meeting of 
Our Own Hardware Co., Feb. 18, 1956, 


Minneapolis 


It is rather surprising how much psychologi- 
cal buying there is in January, left over from 
the holidays. This spirit is very often lost 
later in the winter. 

We ran the Our Own Hardware Red Tag 
Sale starting on Jan. 19. Sales were being run 
in Hutchinson, Minn., at this time by other 
hardware dealers, besides four other non-hard- 
ware groups. 

| would estimate that this sale brought in 
about 400 extra cash customers. An analysis 
of the merchandise that we bought for it does 
not make us think we are very smart buyers, 
as we had some very healthy refills. 

It is true that we sometimes hesitate to put 
on another promotion on account of rising 


A. Ostrom in his Hutchinson, Minn.. store 


costs of a sale. However, let us bear in mind 
that a promotion has six benefits for us. Pro- 
motions: 

1. Make us check stock to buy merchandise, 
and we never know our stock too good. 

2. Make us put away unseasonable merchan- 
dise. 

8. Make us clean up our store and stock with 
new fresh merchandise, mixed in of course with 
a lot of last year’s stuff. 

4. Make us put in a new, clean attractive 
window. 

5. Make us stock new items, which we would 
not ordinarily order, and you know that many 
of these items become bread and butter items 

6. Make us keep our store from becoming 
“The Forgotten Store.” 

Our hardware stores today are beginning to 
be much alike in displays, and also in merchan- 
dise shown. There is one thing that we can do, 
to bring our store out, and that is give it Store 
Personality. 

I asked my wife recently why she did not 
trade at a certain store and she said that the 
clerks were “ishy.” Lets not have this kind of 
store. This is a condition that should be cor- 
rected from the top down. 

The customers coming into your store are 
the life blood of your business. Each customer 
coming into your store is more important than 
the work on your desk, or the work the clerks 
have to do out in the back room (where they 
usually are when the customers come in). It 
is your duty as the owner to see that customers 
are properly greeted and waited on, and not 
only served with their wants but supplied with 
the things they need before they purchase them 
at the super market or chain stores. 

Clerks, in their approach to the customer 
should submerge themselves into the wants of 
the customer. 

If possible, the customer should be so served 
that when he leaves your store he will have an 
inner glow of satisfaction in knowing that he 
came to the right store. 
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talling Getty 4703W Operator. The screen seat make: 


s for a particularly neat and proctical job 


GETTY OPERATORS ARE USED ON MORE CASEMENT WINDOWS 
THAN ALL OTHER MAKES COMBINED 


Operator 4703W, shown here, is recommended particularly, 


or heavy wood casements ... or where fine hardware is preferred. It 
has internal gearing, 
turning power and longer iife. 


It is handsome in appearance — easy 
to instal! 


and will last for years with minimum maintenance. What 


ever your requirements, there is a complete Getty line to choose 


from. They're the best casement operators you 


can recommend. 
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for large 


the exclusive Getty feature that gives greater 


H.S. | GETTY): CO., INC. 


3348 NORTH 10th STREET — 


PHILADELPHIA 40, PA 


Canadian representative A... Ormeby Co. 73 Soott .. Terenta 
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[hese compelling color ads, directed smack at the 
more than 4,500,000 lawn-minded readers olf 
OUTDOOR LIFE, will send LAWN-Boy buyers to vout 
store this spring and summer, [here's no bette 
tame to sell these iMmiportant prospects than while 
they re reading about lawn care and outdoor liv 
ing in their favorite sportsmen’s magazine, Ou 
DOOR LIFE. So imagine the impact these ads will 


have on LAWN-BOY sales, already the highest in 





the POWwcr- howe! industry! 

LAWN-BOY, eneimecred from the inside out with 
the “know-why”" design that sets it out front in 
the power-mower field, is enjoying its biggest 
sales year in 1956. The new level-cutting, easy 
starting LAWN-BoY is being supported by the in 
dustry’s greatest advertising and promotion pro 


eyam. Mass-circulation magazines, network tele 


vision, local newspapers with dealer listings — all 


are shouting “LAWN-Boy!” to your customers. I 


Q in with this massive national campaign — consult 
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now... 
OUTDOOR 
IS sellin 


LAWN-BOY 


for you! 





LIFE 


your LAWN-Boy merchandiser for the powerful 
aids available to help you sell LAWN-BOY news 
paper ad mats, radio and TV commercials, 
counter and ftloor displays, direct-mail advertis 
ing. These are all lor your use, for your benefit! 

IND THEN BE PREPARED with plenty of (56 
LAWN- BOY powel rMswecrs Order enough early 
enough! Call your LAwN-noy jobber-salesman tot 


full information. 








dohnean «wi Evinrwde 


(ontario 


1 AWN-BOY. Lamar. Missouri e Division 
Outhoard, Marine and Mig. Co. ¢ Makers of 
Quthoard 


Motors « In Canada: LAwn soy, Peterborough, 
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The Karlburg's Shopping Center store 
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Seccathe 


From chain store manager 
to independent dealer 


How an Idaho man’s chain store experience has been used 
to successfully conduct his own hardware store 


What is profitable for a branch store of a national 
chain organization is profitable for an independent 
retail hardware dealer. 

That is the opinion of a former Montgomery-Ward 
retail atore manager, who entered business as an 
independent hardware dealer. His own store is located 
in the same town in which he served the national 
merchandiser. 

An additional source of traffic and profit is an auto- 
mobile service station in the rear of the hardware 
store. 

Four accomplishments of the firm since ita inception 
are 

|. Yolume far exceeds estimates 

2. Monthly sales in the first half year of operation 
have been tripled. 

3. Each month’s volume has showed a sizeable in 


crease over that of all previous months 

1. Appliance and television volume has been built 
up to the point where big-ticket items account for 
half of the firm's sales totals. 

The business is operated as Karlburg’s Shopping 
Center in Lewiston, Idaho, by Herbert E. Kariburg, 
who was for 25 years the manager of Montgomery 
Ward's local branch store. The store is set back from 
the highway, and has ample free off-street parking 
for customers. 

Karlburgs hardware and appliance department 
occupy space 50x100 ft, with big-ticket merchandise 
displayed in the rear corners of the store. 

When selecting stock for his hardware department, 
Mr. Karlburg specifically planned it to offer assort- 
ments similiar to those carried in the basement of 
the store which he previously managed. Nationally- 
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“Split Hairs” d th 

We “Split Hairs” (an en some 

to guard the quality of your Sheffield Bolts 

SHEFFIELD The diameter of a human hair is 27/10,000ths of an inch. The super 
>) 















micrometer used to check tools and gauges used in Sheffield bolt manufac- 
mee ture measures accuracy to 1/10,000th of an inch. 
» 


That’s just one phase of Sheffield quality control. Just one reason why 


Bolt Products Sheffield bolts give you delicate precision with brute strength. Through 


Sheffield “serv-a-bolt” package will every step of Sheffield steelmaking and bolt manufacture, we guard quality 
speed up your bolt saies. This trim ond : , 7] ’ : 
sturdy dispenser-end carton “serves constantly with critical electronic, mechanical and chemical controls and 


them fast without your moving the 
cortons of disturbing their neat orroy 
on your shelf. Easier handling all 
oround in the store ond on the jobi 


tests. Result: bolts that install easier; hold stronger, longer. 


Selling a dozen bolts to a do-it-yourselfer, or filling a king-size order... vou 






SS ermie,, can depend on Sheffield quality to make happy customers and repeat sales. 
A tn, ss “ . 
Make your store “bolt headquarters’”—with ample and varied stocks of 
S SIO Km ‘ Tr ’ 

f sheffield bolts—and you'll step up sales not only for bolts but for your other 


merchandise, too. Order from your jobber now. 


SHEFFIELD STEEL 
DIVISION 


ARMCO STEEL CORPORATION 


SHEFFIELD PLANTS WHWOUSTON + KANGASG CITY «© TULGA 


| MAKERS OF QUALITY 
. BOLT PRODUCTS 
\ SINCE 1888 














HARDWARE AGE, MAY 24, 1956 


. nae 


ud a: eg 
ON ida 


Above; The makings of a kitchen are shown on a raised plattorm with o 
broad aisle flanked by ranges, refrigerators and freezers 


Below; Perforated panels provide flexibility for displays that enc ourage se/f 
selection by customers. 


Part of the women's section of the 
store, illustrating the use of the 
stores angled top display units with 
lower portion of units for storing 
overstock. 


advertised brands are featured. 

Mr. Kariburg says, “I knew that 
this assortment of merchandise has 
wide general appea) for people in 
this area, and believed that there 
was no reason why a similar 
variety would not be equally at- 
tractive in my own store.” 

Store displays are an adaptation 
of those used in the chain store 
formerly managed by Mr. Karl- 
burg. Display islands are in most 
instances arranged in groups of 
three units, the end fixture being 
at a right angle fo the other two 
which are placed back-to-back. 

Island units have vertical sides 
with top shelving for display and 
open side sheiving for storing re- 
placement stock. This arrangement 
simplifies inventory taking and cuts 
down on time wasted by trips to a 
stock room. 

Upper shelves of the tables are 
set at an angle to provide greater 
visibility of merchandise. Each unit 
was constructed so that an extra 
shelf may be added to the top at a 
later date. When installed these 
extra shelves will increase display 
space by one-third. 

All aisle displays are low enough 
to provide good overall visibility. 

Mr. Kariburg says of the stocks 
merchandised, “We started with a 
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Latest of the new Ajax designs is Early 
American. Lending charm and grace to 
either the colonial or contemporary 
home, it is ideally suited to maple, 
birch, knotty pine and other natural fin- 
ish woods as well as painted surfaces. 
Available in forged-edge smooth-surface 
polished brass finish, also hammered 
antique copper and hammered black. 
The line includes hinges, pulls and 
knobs to match. 


The Spring-Eze flexible door stop is 
another Ajax exclusive. It does away 
with the disadvantages of the older, 
rigid-type stop. Ajax exclusive bulge 
design eliminates kinking prevalent 
with ordinary spring door stops. Tough, 
piastic tip gives long service. 
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The latest from 





Pink and Copper is one of the most 
exciting new designs of the year. 
Drawer knobs in pink baked enamel or 
polished copper finish can be obtained 
with companion solid copper back 
plates. The biend of rich copper with 
the sophistication of warm pink gives 
a touch of modern charm to every 
kitchen. In addition, this new line 
matches the growing trend toward the 
use of pink and copper in appliances, 
accessories and home decorations. 


Especially designed to match the moc- 
ern and distinctive tulip design resi- 
dential lock sets, this new tulip knob 
with matching back plate offers real 
luxury for modest budgets. It is avail. 
able in all U. S. Standard finishes 


The No. 540 Concave Beveled Edge Drawer Pull is an outstanding example of creative 
design... 80 outstanding, in fact, Ajax has been awarded a design patent protecting it. 
While maintaining the standard 3” center, it allows 1” longer length at the top than any 
other pull of its type. 


Write today for details on the complete AJAX line. 





HERE THEY ARE! 





These new items will spark extra sales for you. Order today to 
tap the market for extra profits. Unconditionally guaranteed. 














Ajax Hardware Sales Co., 4355 Valley Bivd., los Angeles 32, Calif. 
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A Quality Line... 


A Complete Line... 


FOLLANSBEE 


Furnece ond Stove pipe 


Seve pipe Reducers 


Steve pipe elbow and tee 


You'll be able to fill all of your 
customers’ stove pipe needa with 
this complete, quality line of 
Follansbee Quick-Lock* and 
Security-Lock* Stove Pipe. 
Here's an opportunity for real 
profit with a Stove Pipe Line that 
needa no introduction, Available 
in distinctive blue, galvanized 
and chromium. You can also offer 
the accessories--items like: 
elbows, angles, tees, collars and 
all types of reducers—in each of 
these finishes. 
*Quick-Lock—Locks in a jiffy, 
without tools. Available in 
BRiue, Galvanized and 
Chromium 
*Security-Lock-— Requires tools 
for closing. Available in Blue 
and Galvanized 
Shipped in 
sturdy, corrugated cartons 


See your jobber or write 


[Ghost Mote! Specialy Division | 
FOLLANSBEE 


Steei Corporation 


Box S67 


Folianebee, West Virginia 





minimum stock in most depart- 
ments but have already begun to 
broaden some lines, chiefly house- 
wares which Mrs. Karlburg man- 
ages.” 

The success of the appliance and 
television departments has been 
a pleasant surprise to Mr. Karl- 
burg. He believes that this success 
is due to the featuring of a full 
line of one nationally advertised 
brand which he advertises. and on 
which he gives complete service. 

Mr. Karlburg says that many 
big-ticket item buyers come to the 
store more than half sold on a 
particular product. He concludes, 
“All we have to do is to fill in some 
of the details. 

Display advertising is used at 
least twice a week in the daily 
newspaper. 


(Convinced that a hardware deal- 


er must be able to service what he 
sells if he expects to have big- 
ticket customers recommend his 
store to their friends, Mr. Karl- 
burg has two service men, the 
manager of the department being 
the former service head at the store 
he previously managed. 

Of the importance of prompt and 
efficient service, Mr. Karlburg ob- 
serves, “A woman whose washing 
machine breaks down wants it fixed 
now, not a week from now. 

“The man who has trouble with 
his TV set bought from us wants it 
fixed in time for tonight’s pro- 
grams. Our ability to back up our 
sales with service has been an 
important factor in pleasing our 
customers. 

“A satisfied customer is our best 
possible sales reference for other 
prospective buyers.” 


% Owners Plan A Store; How They Designed 
And Laid Out New Hardware Store Building 


Located in downtown Easton, 
which is about 80 miles north of 
Philadelphia, Miller Bros. is mod- 
ern in appearance and functional 
in layout and decoration. The firm 
nearly doubled its selling floor 
space—-to 2,500 sq ft-—with the 
move, and the cellar (not available 
in the former location) is slightly 
larwer than the street-level floor. 
A storage building is conveniently 
located just around the corner for 
reserve stocks. 

All departments were expanded 
when the organization moved to 
the new building, with housewares 
receiving special attention. Wall 
tile, floor tile and wall board were 
added to the product line, with the 
accent being put on do-it-yourself 
floor and wall coverings. 

Major lines handled for some 
Miller Bros. include 
paint, builders’ hardware, plumb- 
ing, fertilizer and seed, roofing, 


vears bv 


and tools 
Effective use of wall space ove! 
the front windows, inside the 
store, provides a display area for 
roofing materials and spouting. 
At the recent three-day opening 
of the new store, which attracted 


) = 


more than 2,500 people in spite of 


(Continued from page 72) 


a heavy snowfall which for two 
days sharply curtailed foot and 
motor traffic, representatives of 
key manufacturers were on hand 
to assist the staff. In addition to 
sending several district sales rep- 
resentatives, for example, a paint 
manufacturer went heavily into 
cooperative advertising promo- 
tions with the firm both on radio 
and in newspapers. 

Radio and newspaper advertis- 
ing, publicity, and in-store radio 
broadcast interviews called atten- 
tion to the new store. Added pro- 
motional highlights were souve- 
nirs and free gifts for visitors 

Miller Bros. advertises reguiarly 
throughout the year in the Easton 
afternoon newspaper. Space is in- 
creased during the spring months, 
but the ad schedule is a steady 
one. In addition, the firm takes 
a five-minute daily spot over 
Kaston’s radio atation on the 
breakfast program. 

Russell Hahn, who handles the 
copy, layout and scheduling of ad- 
vertising, is well aware of the 
power of television as an adver- 
tising medium. He feels, however, 
the cost is still too high for the 
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KEY DUPLICATING 


Keil Key Duplicating Machines are 
easy to operate and will start paying 
off with a splendid profit right from 
the start. 


Ask for complete information. 


No. 6'/2 


Cuts practically ali Cylinder, 


Fiat Steel and BF Keys 


seven a hal 1a Me 1d Mil aba’. 


on ‘hal | "‘aal* LSA LAL ready for 


No. 10'/2 


me al ee ee 


large variety of keys 


many types of Bit Keys, ex- 
cept those requiring end and 
side ward cuts. This is a 
very practical, medium priced 


SALSA’ by re 
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quick accurate cutting of a 


® 


No. R4', & PKA-3 
“COMBINATION” 


ai th Ae 


No. 1 '/2 
“AUTOMATIC 


Cuts cylimdse 

merely piace tat 

Tm i ee a 

and prets the lever the 
dal Mn 2 lal ML ac Maa a 
avtomaticatiy Guplicates the 


key 


Ag 
y” KEIL 
my’ LOCK CO. 
- INC. 
ha CHARLESTOWN, N. H. 


KM Please send complete 
yf information on your 


A’ No. 10% (No. 6% (1) No. 1% 1) 
No.4%2[] & PKA-3 


Check the items you are interested in 





ALL METAL 
LONG TAPES 
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MOST BEAUTIFUL CASE ON 
THE MARKET! Handsome and 
durable. Can't pull apart! 

The greatest improvement in 
tape design in years! Extra-thick 
chrome finish! Blade has clear, 
bold markings—unusually 
tough finish. 


Retail Price: $6.65—~—1 00 ft. 
Retail Price: 4.45—— 50 ft. 
Slightly higher in Canada 


Individually packed in 
‘‘sure-sell’’ Display Box, 


ASK YOUR JOBBER 
how you can pick up 
that “EXTRA PROFITI"’ 


ALSO AVAILABLE 
ATLANTIC ‘STANDARD’ 
LONG TAPES 


nee lengths 


Timm tlisMe Bp aalttiad 


rugged 
PLASTICEL CASE with oa 
itt. clearly marked 


Pllelel 


~ Ol ATLANTIC products ere unconditionally gucranteed by 


FATUAN TIC 


INDUSTRIAL CORPORATION 


157 West 57th Street, New York 19, N. Y, 

















firm-——especially since the one loca! 
TV outlet is ultra-high frequency 
and, consequently, has a more lim- 
ited audience than other stations. 
Shortiy after the opening, how- 
ever, Miller Bros. took its first 
spot announcement on Easton's 
station, indicating that they may 
get into the medium sooner than 
planned. 

Rollers, sanders, paint sprayers, 
spreaders and buffers are rented 
and, upon occasion, rerital pay- 
ments may be applied to pur- 
chases. At the end of the year or 
of a season, the store tries to sell 
the rental equipment. Meanwhile, 
sales of fertilizer are tied in direct- 
ly with equipment rentals. 

No servicing is offered by the 
store itself, but repair items are 
from customers and 
turned over to a repair shop. De- 
livery service is offered both to 
Easton itself twice a day, and to 
outlying areas once a day. 

Miller Bros. operates on a semi 
self service basis. The owners man 
the various departments, but the 
firm is trying to educate customers 
to help themselves, where possible, 
to minimize delay during 
periods. 


accepted 


busy 


One cash register covers the two 
left aisles leading to the exit at the 
front of the store, but there is a 
small cash drawer in the rear near 
paints, seeds and plumbing sup- 
plies to help speed service when 
traffic is heavy. One man is always 
at the register near the exit. 
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'l latched on to a terrific set of edsy 
to-read biue prints!" 
t) Herédwere Age 1\064 


The original store was founded 
in 1935 by the late Albert M. 
Miller and his brother, Philip, who 
yave the store to his staff four 
years ago. Mr. Miller operates a 
wholesale hardware business in 
Easton and retail hardware stores 
in several neighboring communi- 
ties. He now serves in an advisory 
capacity for the younger group. 

The eight owners of Miller Bros. 
Easton Associates hold a monthly 
board meeting. meetings 
with each manufacturer offering 
to help introduce a new line or new 
features are held annually. 

This Pennsylvania hardware 
dealer is aiming for $500,000 in 
annual sales, and expects to reach 


Sales 


that goal in the next several years 
Heavy promotional activity and an 
advertising schedule are budgeted 
each year, and the firm is careful 
to stay within this budget. 

Miller Bros. features competi- 
tive prices and with fair frequency 
offers merchandise at a lower cost 
to consumers than major chain 
stores. The firm observes fair trade 
practices and strongly promotes 
name brands. 

Dollar sales showed an upward 
trend in the new location in the 
first weeks after the move was 
completed. 


Calendar Aids Community 
And Builds Store Traffic 


More than one hardware dealer 
has attracted attention to his store 
as the place to find out what is go- 
ing on in his town. 

A dealer in a western community 
maintains a large calendar of local 
events prepared in cooperation with 
a local businesswomen’s group. 

A calendar can be maintained in 
a hardware store to include social 
events of churches, civic groups, 
lodges, clubs, and alao the time and 
place of service club luncheons and 
of lodge meetings. 

Such a calendar serves as a re- 
minder to local people, and as a 
guide to out-of-town visitors. Al- 
though many people checking the 
calendar come with no thought of 
buying any merchandise, such a 
bulletin in your store results in 
many visitors being exposed to dis- 
plays. 
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INGE YR! 


Complete Set No. CSHIB. 1/2" 
Square Drive. Twelwe 12 point sockets 


7/16* to 1.1/4", three handles and two exten 
sions in « heavy gage, piano hinged steel case. 





















@ Latest addition to “The Hardware 
Line,” Crescent Socket Wrenches are 
ready in a wide selection of popular 
sizes at moderate prices—six set com- 
binations; 4" and 4%” square drives; 
6, 8 and 12 point sockets; standard 
and deep types; and a variety of han- 
dies, drives and attachments. Crescent 
Sockets are a quality line, made from 
high grade alloy steel permitting thin- 


> ac Mpeeial Set Ne Caais. ner than average side walls with no 
. quere rive wreive s porn . wr 
sockets 7/16" to 1-1/4", two handles and sacrifice of strength. rhey are prect- 


cross ber in a heavy g°g°, plano hinged steel case 


sion machined, handsomely chrome- 
plated and offer many features which 
increase their usefulness and conven- 
ience. Order from your jobber. 





7 Midget” Set Neo. CMBIG ’ 
1/4” Square Drive. Eight 6 
pom and three 4 pornt sor kete 3/10" to 
7/16", twe handles end cross ber end two 


ae 


extensions in a eturdy metal case with prano- 


hinged cower 





HARDWAHKE DEALERS everywhere are in 
creasing their tool sales with Crescent Diepley 
panele Designed lor wall, counter. table or win 
dow diepley they «an be weed with various mount 
ing fixtures. Ack your jotyher lor details 








RESCENT TOOLS — 

































Crescent s Gur trede mart reg stered " the Varvted States eed atbieoed. tor wreachest Gad other toate Seid hy leading GittiiOyutors and retailers everywhere Gnd Made Oniy OF 


CRESCENT TOOL COMPANY, JAMESTOWN, NEW YORK 
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REGLAZE YOUR WINDOWS 
Just like the professionals 


DIAMOND CLIPPER 


Here is a new DO-IT-YOURSELF tool that 
should stimulate your sales of glass, glass cutters, 
paint, putty knives and putty. For the first time, a 
tool is offered the home owner to easily, quickly and 
dependably drive glaziers points into wood sash 
when reglazing windows 


The 


The tool is rested on the glass and positioned 
where the point is to be located; then a slight 
push on the handle securely drives the point deep 
into the wood. The tool is attractively bubble packed 
in a colorful display. The Diamond Clipper retails 
for only 98c. Reloads are also profitable to sell 


Always use a FLETCHER 
GLASS CUTTER 


With flat glass at a premium 
always use a FLETCHER glass cut- 
ter. It is best for your own use 
and for resale. FLETCHER makes 
a dependable cutter for every kind 
o! glass 


Send for our complete catalog 


ae vu. PAT. OFF 


THE FLETCHER-TERRY CO. 


812 SOUTH STREET FORESTVILLE, CONN. 

















Each Square Foot Display 
Space Should Pay Its Way 


Do you evaluate the sales power 
of every square foot of display space 
in vour store? 

Ch:.'n stores do this, and to their 
profit. 

Aggressive hardware dealers fol- 
low the same procedure. 

Records of sales per square foot 
of store display space can give you 
the answer as to whether you give 
sufficient space to a line. 

A mid-west hardware dealer 
says, “If we do not get the proper 
volume per square foot, we move 
the merchandise to another spot, 
regardless of where that place might 
be 

“Then, if the line does not move 
fast enough in the newer spot we 
gradually eliminate that line or 
item from our stock, but not through 
a clearance sale.” 

That store, on a super highway, 
moved its paint department to a 
place where motorists could see the 
section through its visual-front 
windows. Paint sales doubled the 
first year after relocation of the 
department 


Selling Isn’t Hard... 
If You Know How 


(Continued from page 65) 


The executive to whom they 
spoke said: “I’m sorry, but you 
know an advertisement can do no 
more than bring a prospect into 
the store. After he gets there, 
someone has to ask him if he 
doesn't want to buy something.” 

“Baloney!” said the merchants. 
“We select our salespeople care- 
fully and train them. You make 
it sound as though our salespeo- 
ple don’t even know enough to ask 
customers to buy.” 

“That's right,”’ was the reply, to 
which the merchants protested: 
“Oh, we're not going to believe 
that!” 

At this point the newspaper offi- 
cial said: “Well, wait a minute, 
friends—lI’'ll tell you what we'll 
do, rather than argue about it 
Tomorrow we take three of our 
reporters and send them into your 
stores. They'll stay there unti! 
the stores close. We'll see whether 
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Reasons Why Users Choose 
WARREN-TEED Sledges... 


Demonstrate these built-in sales appeals to yourself! 


Twirl the Warren-Ieed sledge on a level surface. Precision 
balance keeps this sledge from falling 

Look at the faces—-machined and polished to an exact 
6” radius for solid contact blow after blow, high or low 
And, they're made for rough, tough long-time duty. High 
quality, heat-treated steel is verified by the heat number 
on each sledge head 

After you try these sales demonstrations, you'll buy 


Warren- Il eed sledges with confidence—sell them with ease 


® 
WAR 3 TEED 
trade , V4, mark 


WARREN TOOL CORPORATION 


Waenuflactarers of Warren leed and Liewil railway track tools 
teaemevral Offices Warren, Okie 


Kapert Division 10 Chareh St., New Yert 7, N. ? 
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NEW, 

COLORFUL 

SPACE SAVER... 
“FLAT-PAK FIVE” CARTON 


Designed exclusively by Warren Tool to 
save warehouse and stocking space. Decimal! 
packed contents are marked plainly on each 
distinctive Flanders Biue carton for quich 


easy inventory 





Event #2 in the Boontonware Program: 





MANUFACTURED BY BOONTON MOLDING CO., BOONTON, N. J. 


92 


New Bridal Window Display 
brings you profitable new business! 


We ithe RANG: 
W OMDE Rs Ly) 
SHOWER tt} ¢ 
ROM 
$1.95 


- -* ‘a 





Hig, full color blow-up of illustration in Boontonware's “Gu/de For The 
Hiride’ ad makes perfect window bas /, arop. Adju stable u ing al side permus 
use ind, 6 or s® windows 


Now, the second big feature in Boontonware’s powerful Mer- 
chandising Program for ’56-—- your May-June Brides’ promotion. 
Designed by Boontonware to help you get your share of the 
profitable bridal business. Backed by Boontonware in their 
national advertising appearing in “Guide For The Bride.”’ 
Promoted by Boontonware in nation-wide publicity. This is 
just another example of Boontonware’s continuing program to 
enable you to maintain “top figures’ in every season through- 
out the year. 


The BOONTONWARE program delivers sales! 


In 55, and now in '56 hardware and housewares stores have 
seen the results of the Boontonware program. They’ve seen it 
pay off with more customers, better unit sales, bigger total 
volume. What's more, they've attracted new customers, cus- 
tomers who have begun to form the habit of shopping in these 
stores and who will keep bringing in repeat business. 


Now is the time to join the Boontonware Program. Ask your 
Boontonware representative for all the details today. 


conten Wan 


MELMAC™ DINNERWARE AT ITS FINEST 





or not your salespeople ask them 
to buy.” 

Next morning, the reporters 
started out with ample cash. Their 
instructions were to look at mer- 
chandise and examine it. If sales- 
people came along and asked them 
a question, they were to answer 
it. The reporters were to buy any- 
thing the salesperson asked them 
to buy, but were to buy nothing 
unless specifically asked to do so. 

Late in the afternoon the three 
reporters returned. Two of them 
still had their entire pocketsful of 
money. They had talked with 
salespeople about high prices, the 
weather, baseball and just about 
everything except buying. All day 
long in the stores, with their 
hands on merchandise and looking 
at items, nobody had asked them 
to buy. 


The third reporter came in 
and he had bought a shirt. Be- 
cause the reporter stood and han- 
dled a shirt, trying to pull buttons 
off, a clerk thought he wanted to 
buy a shirt. Probably in an effort 
to save the shirt, this clerk said. 
“Don’t you want to buy that 
shirt?” and the reporter did. 


Even so, the clerk didn’t think 
about selling more than one shirt. 
or a tie or any other related item 


>» Ways to Increase Your 
Lawn and Garden Sales 


(Continued from page 67) 


of one of these books, the query 
being answered with the sugges- 
tion that purchase of a book will 
answer not only the original ques- 
tion but also provide the solution 
to other problems. 


Mr. Gordon says, of advice to 
customers, “Some problems can be 
best answered by a personal visit 
to the home owner's residence. Cus- 
tomers appreciate our willingness 
to send one of our experts to their 
homes to study their lawn and gar- 
den problems.” 

The garden department was es- 
tablished in 1948 to meet the de- 
mands of local residents, who previ- 
ously had to go into Baltimore or 
other surrounding towns to buy 
such merchandise. 
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ROSE BOUQUET—foral, on red, black or green 
background 


| > A ene Stn 


! Derowaneris sted ahead’ 
__beaitiful, practi BASKETS 


that women buy 3 and 4 at a time : ORLEANS—red, yellow and bive blossoms 


on turquoise and pink background 








Teele practs al 






straw background 





ROYAL VINE— goiden leaves ond silver ber- 
ries on black background 


There’s good reason why 
Decoware is always 
“styles ahead” in house- 
wares fashion. For exam- 
ple, take these attractive 
metal baskets. Women 
shoppers will! Here’s real 
variety in up-to-the-min- 
ute designs featuring 
pink, turquoise, black, 
gold ere all the latest fash- O10 AUTOMOBILES—early 1900 vintage on green, 
ionable colors. maroon and tan backgroved 
You'll sell these baskets 
three or four at a time — 
for living room, boudoir, bath and den. 
Size 10%" by 89%" top; 9%" by 6%” 
base; 1294” tall. Write, wire today for prices. 





PALOMINO — brown and tan on 
rich biock background 





CONTIMENTAL Go CAN COMPANY 


Eastern Division: 100 £. 42nd St., New York 17 
Central Division: 335 Se. Lo Salle $1., Chicage 3 
Pacific Division: Russ Building, Sen Francisco 4 





TOLE ROSE—garden beaviies on black, 
green, red background 








IT DOMINATES! 


Absolutely nothing measures up to SWING-A-WAY 
synchro-gear drive and floating cutter move- 
ment. These exclusive SWING-A-WAY features 


work together as a coordinated team to give you 


positive, smooth cutting which adjusts instantly 
and automatically to absorb the shock 

from dented cans. This DeLuxe Model No. 507 
is still America’s largest seller and 


top value” at $2.49 list. 


*rated FIRST in quality and value by America’s 


foremost testing organization and publisher 


THERE'S A SWING-A-WAY BEST SELLER AT EVERY PRICE LEVEL 


FIRST IN SALES ISIMING A UAY] BECAUSE IT’S FIRST IN VALUE? 


SWING.A-WAY MANUFACTURING CO., 4100 BECK AVENUE, ST. LOUIS 16 MISSOURI © In Canada: Fox Agencies, Port Credit, Ontario 
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| 7 Washing ton 
| NEWS and Views 


(‘ontinued from page 10) 


Firearms Tax Is Clarified 
In Revenue Service Ruling 





The excise tax on firearms, shells, 
and cartridges applies only to the 
sale of complete firearms, including 
tnose in a knockdown condition, but 
not to the sale of extra interchange- 
able parts, the Internal Revenue 
Service rules, 

When a manufacturer sells extra 
barrels with a complete firearm, 
the manufacturers’ excise tax is 
computed only on the cost of the 
complete gun. 

The IRS also ruled that the tax 
on shells and cartridges applies to 
reloaded shotgun shells, except in 
custom reloading where the custo 
mer’s shells are reloaded and a 
charge is made for labor materials 


Tax Repeal Considered for 
Sleds, Polishers, Waxers 


Congress is considering repealing 
the excise taxes on sleds, three 
little-used types of sports equip 
ment, waxers, floor polishers, and 
yas-operated disposal units 

The House Ways and Means 
(Committee has tentatively, agreed 
to recommend repeal of the 10 per- 
cent excise tax on sleds over 5 ft 
long; equipment for lacrosse, curl- 
ing and deck tennis: and the 5 
percent tax on polishers and gas 
operated incinerator-type disposal 
units, 

The committee did not touch the 
10 percent tax on fishing rods: 
golf, tennis and bowling equip- 
ment; polo goods, and other Ly pe 
of sporting equipment. 


Federal Aid to Displaced 
Businessmen Urged in Bill 

Merchants forced to move to 
make way for urban renewal proj- 
ects may soon get federal aid. 

Rep. Barratt O'Hara, D., Il.. is 
sponsoring a bill in Congress te 
vive small businessmen direct 
federal payments to help meet mov- 
ing costs and federal assistance in 
getting loans to re-establish their 
firms 

(Reaume reading on page 11) 
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A COMPLETE ELECTRIC 
CORD & FUSE DEPT 


Mere is the answer to the need for a compact! cord set and fuse displa) 


This is & permanent, self sell ng merchandiser Mal snows HO SOCk Season 


You i] ‘Ff row ’ every cay and every rusiomer _ a prospec! , 



















/ 
+ 
DeHeiefae*totee 
cTrmic 
— lecraave ¥ 
EAGLE RACK-MASTER 
Cat. NO. 0855 al 
fe ; : 
FREE Meta! — 
_ asi Popular Gord oe 4 wii 
Sg ? atories 
2 deny we . underwriters ae aad 
aly ey we lies 11° Deep Whe 
gps lie ANDISER 
PLACE THIS MODERN ———~" Daa 
e iT witt 80057 Y goed 
a e Attach te Cash ##9 
_- ac or Wi : 
‘ — te Bulb Rack e wMaeng 3 
rook or arr 





Watch your sales sky-rocket and your profits with them 


when this attractive merchandiser goes to work for you 
ELEMENTS Spot it wherever store traffic is heaviest Requires little 
space, no maintenance and the items sell themselves. When 


your stock gets low, reorder from your jobber and in 
seconds refill the "Rack-Master 
Seo your Jobber for details — or write us Today! 


SOLD THROUGH 
WHOLESALERS 
ONLY 







EAGLE ELECTRIC MANUFACTURING CO., INC. 


N ’ e NE V¥ Bes 4. 


Dentestion js uot aa réccldeat 





SELLS FASTER 


here’s why... 


STICKS ON > 
STAYS ON 


NEAT, THIN 


ELASTIC — 
MOLDS TO SHAPE 


RESISTS 
SUNLIGHT 
AND WEATHER 


DEFIES WATER, 
Ol, SOLVENTS 


For top volume - 
sell JENKINS 


FRICTION “7 
RUBBER 
PLASTIC 


BEST SELLER FOR 
PLANT SUPPLY » 


All types of Gold Seal 
Tape Friction, Rubber, 
Plastic ere pocked in 
10.rell cartons as well as 
single rolls. All 
rollscellophone 
protected, stay 

fresh. 


JENKING BROS., RUBBER DIVISION 
100 Perk Ave., New York 17 
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Convention Calendar 





conventions 


shows 


conferences 
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ynney, Semple, Hill & Co., Toy 
w, Minneapolis 

Pritziat Hardware 

Gitt Display, Mi! 
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July 
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App Once Show Atianti City 
14-16 Nationa! Locksmiths Convention 
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Convention Check List 
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Exhibit & Stockholders Meeting 
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National Events 


American Hardware Mfrs. Asan. joint 
annual convention with the Na- 
tional Wholesale Hardware Assen... 
Oct. 7-10, at Atlantic City, N. J. 
Headquarters, Marlborough - Blen 
heim Hotel. Arthur L. Faubel is 
secretary of the manufacturers’ as- 
sociation with offices at 342 Madi- 
son Ave., New York 17, N. Y. 
Thomas A. Fernley, Jr., is manag- 
ing director of the wholesalers’ 
association with offices at 1900 Arch 
St., Philadelphia 3, Pa. 


National Builders Hardware Exposi- 
tion, Sept. 9-12, at Chicago. Spon- 
sored by the National Builders 
Hardware Assn., managing di- 
rector, John R. Schoemer, and the 
American Society of Architectural! 
Hardware Consultants, executive 
secretary, W. A. Mathewson. Ad- 
ministrative offices of both associa- 
tions are at 515 Madison Ave., New 
York 22. 


National Fishing Tackle Show, Aug. 
5-0 at the Conrad Hilton Hotel, 
Chicago. Sponsored by the Asso- 
ciated Fishing Tackle Manufactur- 
ers, John M. Holmes, secretary- 


treasurer, 430 Bond Building, Wash- 
ington, D. C. 


National Hardware Show, Oct. 1-5, at 
the Coliseum, New York. Sponsored 
by National Hardware Show, Inc., 
431 Madison Ave., New York 17. 


Frank Yeager, director. 


National Housewares & Home Appli- 
ance Show, July 9-13, at Conven- 
tion Hall, Atlantic City. Sponsored 
by the National Housewares Manv- 
facturers Asen., 1140 Merchandise 
Mart, Chicago 54; Dolph Zapfel, 
secretary. 


National Locksmiths Convention and 
Trade Show, July 14-16, at Hote! 
Sherman, Chicago. Sponsored by the 
Associated Locksmiths of Amer- 
ica, Mrs. Lee Rognon, acting sec- 
retary, 110 E. 50th St., New York. 


National Retail Hardware Assen. Con- 
vention, July 22-26, at the Royal 
York Hotel, Toronto, National Re- 
tail Hardware Assn., 964 N. Penn- 
syivania St., Indianapolis 4, Ind. 


National Wholesale Hardware Asen. 
joint annual convention with the 
American. Hardware Mfrs. Asen.., 
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Oct. 7-10, at Atlantic City, N. J. 
Headquarters, Marlborough - Blen- 
heim Hotel. Thomas A Fernley, Jr., 
iS managing director of the whole- 
salers’ association with offices at 
1900 Arch St., Philadelphia 3, Pa. 
Arthur L. Faubel is secretary of 
the manufacturers’ association with 
offices at 342 Madison Ave., New 
York 17, N. Y. 


Regional Events 


Ace Hardware Corp., Chicago, whole- 
saler, Summer Convention & Toy 
Show in Ace warehouse, Chicago, 
June 3-5. 


Cotter & Co., Chicago, wholesaler Toy 
& Gift Show, May 28 to June 8. 


Franklin Hardware & Supply Co. 
Philadelphia. Annual Convention 
and Stockholders’ meeting at com- 
pany office and warehouse, 918-28 
N. Delaware Ave., Philadelphia, 
Sept. 17, 


Gift Shows: San Francisco, Civic Au- 
ditorium, Sheraton-Palace, St. 
Francis and Sir Francis Drake 
Hotels, Aug. 5-8: Portland, Ore., 
Public Auditorium, Plaza and Ben- 
son Hotels, Aug. 12-15; Seattle, 
Civie Auditorium, New Washington 
and Olympic Hotels, Aug. 19-22; 
Spokane, Davenport Hotel, Aug. 26- 
28. Kay Leber, show manager of 
Western Merchandise Exhibitors 
Assn., 1356 Market St., San 
Francisco 3. 


Janney, Semple, Hill & Co., Minne- 
apolis, wholesaler Annual Toy & 
Gift Show, in North Star Building, 
Minneapolis, opens June 4. 


John Pritzlaff Hardware Co., Milwau- 
kee, wholesaler Toy and Gift Dis- 
play at company warehouse, June 
1 to July 27 


Our Own Hardware Co., Minneapolis, 
Annual Summer Merchandise Ex- 
hibit and stockholders’ meeting at 
company warehouse and office, 618 
N. Third St., Minneapolis 1, July 30- 
Aug. 1. 


Walter H. Allen Co., Inc., Dallas, an- 
nual stockholders’ meeting and Me 
chandise Show at Statler - Hilton 
Hotel, Dallas, Sept. 10-11. 


State Events 


lowa Retail Hardware Asen. Conven- 
tion and lowa Hardware and Appli- 


ance Buyers Show, Feb. 5-8, 1957, 


at New Veterans Memorial Audi- 
torium; hotel headquarters, Hotel 
Savery, Des Moines. Philip R. 
Jacobson, secretary, Mason City. 


Texas Wholesale Hardware Asen., and 
Texas Boosters Club, annual con 
vention, June 14-16, at Statler-Hil 
ton Hotel, Dallas. Howard Wedding 
ton, 1327 Nationa! City Bldg., Dal- 
las 1. 
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Sells Itself, 
This Popular 
“Do-It-Yourself” 


nF Ti 7) 


YULDER 3 


SOLID Wing | 


KESTER 


be , (( yay Ke st = We i ’ 
5 A LTS ¥ vt “) rts ty my sult 
| “soitben’ 





KESTER SOLDER 


EVERYTHING YOU NEED FOR PROFITABLE SOLDER SALES 
is available in the profit-maker Kester Solder line. But your 
“do-it-yourself” customers won't buy it if they don’t see it. Make 
a display for Kester products, be sure it’s in a good location, then 
see how it attracts the trade. Don’t forget to feature Kester’s free 
16-page “how-to-do-it” booklet, “Soldering Simplified.” A liberal 


supply is yours for the asking! 


KESTER SOLDER COMPANY * 4207 WRICHTWOOD AVENUE. CHICACO 39. ILLINO'S 


NEWARK 5, NEW JERSEY * BRANTFORD. CANADA 
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More people buy 
Super Kem-Tone | 

and Kem-Glo 

than any other paints 


They're presold by 
more consumer adver- 
tising than any other 
paints... 1956 bigger 


than ever! 





... No wonder Super Kem-Tone and 
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Th Miracle Allyd radied for 


‘ens Bathrooms and Finest Wooo p 


x _ —e like Bese kel y 


Made and Distributed by the Allied Paint Leaders of the Worid 


The Sherwin-Williams Co., Cleveland 
Acme Quality Paints, inc., Detroit « John Lucas & Co., Philadelphia 
W. W. Lawrence & Co., Pittsburgh « The Martin-Senour Co., Chicago 
The Lowe Brothers Co., Dayton « Rogers Paint Products, Detroit 


Kem-Glo make more money for dealers! 
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WHAT'S NEW 





®@ For more information on these products and services 
use free post card on page 103. 


(Continued from page 13) 


5x5 in. aluminum alloy jaws which 
open 3‘ in. to hold 2x4 in. 
Vise can be 


wood. 
clamped nearly any- 
where, fits popular 24% in. bench 
tops. Holes in jaws permit mount- 
ing of wood faces, if desired. The 
Columbian Vise & Mfa. Co 


Por mere data circle No. & on posteard, p. 165 


Folding Ladder 


This aluminum ladder has fold- 
a-way feature which makes it easy 


Illus- 


to carry and easy to store 


tration shows ladder opened at left, 
and folded at right. Ladder has 
2x1%%-in. side rails and l-in. diam- 
eter rungs. Corrugated rubber 
safety shoes prevent slipping or 
creeping. Rubber tips on top of 
rail section prevent scratching of 
walls. Ladder comes in sizes from 
6 to 14 ft, and retails from $18.50 
to $41. Dalton Mfg. Co. 


Per more data circle Ne. § on pesteard, p. 165 


Solderiess Terminal Kit 


Designed for home users, as wel! 
as for professionals, the Solderless 
Terminal Kit (No. 395) is designed 
for making wiring connections. Kit 
includes cutting, atripping and 


crimping tool, a pack of assorted 
solderless terminals, and a plastic- 
handle screw driver, 3/16x3 in. All 
items are packed in a blue plastic 
carrying or storing pouch, equipped 
with eyelet for hanging. Complete, 
illustrated directions are on the 
back. Special introductory retail 
price is $3.95 (usually, $6). 
Producta Co, 


Vaco 


Por more data circle No. 16 on posteard, p. 103 


Children's Toys 


Dolly’s Beauty Bar (illustrated) 
and Mr. Atom, the electronic man, 
are two toys offered for the younger 
set. The beauty bar kit contains 
over two dozen grooming, shampoo- 


ing and hairsetting articles for 
child’s use, including a _ battery- 
operated hair dryer which is com- 
pletely safe and harmless. List 
price is $5.95. Mr. Atom is 21 in. 
high and has moving head, legs and 


arms. As he walks, messages are 


sent out and his eyes flash. Con- 
structed of riveted steel with an 
unbreakable plastic body and head. 
List price: $6.95. Packed 12 to a 
master carton. Shipping weight, 
50 Ib. Advance Doll & Toy Co. 


Por more data circle No. 11 on postcard, p. 105 


Electric Trimmer 


Made of hardened steel and hav- 
ing 15 cutting teeth, Model 1301 
Electric Trimmer has a stroke of 
21/32 in., and a Universal AC, 115- 
volt motor with a speed of 850 
strokes per minute. Steel cutter 
bar measures an extra-long 15 in., 
and handles are insulated for shock 
resistance. Weighs 5 lb, comes in 
blue and gray hammerloid finish, 


and has a 6-ft, 3-wire conductor 
cord and plug. Retail price is 
$29.95. Portable Electric Tools, 
Inc. 


For more data circle Ne. 12 on postcard, p. 105 


Shutter Locks 


These cast iron shutter locks are 
both functional and ornamental! for 
shutters or for decorative pieces on 


interior walls. Called Shutter Hold- 
Backs, they are available in Grape 
(illustrated) and Morning Glory 
patterns. Both patterns are painted 
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CC RLIGUERAL LE LORE 


Wevret Tiireeti ci ttteereeititt: 


this star in the picture... 
means more screen sales for you! 


Dave Garroway’'s all out to sell 
screening this summer... screening 
made of Alcoa Aluminum Wire. 
And at the same time, he’s bringing 


customers to you! 


When Garroway selis it on NBC 
Television's TODAY, viewers demand 
it when they buy! Loyalty like this 
makes Dave and Alcoa two of your 


best sellers. 


And now—for the summer season — 
Alcoa is backing Garroway’s person- 


alized pre-selling with up-to-the-min- 





-7 


ute merchandising and colorful dis- 
plays, to bring the full impact of the 


star and the show right into your store! 


Better be ready. Make sure you have 
plenty of screens bearing the Alcoa 
Aluminum trademark. Dave Garro 
way's selling it for you right now on 
TODAY. Whenever the T-H-T stars 
~ Garroway, Francis and Allen— go 
to work for a product, it means a big 


cash return for hardware stores. 


MOG TELEVISION 6 eorice or gi 


T-H-T: TODAY starring Dave Garroway HOME starring Arlene Francis TOMIGHT starring Steve Allen 
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WHAT'S NEW 





® For more information 
on these products and 
services use free post 
card on page 103. 


black. Grape pattern retails for 
$1.99 a pair, Morning Glory pattern 
for $2.49 a pair. 


cating Co 


Tennessee Fabri- 


Vor more data circle Ne. 13 on posteard, p. 105 


Plunger-Type Pump 


This new plunger-type shallow 
well pump supplements the pres- 
ent line of reciprocating shallow 
well pumps. Mode! 56350 series 
bearings fitted 


with a leakproof oil seal, oversize 


features bronze 
unrestricted apring-guided suction, 
and discharge valves and vacuum 
and air chambers cast into the cyl- 


inder body. Pump has capacity of 
$50 gal per hour and is available as 
complete water system with an 11, 
21 or 42-gal tank. A 1/3 hp motor 
powers the unit. fF. hk. Myers & Bro. 
Co 


Per more data circle Ne. 14 on postcard, p. 105 


Anti-Moth Tablet 


For ridding closets of moth lar- 
vae, fiying and crawling adult 
moth worms and carpet 
Moth-Cloud is a_ tablet 
which enables user to do an effec- 
tive exterminating job at the cost of 
a few cents per Tablets 
come 25 to a acrew-cap bottle which 


motha, 


beetles, 


closet. 


102 


is 3% in. high and has complete in- 
structions on label. In use, tablet 
is placed on a plate which is set on 
closet floor. Tip of the triangular 
tablet is lighted with a match, door 
is closed, and moth-proofer goes to 
work. There is no flame when tab- 
let is lighted, and clothes do not 
Bottle re- 
Continental Chemists 


stain nor carry an odor. 
tails for $1. 
Corp. 


Por more data circle No. 15 on posteard, p. 163 


Fastening Tool 


Called Shure-Set, this multi-use, 
manually-powered fastening tool is 
designed to ease fastening work for 
craftamen, Tool enables a worker 
fastener 
through ‘4-in. steel. Tool is for 


manually to drive a 
use by carpenters and electricians, 
in general maintenance, and by in- 
terior decorators, lathers and plas- 
terers. With tool, a specially-con- 
structed fastener may be seated 
into a variety of materials, such as 
concrete, block, cinder 
block, brick and steel. Shure-Set 
can do more than 100 fastening 
Tool sells for $2 95 and is 
packaged in a metal carrying kit 


concrete 


jobs, 


with long and short collars, ‘-in. 
and 3/16-in. stud holders, and drive 
rods. Ramaeet Fastening Div., Olin 
Mathieson Chemical Corp. 


Por more data circle Neo. 16 on postcard, p. 105 


Paper Color Coating 

For covering old stencil marks, 
crayon, ink or pencil markings, and 
marked Hide-a- 
Mark spray Kraft paper color coat- 
ing comes in a 16.2-02 aerosol can. 


other surfaces, 


OOM 0 aera 


“Res. 


on ammney a 


1s im secowee! 
a 
Coating is designed to make car- 
tons, crates, drums and other con- 
tainers quickly re-usable. Hide-a- 
Mark may be sprayed over stencils 
and markings without the use of 
brushes and paint cans; it dries 
quickly to permit new stenciling or 
marking almost immediately. Re- 
tail price for a can is $1.69. Krylon, 
Ine. 


For more data circle No. 17 on posteard, p. 163 


Flush Door Pin Hinge 


To provide a modern, flush face 
type of cabinet, an easy-to-install 


flush door pin hinge (Catalog No. 
1032) helps cut costs for both mate- 
rial and labor. Hinge makes it 
possible to eliminate face frame 
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CHECK CARD 


AN EXTRA 
HARDWARE AGE SERVICE 


A successful hardware dealer keeps up to date on 
What's New in merchandise. The Quick Check 
Card on the bottom of this page will help you get 
more information on new products described in this 
issue, quickly and easily. HARDWARE AGE brings 
you more new product descriptions than any other 
magazine. The Quick Check Card service will now 
get you all the information you need, quickly. 
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! HARDWARE AGE 

Please use this P. O. | 
Box Address for Quick . 
Check Cards Only ! 


Post Office Box 60 
Village Station 
NEW YORK 14, WN. ¥. 








: } ventea «8/24/86 


, Postcard valid @ weets only. After thet use own letterhead fully describing item 


Please send me further information on the WHAT'S NEW items, code numbers 
for which | hove circled below. 
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Here is Your Quick Check Card 


What it is... How it works 


®@ Each issue brings you dozens of descriptions of new products, new dis- 
plays, etc., in the “What's New” columns. You get more of these in 
HARDWARE AGE than in any other magazine. 


@ When you want more free information on any of these products, simply 
mark a circle around the same number on the post card as appears 
under the individual item description. 


®@ Drop the post card in the mail box. No postage is needed. You will 
quickly receive, free, complete details on the product from the manufac- 
turer. You may circle as many items as you wish. Separate information 
will be sent you on each item. 


@ Be sure to give your full name and address on the post card. Print or type 
it clearly. We cannot service post cards with incomplete addresses. 
























































Postcard valid 6 weeks only. After that use own letterhead fully describing item wanted 5/24/66 


Please send me further information on the WHAT'S NEW items, code numbers 
for which | have circled below. 
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No. 185 Sliding Door Hanger 
Adjustable 
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SLIDING DOOR 


HARDWARE 
Designed exclusively far 


smatt interiors [ 


Saves valuable floor space with by- 
passing doors or doors sliding into 
their own recessed pockets. More 
artistic placement of furniture and 
wall decorations are possible too 
with this streamlined, modern 
method of door manipulation for 
connecting rooms, wardrobes and 
closets. 


Architects, builders and home own- 
ers alike are most enthusiastic about 
the NATIONAL Sliding Door Hard- 
ware because both hangers and 
track serve every thickness of door. 
Special floor guides, bumpers and 
pulls have been designed to serve 
these new type sliding doors. 





View showing complete assembly of No. 182 


MANUFACTURING COMPANY “ening 


Illinois 


012 in. steel face which is treated 
W Hf A heey N & ~~ with two coats of porcelain fused 
under a 1,600 degree heat to 
achieve a hard, semi-matte finish. 
Core is of '4-in. exterior grade ply- 
® For more information wood. Do-it-yourselfers can apply 
on these products and and work Por-Lyn-Ply with metal- 
services use free post 
card on page 103. 





cutting home tools. Panels resist 
moisture, odors, ordinary acids, oil, 
grease, smoke and solvents; easily 
cleaned by wiping with a damp 
cloth. United States Plywood Corp. 


Be St Se ep | usually required for a wood cabinet. For more data circle No. 26 on postcard, p. 103 
Hinge has a positive adjustment 


feature and is interchangeable for 

This Pincor reel mower hae all the right and left-hand sides. Offered Fiour Sifter 

deluxe features. Recoil starter, adjust in partition thicknesses of %, % Added to the Androck line, the 
able cutting height, big diamond tread and ay, in., hinges are made of extra No. 591 X one-cup flour sifter is de- 
tires, Clinton 4-cycle engine with heavy-gage steel. Available in signed for fast sifting of small 
chrome, brass, bronze, copper, quantities of flour. Sifter is handy 
eae ‘71 «f prime coat and cadmium. Wash- for making gravies, for breading 


ington Steel Products, Ine. and for blending small amounts of 


Model S518 CR 


reco starter, 


{.o.b. factory inci. F.E.T Por more data circle No. 18 on pesteard, p. 163 


Hose Coupler 

Hose-On is a hose coupler ready 
to go with a twist of the wrist. Its 
patented principle works on a vac- 


PIONEER Gen-E-Motor Corp. 


5641 West Dickens Avenue, Chicago 36. tiinois 





| iS | flour. Specially styled, sifter has 
\ copper-tone finish and funnel is 
METAL FLOATS » oe aluminum. It is priced to sell at 


$1. The Washburn Co. 


For more data circle No. 21 on posteard, p. 103 








Juvenile Autos 
Styling similar to dad’s car is 
featured in this line of juvenile 
uum lock with water pressure lock- 
ing the coupler. Hose-On is made 
of the unbreakable Tenite II plastic 


that cannot corrode. Hunter Tool 

vd Made of copper, plain steel, cop : 
plated steel, stainless steel, KA nish Lo, 
aluminum, brass, monel, pure ithe 
Admiralty and Everdur or co suitable | Fer more data circle No, 19 on postcard, p. 103 
metal for epen tank and ail pressures. | 





i" , Seamless copper bet Beats corrtog 
n stock in diameters Y¥,"* te 12" 
actesive for o con tank and pressures of Plywood Panel 
180 ib. Fleets in special é 
hy end pressures to your specifica For industrial and home use, 


—_ porcelain-faced ply wood panels 
have been introduced that may be 
s MADE | Te ones ER. Stainless stool placed on interiors or exteriors. 
pane Bay a Uses for Pore-Lin-Ply include 
meta coals | shelving, lining of shower stalls, 
DEPT. WA. and on kitchen and bathroom walls. autos. Sweeping lines, two-tone 
| Panels come in standardized sizes paint jobs, hood ornaments and 
and colors. All panels are 36x96 in. flashing lights are featured on the 
and 5/16 in. thick, and nine colors cars. Country Squire, Model M- 


are offered. Panel has 30-gazge, 761, (itustrated) is two-tone green 
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r*e LAUNCHES ...ads galore 


...to Do-It-Yourselfers! 


in the Magazines that get 


ACTION 


NEARLY 7,000,000 READERS! 














Only K & E offers the line that professionals prefer with 
the features do-it-yourselfers want most. kasy reading tapes 
Wide blade tapes. Long line tapes. Plus all the most popular 
sizes and lengths. 






7 cs 
Only K & E offers quality that, from long experience, consum- Mendy Wetetnce® .. . fa 
ers know and trust short measurements hence 


f, mM Tite 


GET IN ON THE ACTION! 
See your jobber see that you get your share of the extra 
profits from increased K & E sales. /f you want action ... act 


j 
OW. 






_ Mighty Handy Wyteface “ 
a, KEUFFEL pA ESSER co. extra rigid pocket rile 


Sf ‘ ; ? | . ‘ 
Hoboken, N.J. rong blade hasy 
reading 
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WHAT’S NEW 


station wagon with mahogany-col- 
ored side panels and red wheels. 
Padded seat is green plaid.. Trunk 
lid can be opened. Other models 
range from fire trucks to jets. The 
Murray Ohio Mfq. Co. 


For more data circle No. 22 on posteard, p. 163 


> 
Gas Engine Air Filter 
An efficient automotive-type air 
filter is available for gasoline en- 


gines that are used on lawn mow- 
ers and garden tractors. Cleaner 
comes in 12-pack counter displays 
and retails for $2.35 each. Clinton 
Machine Co. 


For more data circle No. 23 on posteard, p. 163 


Folding Chair 


A colorful, light-weight folding 
chair has been added to the Calu- 
met chair line. Frame is con- 
structed of steel tubing with a 
wrought iron-black baked enamel! 
finish. Seat and back are of Saran 
fabric in pink, charcoal, white and 
turquoise. Plastic feet on front 
legs protect floors and carpets when 
used indoors. American Machine 
& Foundry Co. 


For more data circle No. 24 on postcard, p. 105 


‘ en ice Barn Fogger 
Me K | IN IN HY Speedy barn fogger produces a 
thick fog of insecticide for ridding 
a dairy barn of flies. Unit consists 
of diaphragm-type air compresso1 
that accommodates any %-hp motor 
and a ‘Ye-gal unbreakable plastic 


MAWNUPAC TURIN G > 2 oe. oe, 
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AY a) AY! ova. SHELTON PROFIT BUILDER. ..T00 GOOD TO MISS 











SPECIAL 


OFFER TO DEALERS 
ONLY...FOR A 


tren LIMITED TIME 


DIRECT FROM 
} MFG. TO YOU! 



































































» ONE GROSS — SCREWS, TACKS 
WANS, BRADS... RETA Value 14,40 


» THUMB TACKS... ReTAn Value 1.20 





© TOTAL RETAIL VALUE 
© FOU Ge oc cccccccccces 


STOCK . . . DISPLAY 
THE COMPLETE, SALES PROVEN 













T ROLL IN BIG PROFITS... MAIL ORDER TODAY 























SHELTON -_ lm g 
sake Olin P 7 SHELTON TACK CO. 
° ow Your Ne 
Shoe Tac hs, Siaaten y SHELTON, CONN. oe 
Gimp Ta ck, Nails, fe to Serving Hardware Trade for 120 Years Firm Nome 
Shade Brack et Na ils ne ee 
Linoleum Binding Nails f; DR me entree cher gi 
Fibre Sole Nails paid one gross assort ed tubes City Se 
Cobblers Nails sc mag = arge one doren 
Split and Tubular Rivets 
Upho ister ry Nails Enclosed is $72.00, belence ' 
Screws, Thumb Tacks | C.0.D. plus peste! and C.0.0 Pane? Se 
1 >) charges Address SERIES 
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Picture of a man about to 
make five dollars‘ 


* Well, four ninety-eight to beexact. He’s a hardware dealer 
showing a power drill owner the new Versamatic.. . the 
only reversible attachment on the market. 
magic the way Versamatic sells. 
much more 


It’s almost 
It's because it does so 
Drives screws, removes screws 
bolta, on or off 


Runs nuts, 
Reduces speed 7-to-1 for more efficient 
drilling in masonry, metals, etc. Increases power 7 times 
to make light tools do heavy work. Yes . . . Versamatic seils 
., 80 atock up now The brilliant display shown Mm the 
a photo is free to dealers. List price $14.95. 
m= = Call your jobber or write Supreme Prod- 
| ucts, Inc., 2222 South Calumet Avenue, 
Chicago 16, Illinois. Makers of famous 

Supreme Brand Chucks. 


& 


* yaa 








bottle, featuring removable nozzles 
and an extra-wide mouth for easy 


| cleaning. No. 197 barn fogger out- 


fit with 25-ft air hose and fogger 
bottle, less motor, retails for $32.50 
Bottle alone retails fer $9.95. W. 
R. Brown Corp. 


For more data circle No. 25 on poeteard, p. 163 


Ceramic Tile Adhesive 


Roltite tile 
makes it possible to install tile over 


ceramic adhesive 
nearly any smooth, scund surface. 
Adhesive mixing or 


stirring, is ready to use from the 


requires no 


meets all the re- 
Commercial Stand- 
Midcontinent Ad- 


can. Adhesive 
quirements of 
ards CS 181-52 
Co. 


heasive 


Yor more data circle No. 26 on posteard, p. 195 


Aluminum Point Driver 

DP! DP2 
drivers now 
aluminum in place of cast iron. An 
other improvement is 


and automatic point 


are made of die-cast 


the addition 
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in sales! and in action! 
Utica’s New 


Seheet-OLock’ 


























UTICA’S SELECT-O-LOCK will add sales magic to your 
tool department. 


There’s no more slipping or resetting with SELECT-o-LocK. Lock 
it—unlock it with one hand. Push the magic button and wrench 
stays locked at the desired position—just like an open end 
wrench. Pull the magic button and it’s a conventional adjustable 
wrench. And it’s built for rugged use—the magic button will not 
accidentally push in and unlock the wrench. SELECT-O-LOCK is 
just what your customers have been looking for. 


The 6, 8, 10 and 12 inch sizes of SELECT-O-LOCK are priced at 
$2.08, $2.44, $3.10 and $4.50 respectively. 


Order from your hardware distributor today and add magic 
to your sales. 


2 





THE HALLMARK OF QUALITY 





Locking Adjustable 
Wrench 


aa ‘ 


UTICA DROP FORGE & TOOL CORPORATION 


Utica 4, New York 
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MARS \iericali 


OTEST 
"Cr |lING CABINET HARDWARE 


Do it Yous C4 if 
AMERICANA 


of replaceable nylon bumpers on the 
forward part of the ram Only 
nylon bumpers have to be replaced 





when worn, rather than ram and 
lrame Re d De vil 7 ootla. 


For more data circle Neo. 27 on poseteard, p. 103 








COLORE ul Golme. ms . a Sawblades 


heay Y-vave steel, these 


‘ mel te Areo Blue Star circular sawblades 
CARDS for are priced low enough to be dis- 


posed of when dull, since the cost 


EASIER | of re-sharpening is comparable to 
J 


replacement cost. Blades are avail- 


QUICKER ) able in i, », 6, 7 and S-in. 217e8 


in crosscut, rip, and combination 


SALES 


c#osecul MAGE 


Do-It-Yourself” 
DISPLAY RACK sites teal, Rae 


SEND TODAY All with Assortment £1300 blades retail from BO¢ for the 1-in 
COMPLETE CATALOG 


: ? to S| 4° for ’ > Be-IN. 21Ze 
AND INFORMATION * | Sm ZA , ap n. size 
ABOUT DEAL # 1300 rrow Me roducts Co. 


For more data circle No. 28 on posteard, p. 163 
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a ETAL pRODU 


eet, Brookly Aerosol Sprays 
370 gutier str Foul products, eacn pat kKaged iri 


Sold throwgh wholesalers only an aerosol spray can, for household 
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SPECIAL Tradex OFFER! 


Te meet the tremendous demand for factory 
rebuilt power vise stends, Oster offers 








fer any Oster Neo. 4272 Power Vise Stand, 
complete with moter, regardless of age. 


TOWARD THE PURCHASE OF THE NEW IMPROVED | 


OSTER No. 432 


Lightweight Champ 


ACT NOW — Take advantage of this 
“first-time-in-history’’ opportunity 
to trade in your old No, 422 Power 
V ise Stand,an the latest model Oster 
No. 432 “Lightweight Champ” 


SPECIAL OFFER — Regularly priced 
at $265.00, the new Oster No. 452 
costs you only $215.00, and your 
old No. 422, during the months 
of May and June, 1956. 


EXPIRES JUNE 30 —See your Oster Distributor for complete details on this 


sensational trade-in offer. Call him today! 


THE MANUFACTURING CO. 


Main Office & Factory 
1312 East 289th Street, Wickliffe(Cleveland),Ohic | 


BUILDERS OF COST-REDUCING THREADING EQUIPMENT SINCE 18693 — 











- EYE APPEAL- 


NO. 480 SERIES 


CARDED COIL WIRE 


The finest carded line 
on the market, especially 
suitable for peg board or 
self service displays. 


ECONOMY & UTILITY 
COILS 


Soft copper 
Soft galvanized 


. 
WIRE MIRROR CORD 


Pat. Pending 


. 
PICTURE WIRE 
» 
ALUMINUM WIRE 
> 
STOVE PIPE WIRE 


Catalog on our complete 
Wire Line is yours for the 
asking. 








i 
, tf 4 


gimsv qguaciry 
STRONG 
PiLerieie 
COURABLE 






aS 


f 
; 
e o o + 
4 ye 
5 or - 
’ 
Rte Ss 
Be : 


SOLD THROUGH JOBBERS ONLY 


WIRE 


ae af 


CORPORATION 


= | ee AY 
>LAHODO 
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% 
DOES IT... (4 


EZY selling 


‘the customer helps himself 
from the self-selling display 


box shown here) 


EZY profit 


(you waste no time explain- 
ing how to rehandle a tool 
no time hunting for wedges 


to do the job) 


it's ezy with Ezy-Fix ... 


Thanks to all these selling features. 


@ Wedges and instructions are furnished with 
every Ezy-Fix handle, so that anyone can do 
an expert rehandling job. 


@ Every Exy-Fix handle is correctly sized to fit 
the tool head for which it was made, further 
insuring perfect fit. 


@ Exy-Fix handles are made from top grade, all 
white, Tennessee hickory, their 
toughness and strength retained by scientific 
kiln drying. 


long-fiber 


@ Slick, lustrous lacquer finish kweps Exy-Fix 
handles factory-fresh in stock. 


Yes, it's exy to sell, exy to profit, when you 


stock and recommend try-fix ... the handle 
that fits like it was made for the tool (and if 
was). 
WRITE TODAY FOR THE FULL STORY 
AND NAME OF YOUR NEAREST JOBBER 


FLEISCHMANN HANDLE CO. 


WAYNESBORO, TENNESSEE 


PUTTY KNIVES 


WALL SCRAPERS 


LINOLEUM 
~~ KNIVES 


for sales 
for profits 


for customer 
satisfaction 


for quick 


a igieh ata 


WHAT'S NEW 


use are: a plant spray, an ant and 
roach spray, a paint and varnish 
remover, and a dog spray. Plant 
spray kills insects indoors and out- 
doors, and retails for $1.69 per 12- 
oz can. Ant and roach spray con- 
trols insects and other pests around 
kitchens and bathooms. Retail 
price is $1.39 acan. The paint and 


varnish remover Dlisters off paint, 
lacquer, varnish, shellac and 


| enamel. It retails for $1.39. Dog 
| spray kills ticks, knats, and fleas 
| on and around dogs, and heips con- 
| trol doggy odors and retails for 


$1.69. Plasti-Kote, Ine. 


| Por more data circle Neo. 29 on posteard, p. 103 


| Self-Storing Doers 


This line of aluminum combina- 
tion doors features a modern 3- 


lite design. When they are not in 


' use, storm or screen inserts are 


stored in a handy compartment in 
side the bottom panel of the deluxe 
kangaroo extruded aluminum self 


storing door. The Weather-Proof 


{'o. 


For more data circle Neo. 30 on poesteard, p. 105 


Soldering Iron 


Weighing 1 oz and having a “% 


| in. tip, this pencil model soldering 
'iron has a thermostatic control of 


heat. Iron is designed for use on 
delicate precision work on regular 


_radio and TV circuits, printed cir- 


cuits and other intricate electrical 
work. This product meets govern- 
ment specifications, and it is Under- 
writers’ Laboratories and Canadian 
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anor New 
For Your NRHA-Built Island Displays 


NRHA APPROVED 
DISPLAY 


THE ASSORTMENTS 


— Corriage Bolts 

® Machine Bolts (smal! 
tw Machine Bolts (large) 
w® Cap Screws 

— Siove Bolts 


Each assortment comes 
complete with a tray. Trays 
may also be purchased 
empty. Stands for holding 
four avwortments ore 


available. 


Convenient? Yes! Right for your store? Absolutely! fastest-selling items in the fastest-selling sizes. 


This new Serve Yourself Bolt Tray and its contents Third, all products are brite-plated for clean, easy 
overcomes every objection you ever had toward handling and the nuts are on! 


handling bolts and nuts. 
Fourth, there’s no price penalty for brite-plating 
First, the trays fit the standard “islands” and other 


for all products come in small-quantity cartons 
dispicys approved by NRHA. 


(10 to 50 pieces each) and are in stock at your 
Second, the Serve Yourself Bolt Tray contains the distributors waiting for your order. 


cs 


<=. Ju LAMSON & SESSIONS (; 
(3 
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Model 616 E2 


Best Seller 


A, hot leader that can pull in cus 
emart new ott-set wheel 
3600 RPM 


¥% 4. RP. Pioneer electric motor 


tomer’ 


styling hightweight 


complete with on-otf switch and 


‘) jerioad relay 


Dealer Cost +98" 
ob y. inci. F.£.7 


factor 


PIONEER Gen-E-Motor Carp. 


5641 West Dickens Avenue, Chicago 39, Niinois 


LOOK FOR IT 


We mean the new colorful window 
streamer thal is packed with each 
dozen Water Masters 


For added sales without added cost, 
display this handsome streamer in 
your window, Many customers look 
ing for Water Masters will be pleased 


to know you have them in stock 


GENUINE 


WATER 
MASTER 


The Hardware Man's 


TOILET TANK BALL 


America’s Largest Seller 








Standards -approved, tron oper- 
ates on 110-120 volts, AC or DC. 
Over-all length is 7% in., with 
either copper or a special Walloy 
tip. Wall Mfg. Co. 


For more data circle No. 31 on posteard, p. 103 


Spring-Wound Clocks 

These spring-wound alarm clocks 
run for eight days without re-wind 
ing. Kight-day movement is based 
on Main spring power which de- 
Clock with 
simulated black onyx case and brass 


livers constant torque, 


tripod base (illustrated) retails for 
$5.98 with standard dial, $6.98 with 


luminous dial. Clock with plain 


base retails for $4.98 with standard 
dial, $5.98 with luminous dial. New 
Hiaven Clock & Watch Co. 


For more data circle Neo. 32 on postcard, p. 103 


Crack Filler 

Offered in 12 decorator colors to 
match walle and wood paneling, 
Fix-a-crak quickly patches cracks 
Ready to 
use, it comes in a plastic squeeze 


in walls and woodwork. 
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sell faster 
because they 
sell themselves! 


GRIES E-Z seif-screw 
UTILITY HOOKS 


<< aed 


ii "es ia, 


HOOKS 


The handy one-piece utility hook that 
needs no screws, no tools! Sells on 
sight from two-hook display card. 6a! 
point protects towels and clothes 

Br ght plated finish 


Alse packaged ‘« gross or | gross 


to bex for shelf stock: nickel! or 
brass finish. 


eas di Se ey 4 one-piece 
CUP HOOKS 


é-Z CUP HOOKS 


Cd did 


One-piece construction means shoviders 

enn? get loose Attractively designed 

ond finished 

Popular %" site. 6 on @ card. tn bright 

colors: yellow, red, bive, green, pink, Diack 
brows or white Also. & sites, ‘/; 
1 peckteged | gross te bor 


iy. 


é >. rf ivcer of small die castings 
141 Beechwood Awe... New Rechelle, WN. Y. 
Phone: NEw Rochelle }-8600 


DEALERS 
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ESC PAN DING LIN E 


SENSATIONAL 
DISPLAY 
PACKAGING 
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oRAWER PULLS 


"DO IT YOURSELF’ 


RETAILING FOR 






















505——-3%" DIA 


$80-—?” DIA BACK PLATE 


CONCAVE KNOB 


$70-—1'/.” DIA 25c i ° 196 
CONCAVE KNOB PLATE 


—_—— 


15¢ 


S 
io] 

7 
weer 
Vi 
o 





A 
550 DRAWER PULL Cor aed « 510 
3” HOLE CENTERS KNOB 6%," LONC 


BACK PLATE 


15¢ 19¢ 


N 

Oo 

2 
2 


CABINET PULLS and CONCAVE KNOBS are metal die cast, BACK PLATES are Steel, « opper-ni kel-Chrome Plated 


distinctively styled, eye appealing, a produc “ ret Modern styling matching the Concave Knobs and Pulls 
styled for either modern or traditional cabinets seautifully ; 
, Pa ka te a ry ary ‘ " Oca rig ‘ fil rat sla ty - 
plated iv) brilliant ( rome Perit finish Packaged in’ ari eye 2 » / ’ % ' 7 
' i dicen 2 

apn ainineg colorful ‘3 47 ;y ry - , 

= No. 500 la. Back Plate Packed 2 dozen per display 
No. 550 Drawer Pull with 3” hole centers Packed 2 dozen box (rv | pe ' 
per display box with screw One gross per case e 
No. 560—! 4” dia... No. 570 1/2” dia Concave Knobs No, 505 dia. Back Plat Packed £2 dozen per dis- 
Packed 2 dozen per display box with screws. ! gross per case o play box. One gross per cax 
Ne. 580—2” dia., No. 590 22" dia Concave Knobs N ' re ' ‘ ‘ 
J on, ft a as liatea ; 7 ’ Aowve : s 
Packe d one dozen per ai play box withy S< Trews, ’ , gross per -s °. 5 0 ’ >? saa > até ; at - ’ Z ; Ti peer Gis 
case. play Dox (re BOSS Vet Caoe 





ORDER FROM YOUR JOBBER 
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WHAT'S NEW 


tube with spout top. Fix-a-crak 
does not chip, flake, crumble or 
peel, and holds naila and screws se- 
curely in walls for hanging mir- 
rors, pictures, shelves and lamps. 
Dries permanently hard in 10 to 





20 minutes. Wood tones offered 
are: blond oak, sunny maple, ma- 
hogany and walnut. Product is 
item F-6, which comes 24 tubes per 
carton—all one color, 12 white plus 
one of each color, or assorted with 
two of each color. Retail: 984 a 
tube. Embree Mfg. Co. 


For more data circle No. 33 on postcard, p. 162 


Power Mowers 


AMAZING 
CARBURETOR CLEANER 


lets the power mower 
owner help himeelf to bet 
ter performance. Cleans 
out carburetor gum fast 
Eliminates hard starting, 
stalling, loss of power 
caused by a dirty, 

gummed-up carburetor 

and fuel system 


Write for catalog and 
name of nearest 
jobber 


® ves” rite On 


“ten 


& & 


GUMOUT DIVISION 


Pennsylvania Refining Company 
2680 Lisbon Road, Cleveland 4, Ohio 








Self-Cleaning Aerator 


Clogging articles are automati- 
cally flushed out of the self-clean- 
ing Mel-O-F lo jet-aerator whenever 
faucet is turned on and off. Op- 
eration in this water aerator is au- 
tomatic and simple. When faucet 


)| & 


AERATIN SELF -CLEANING 





is turned on, water pressure pushes 
gear plug down and water is 
aerated. When faucet is turned 
off, the spring raises wear plug, 
providing a large passageway for 
particles to be flushed through 
aerator. Liming and corrosion are 
retarded by the self-cleaning ac- 
tion. All parts are plated brass or 
Monel metal, and exterior has a 
jewel chrome finish. Aerators are 
available with male or female 
threads, and come packed 12 to a 
Meiard Mfg. Corp. 


Por more data circle Neo. 34 on pesteard, p. 163 


display box. 


3-Lb Steam, Dry Iron 


This new steam and dry iron 
weighs 3 |b and features a form- 
fit handle with right and left 
thumb rests. Fingertip tempera- 
ture control makes heat selection 
accurate and simple for either 
steam or dry ironing. Iron uses 
ordinary tap water, eliminating 
need of buying distilled water. 
Special button nooks prevent snap- 
ping of buttons. Retails for $14.95. 
Dominion Electric Corp. 


Per more data circle Ne. 35 on posteard, ». 103 


Water System 


Recommended for homes, farms, 
bungalows, resort cottages and 
commercial uses is the Rapidayton 
Gusher 400, a high capacity piston- 
type water system for shallow 
wells. Available in complete auto- 
matic package systems with 18 or 
30-gal horizontal tank, or as pump, 
only model with a capacity of 400- 
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COMPARE — 


Shelby’s PlastiCoat cards give your 





ca wen 3 q 
© ct AB” soe 16% 






customers a new look at Home Hardware 






There's a real opportunity for YOU to build up your Home Hardware 
sales and profits with Shelby PlastiCoat “quick-sell”’ cards. 


HERE’S WHY— 


BM Colorful, 3-color PlastiCoat cards hardware. Hardware stays clean as 
create impluse buying—they see— long as it's in stock. 
they look—they buy. 















@ Hardware is completely visible — the 
@ PlastiCoat cards suggest uses and customer sees everything he s buying, 


give directions for use — inspire self- 


@ PlastiCoat seals hardware in place — 
selected sales. 


screw loss is impossible — screw points 


, t : , 
M@ Hardware and card face are entirely do not project to scratch hands 


sealed in plastic. Hardware is de- © PlastiCoat is a multi-display card — 
livered to customers in perfect con- for peg rack, wire rack, strip rack, 
dition—no dirty cards—no discolored or counter bin— it fits them all. 





7 F Ask your Jobber for this NEW complete line of Shelby modern Home 
Shelby PlastiCoat cards adapt Hardware on PlastiCoat cards. It’s available NOW! 
themselves to any type display. 


hel 
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gal per hour. Pump will operaté 

where low water level is not more W Hf ~ Mae WV & W 

than 25 ft below the pump. The 

Tait Mfg. Co. 

Yor more data circle No, 36 on posteard, p. 193 ® For more information 
on these products and 

services use free post 

card on page 103. 





Table for Power Saw 

Model 5-T-1 saw table is offered 
as companion to Model 505 powe: 
saw to convert the portable unit to 
a table model. Table is made of 


° = “Es Z | heavy-vage stee} and 1s furnished 
Sellin ss with protractor, Five straight 


blades are 


and table can be used for ripping 


- i + a 4 eg oe 
at its . ray 3 we angle cutting, squaring cuts, circle 
t Mes 


cutting and making tongue-and- 


B t : aut ; . | groove joints. Table retaiis for 
4 Shiny: a % r ‘ _ a es ‘Sw ee / } ite . 
e 7 see | : ~ ie $12.50. Wen Products, Ine. 


Por more data circle No. 37 on posteard, p. 105 


Letters for Homes 


To meet the growing demand for 








alphabet letters to supplement 

house numbers, these letters have 

been designed for visibility and 

easy reading. Letters are 2 in. high 
A simplified workable system of unusually and have screwholes for quick in- 

beautiful colors, based exclusively on Pratt & Lambert named 

brands, When the recommended colorant is added to any one 


of the interior bases available in New Lytall Flowing Flat, ABCDEF 
Vitralite Enamel Eggshell or Cellu-Tone Satin; or to exterior 
bases in Pratt& Lambert House Paint, you offer the finest 
quality products! GHIJKLM 
The wide range of engineered colors, controlled for uniform- 
ity, encourages related selling of identical or contrasting colors NOPQRST 


for walls, woodwork or trim. And to beautify interiors com 


pletely, sell “61” Floor Varnish. UVWXYZ 


If you are not displaying the distinctively beautiful P&L chip 
rack, ask about this stimulating merchandising aid from your 
Pratt& Lambert representative or nearest division office. If you 
are not a P&L dealer, get the full profit story by writing Pratt 
& Lambert, Inc., 75 Tonawanda St., Buffalo 7, N. Y. In Canada: 
294 Courtwright St., Fort Erie, Ontario, 


stallation. Depth gives a raised ef 
fect for letters, which are finished 
in black. Hall-Wessei Co. 


Por more data circle No. 38 on postcard, p. 165 


a PRATT & LAM BE RT- INC. Yardstick Hook 


—_ — : SS Brass hanging hooks for use in 
4 Dependable Name in Paint since 1849 displaying Senco vardsticks ar 
NEW YORK © BUFFALO © CHICAGO © FORT ERIE, ONT. shipped with ea h one-dozen vard 
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prso-mire ¥,” DRILLS & KITS 


=| 





Keep Loaded with 


Be sure you're well-stocked 
with “Dyno-Mite” Power Tools 
and Kits. They‘re best-sellers 
. because they’‘re truly 
unbeatable values! 


pywo-mire POWER WORKSHOP 


Built aroun d the powerful 4.0 « 
888 Power Unit $44 an 


cS 
wes | \, 


ce 


* ie 
OW) can 


— 


. 
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* DRILLS 
Drwo-mors PORTABLE JIG SAW 


Dywo-mere ()RBITAL SANDER 


prwo-mere PORTABLE SAW 


Onder yno;mers 


FROM YOUR JOBBER TODAY! 


wmilgaa: a ms te 


a ee ee 
SINC n Power Tools 


Made 


MULLERS FALLS COMPANY, DEPT. HA-13, GREENFIELD, MASS. 


inoad 


IZ! 





WHAT'S NEW 


sticks. When fastened to either a 
wall or counter, hook holds a dozen 
yardsticks in a vertical display. 
Yardsaticks can be displayed hori- 
zontally by using two hooks. Seneca 
Novelty Co. 





Por more data circle Neo. 39 on posteard, p. 163 


Plastic Interior Paint 


An odorless interior paint for 
walls, woodwork and ceilings, Plas- 
tic Color-Spree, is dust-free in one- 
half hour, and fully set, even for 


A tool that does a job 


and sells itself 


This Stanley H15 Router is cutting a decorative edge. 
Its “% hp Stanley-built motor powers a beading bit at a scrubbing, in 48 hours. Paint is 
smooth and easy 27,000 rpm. The router is a power tool made ready-mixed in white, off- 
to fascinate any home shop handyman who tries it. Put | 


| , white and 14 new colors, and in 
it out for trial in your store, Let your customers try it. bases for the Kolormatic Tube Sys- 
They'll buy. 


tem making it available in custom 
POWER LEADS A DOUBLE LIFE colors. Ayanize Paints, Ine. 


For more data circle Neo. 46 on posteard, p. 163 


HLHONE BIT 


Refrigerators, Freezer 


Modern square tops are featured 
in a new line of two refrigerators 
and an upright freezer to make the 
cabinets suitable for custom instal- 
lation. Three electric ranges have 


The same motor powers this Bits and cutters are the also been added to the appliance 


wii .¢ Son i ) ) ‘ , : 
wack Conte WMD peal cacao eee ik tee” | line. Refrigerators and freezer 
shaper adapter kit.WithH1I5 assortment sells 6 of the | are styled in canyon copper finish 
Router sell Kit H127, most popular. and porcelain interiors. Inter- 
| changeable front panels are offered 

in five colors, and refrigerators 

are also offered in shell pink, sea 


S H fa’ N a t- Y mist green and primrose yellow, 
| and standard white. Admiral Corp. 
For more data circle No. 41 on postcard, p. 163 


(Resume reading on page 13) 
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TO HELP YOU SELL 


® For more information 
on these products and 
services use free post 
card on page 103. 





(Continued from page 13) 


diser, a perforated board display, 
is offered free with each purchase 
of an Al9 assortment of tools. 
Board is designed for use on 
counters, walls or columns. Dealers 
receive, without charge, 50 pocket- 
size booklets, “How to Prepare Sur- 
faces for Finishing,” a 16-page 
publication, with each Al9 assort- 
ment order Knives, scrapers, 
sandpaper holders, razor blade 
scrapers, glass cutters and replace- 


ment blades for different scrapers 


gti 
PAINTERS TOOLS 


Tie 


ee 
¢ ae 





are included in the assortment, 
which has a retail value of $56.34, 
and a dealer cost of $33.80. Ked 
Devil Tools. 


Fer more data circle Ne. 42 on posteard, p. 163 


Steak Knives Special 


This special promotional set of 
Flint steak knives features a low 
price and a new package. Six- 
piece set, in a box for both gift 
and display, has an introductory re- 
tail price of $7.75. These serrated 
knives were previously offered only 
in open stock at $1.75 each, or 
$10.50 for six. Knives are of hol- 
low ground vanadium stainless 
steel. Serrated blades never need 
sharpening. Handles come in 
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©) 4460CM Puli 
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For new home planning... 
remodeling — renovating 





Two musts in every Dealer's stock! 


Smartly designed 4460 chrome pull has a standard screw 
hole spacing of 2%4” —~ makes it the ideal replacement 
for old-fashioned, outdated cabinet hardware. Gives new 
cabinets a distinctive modern appearance. Length over 
all: 442”. List price: 55¢ each 





1527 hinge is the only one of its kind. Both pad and strap 
are crowned for streamlined styling on cabinet doors, 
closed or open! Raised barrel permits 180° opening 
Available in all standard finishes. List price: 75¢ pr 


Ask your wholesaler to show 
you these items now! For details 
wie Steiey Cabins oreo, tw PAN SE om 
write Stanley Cabinet Hardware, 

385 Loke & ., New Britain, Conn, 5 
for Catalog F-100. 









: 10 Terrific Selling 


Features / (count ‘em!) 
RETAILERS scion States 


We will back you up with beautiful Counter Display Cards 
_- Ad Mats... Envelope Stuffers... Catalog Sheets! The 
new, improved TT ieemeltiisiels) #10) .).\81 mrt every- 

thing —~ attractive appearance... viility .. . quality 


workmanship. And it’s priced right for fast turnover! 
Get your share of this attractive business! 


+». LOOK INTO THIS 
PROFIT BUILDING DEAL! 


+ 
tog” 


4 lA bsg . 


‘a 


ATTRACTIVE DISCOUNTS 
Send for Catalog Sheets 


ANTI. | 
SQUIRT | \' 
CONSTRUCTION 


SANITARY ~~ 
PLASTIC CUP 
+ 


SANITARY 
GUARD 
o——— 


IDEAL FOR YOUR 
YOUNGSTERS 


PERFECT REFRESHMENT 
FOR HOME GARDENERS 


: r 
UNIVERSAL OUTDOOR _-* | 


; 
: 


* 
FAUCET ATTACHMENT i CONTROL SCREW 


} REGULATES STREAM 
HAS GARDEN ° 


¢ ‘ ‘ 
4 eo CMEIOHT 
| | <—~ WEXAGON NUT 
HOSE ATTACHMENT 
* | ——_, 9. REGULATES ANGLE 


PUSH-BUTTON 
**ON-OFF"’ VALVE 
NO WATER WASTE 


Mig. by CAMBRIDGE TOOL & MFG. CO., INC.. 
65 Gorham Street, Somerville, Mass. 


TO HELP YOU SELL 


New Displays and Other 
Deoler Sales Helps 


carved Pakkawood that resists 
burns, stains and chipping. Spe- 
cial offer price is in effect until 
June 30. 1956. Ekco Producta Co. 


For more data circle No. 43 on posteard, p. 104 


Tape Trade-in Plan 

When a customer trades in any 
old tape or rule, regardless of make 
or condition, he is allowed 25¢ 
toward the purchase of a regular 
model Pocket White-Tape under the 
Evans Trade-In Plan. To partici- 
pate in trade-in plan, dealers pur- 
chase Trade-In Unit No. 2343 
(illustrated), which contains an as- 
sortment of 12 regular model white- 
tapes—two 6 ft, three each of 5 
ft and 12 ft, and four 10 ft tapes. 
With purchase of each unit, dealer 
receives free one 10 ft white-tape 
(retailing at $2.40) and one 10 ft 
replacement blade (retailing a! 
$1.10); free merchandise more than 
returns dealer’s $3 cost of giving 
25¢ trade-in allowance on each of 
the 12 tapes in unit. Three-color 
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DOUBLE EXPO 


DOUBLE EXPOSURE 3 





A Satisthed Customer Is Your Best Selesman 


Lebel Chert and Dealer Net Price Chert write 


COMPANY 


HORTH CAROLINA 








WAREHOUSES: 
LOS ANGELES 


AGE. MAY 24, 





_ 


on 
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Quality a! 


Carton 
Label 


for Selling! 













Service | 


Double Strength 


Wood Screws. 


Stove Bolts * Machine Screws * A&B Tapping 
Screws * Henger Bolts * Dowel Screws * Roll 
Weed Drive Screws 


Thread Cerriege Bolts 


SOLO THROUGH LEADING WHOLESALE OISTRIBUTORS 





126 


A SLIDING DOOR SET 


fhat comes tn one package 


fa 
’ 


y, 


COBURN PRODUCTS 


Babes iHE SI ARILVAWN TI 


® easy to stock and handle 
© reduces “boxing” problems 


© eliminates the possibility of missing ports 





BN 70 HELP YOU SELL 








The Coburn #5916 Door Set comes complete in 

one package (without track) containing two hangers 
with bolts, three brackets, two end inserts and 

three lag screws. It can handle doors up to three 
hundred lbs. with thicknesses to 1% inches. 


If you have standard track lengths in stock, you'll 
be able to meet all demands for lighter, sliding door 
hardware with this conveniently packaged, 
easy-to-se]l Coburn Hardware Door Set. 


For additional information, write to Coburn Sales 
and Engineering, 56 Sterling Street, Clinton, Mass. 




















@ For more information 
on these products and 
services use free post 
card on page 103. 


display case, two-color display ban- 
ners and 25¢ trade-in certificates 
(to use as mailing stuffers to send 
to customers) are sent free to 
dealers. Each tape is packed in a 
clear Tenite plastic case. Trade-In 
Unit costs dealer $11.55. Retail 
price is $17.80, or a 35 percent 


profit. Evans Rule Co. 
Por more data circle Neo. 44 on posteard, p. 103 


Paint Brush Display 


Twenty-four different brushe« 
are held in this wire paint brush 
display. Assortment shows 15 (°% 
lines) varnish brushes from 1 to 3 
in., 3 sizes of trim brushes, and 6 
wall paint brushes. Price marker 
clearly shows retail price of each 
size. Display is 40 in. high and 24 
in. wide, and may be used on 


FINE PAINT BRUSHES 





J. sles 
Falty Guaraateca 


sper 


‘is 
» FF Tinie 


HEHE 


; 7 oe 


il} 1 lh 


counter or floor, as a swinging dis- 
play, or fastened on a wall. Price 
range of displayed brushes runs 
from 40¢ to $6.39. A. G. Jacobus’ 
Sons, Ine. 


For more date circle Neo. 45 on postcard, p. 163 


Illuminated Sign 

Suitable for either window or in- 
terior display, these signs, illumi- 
nated by a 20-watt fluorescent 
lamp, are made of enameled steel 
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“Just awhile back,” states Mr. B. P. Morelli of 


Be Zork Hardware Company of New Mexico, wholesale 


of New Mexico distributor in Albuquerque, “we had no idea of 


. carrying pipe fittings because of the difficulty in 
increased Sale$ VOIUME,.. warehousing and packing for reshipment.” 
“Then we saw the convenient U-Brand Handi-Pak 


for greater profits With — ranating problem, We placed our fret ander and 


found that Handi-Paks were just what our dealers 
e ° had been looking for, too. Now we're enjoying extra 
U Brand Handi Paks profits on our profitable U-Brand pipe fitting sales.” 
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‘ athe. Se —— 
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— 
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we 
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Here’s why Dealers and Distributors make 
more money with U-Brand Handi-Paks 


¢ Handi-Paks are all o uniform small size. Exclusively designed for retail sales, 
they fit standard shelving and island displays. 

© You order boxed fittings in reasonable small quantities — at no increase in cost. 

© Instant identification of size, style, number of pieces and retail price speeds 
sales... reduces handling cost. 

¢ Customer interest in attractive Handi-Pak display increases pipe fitting and 
allied tool sales. 












A SINGLE SOURCE FOR ALL YOUR PIPE FITTING NEEDS 


Galvanized and Black U-Cote Malleable Iron Pipe 
F ittings—Unions— Plugs and Bushings—-Cast Iron 
Drainage and Screwed Fittings—Steel Nipples and 
Couplings—Insert Fittings for Plastic Pipe. 


The 
Union Malleable 
ANT Manufacturing Company 
: Ashland, Ohio 
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Model 18 R 


Best Seller 


Handsome, modern design 18 rotary 
with all the deluxe features. Pioneer 
2% H. P. engine with recoil starter, 
off-set wheel and front grass spray 


Complete with leat mulcher 


Dealer Cost a 


| oD factory 


PIONEER Gen-E-Motor Corp. 


5641 West Dickens Avenue, Chicago 39, Wiinols 











‘fie - 
age ened Patient age Fee : 


how you can get more 
self-service SALES 


Your customers will buy more fix-up, 
paint-up tools if they are Hyde CARDO- 
SELLS. These individually colored carded 
putty knives, wall scrapers, paint scrapers, 
sell faster becouse each tool is identified 
and pre-priced . . . cords show tool uses. 
No. 99 display is free with the Hyde 
CARDOSELLS (102 Assortment illustrated 
.» +» Vp Goren each tool . . . dealer cost 
$50.98. Order CARDOSELLS from whole- 
soler or write Hyde CARDOSELLS, South- 
bridge, Mass, 








and are aluminum-trimmed. Bold 
black and red letters against a 
white plastic facing identify the 
product. Sign measures 10 x 25 x 
S¥% in. Price of $9.95 includes 6-ft 
electric cord and plug, a hanging 
chain and easel. Kvanse Products 
(0. 


For more data circle No. 46 on posteard, p. 169 


Chamois Packaging 
Transparent cellophane packag 
ing of Amsco oil-tanned chamois 


makes display easier, simplifies in- 
ventory checking and keeps the ma 


terial clean and fresh. Each of the 


three varieties, Clover Leaf, Three 
Star and Golden Glow, has its own 
color package for quick identifica- 
tion. American Sponge & (Chamois 
(0 


Por more daia circle Ne. 47 on posteard, p. 163 


Water Systems Catalog 
Designed with the dealer in 
mind, this Water Systems Catalog 
has separate sections which demon- 
strates features of various pumps. 
Kach section also gives general in- 
formation about capacities and 
depths, plus other facts, and shows 


a 


ina - 
ae Pees wn Pe 


BURKS 


ANG WATER SY STEERS 


typical installations. Also included: 
price list and specification book, 
which has performance tables and 
accessory list, and job-figuring and 
planning information. Five sepa- 
rate sections of the catalog fit into 
pockets inside a colorfully-printed 
cover. Decatw Pump (0. 


Por more data circle No, 48 on posteard, p. 103 


Electric Clock Display 
Stimulate impulse buying with 
this display package which features 


three models of G-kE Telechron elec 
tric Cloe Ks 


ft of counter space and is offered 


Package takes up 1 s 


free. Duplicate of each model is 
packed with the display in its regu- 
lar carton. All models featured are 
available in open stock. Genera 
Klectric Co 


Por more data circle No. 49 on poeteard, p. 109 


Ad Mat Service 


A 4-page unit of 4 to 5-in. one- 


column ad mats is available for 
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COREIN F2dlocks 
wetettte,’ 


NO WONDER they sell so fast! 


Powerful national advertising plus 





superior quality and popular prices 
means sales action! Stock and 
display Corbin Padlocks... up 
front. Call your Corbin jobber now. 


The 7o10u8 


P65 PADLOCK 


Hundreds of thousands 
sold last year! 








“A whale of a lot of padlock at a /ow price!’ Disc 
tumbler mechanism for real security. Heavy die cast, 
aluminum lustre case. Hardened steel, zinc plated 
shackles. Two brass, milled keys. Size: 1%" x 1% 


Here's proof that CORBIN . : 
padiocks are the safe Ay "6 4 
stronges? you cor P mw 

: 7 *Be ready to [eee 


Tabor %., 












supply the expanding 
demand for this 
red-hot item! 


without s : 
lo you onal CORBIN 


They sell on sight’ Generously sized 

rugged... yet priced to meet popular de- 
mand. Non-rusting lock and catch. Brass 
spring attachment for newspapers. Compiete 
with 2 keys and attaching screws, Order a 


CORBIN CABINET LOCK } good stock {rom your Corbin jobber today. 


write 
“Burgiors @ 
bullets into 


orticile.” 









When YOU 


p eu! safe... 


55< up at better herdwere stor 
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TO HELP YOU SELL 


New Displays and Other 
Dealer Sales Helps 


tackle dealers to use in their local 
newspapers. Ads have the same 
theme as 
tackle ads in consumer magazines. 
Mats can be used as part of over-all 
Mate 
rial also includes 30 and 60-second 


Sh ake- 


company's large-scale 


store ad, if dealer wishes. 
spot radio commercials, 
speare Co 


Vor more data circle No. 66 on posteard, p. 165 


Radio Battery Guide 


A new dual-purpose radio bat. 
tery replacement guide and com- 
parative slide chart is designed to 
end the problems of conflicting and 
confusing radio battery numbering 
systems. Slide chart shows num- 
bering systems of all major radio 


battery manufacturers. Replace- 


a er - aa 





New LITE REFLECTOR BY KELCO 


Use In Your Windows—Sell Your Customers 
One size fits any regular household 40 to 150 
watt bulb. Bulb won't break in outdoor use 
becaues reflector absorbs heat. Bulbs last longer 


a at gi belies > Ge 


ment guide shows what battery to 
use in 34 brands of portable radios. 
(hart and guide offered free as 
50th anniversary promotion. Ray- 
O-Vae Co. 


For more data circle Neo. 51 on posteard, p. 163 


Free Display Case 


Dealers are offered, for a limited 
time, a free $75 display case for 


ass «i 5 heaped snag uti he 8 Ps  alilialigelaaggtapc aay Be 


Tree Brand cutlery with the pur- 
chase of an assortment of approxi- 
mately $300 worth of cutlery of any 
variety the dealer wants. Case is 
of limed oak, mounted on casters. 
It has a wood-lined glass door, with 
permanent pink display board and 
a large rear storage compartment. 
Lock and key for both front and 
Suggested as- 
other 
is a 
Brand 


rear are provided. 
sortment of pocket and 
knives, shears and scissors 
cross-section of the Tree 
line. H. Boker & Co. 


Ver more data circle No. 52 on postcard, p. 103 


Tackle Merchandising Kit 


For promoting fishing tackle, a 
merchandising kit is available that 
has been tied into the company’s 
eurrent national advertising. Dis- 
play materials carry the theme, 
“Take A Kid Fishing.” Kit con- 
tains large poster, three stream- 
ers in color, and a humorous Fish- 
ing Fever quarantine chart, plus 
a supply of 1956 Fishing Fore- 


s “3 * 


because of ventilation. Every home owner, town 
and country, a sure fire prospect. 


A Perfect Light—Inside or Out! 
Women find LITE REFLECTOR the pe rfect 
light for the laundry room. Men like the bright, 


sate light in their driveways and yards. It’s the 


pertect light, inside or outside! Full instruction 


he ets 


carton 





FOR COUNTRY 


included in each eye-catching 


1001 USES 
FOR TOWN 


display 





FOR BUSINESS 


windows 
stockrooms 
displays 


yard lighting 
bern lights 
machine shop 


THESE ARE JUST A FEW 


workshop 
driveway 
laundry 


. . THERE ARE HUNDREDS MORE! 











Order from your Wholesaler or write 


KELCO STOREWARE, INC. 


2919 FREMONT AVE. $O., MINNEAPOLIS, MINN., COLFAX 3595 
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You get Both— 
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Stenman Builders’ Hardware 





Gensco offers you one of the largest, most complete line of builders’ 
hardware— popular priced, high quality for fast volume selling. This line 
can be a real sales getter .. . sales leader for you. 

For example, Gensco butt hinges are made in a variety of sizes and fin- 
ishes—light and heavy, regular or half surface, ball or button tips. Finishes 
include: dull brass, polished brass, nickel, dull bronze and prime coat 


Ask your jobber about the hi-profit Gensco Stenman Builders’ Hardware line today 
-.. Or write us direct! 


ch =) ake 
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Sorrel & te 
Light Light Safety Cellier Window Flet Corner Shelf 
Straps T's Hosps Bolts rons Brackets 








(Finished in bright stee! — galvanized —cadmium plate —Jepanned Yee!) 











Bright steel, bived see! Complete range of sizes in 
ecivenized, nickel plated bright steel, round or flet 
ond brass in fiet head, oval heed with squere or hea 
heed or round head styles. —_ ere 


ee ps 


& 










A OIVISION OF 


GENERAL STEEL WAREHOUSE CO., INC. 
1802 Novth Kostner Avenve Chicage 99, tit. 





GENSCO TOOLS 
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Se ee ee eee 


NEW 
VYERS 


PLUNGER-TYPE 
Water System 


— ek fo ee a ae oe 
} 


Another profit-builder 
for Myers Dealers 


350 G.P.H 
Manimum suction lift 25 feet 


Here's an all-new Myers shallow-well, plunger-type pump, ideal for 
cottages, small homes and for replacement of inadequate pumps. Place 
your initial order today and ask about Myers promotions designed to 
help you introduce this great new addition to the high-quality Myers 
full line 


— 
new *Myerf' FEATURES THAT HELP YOU SELL 
NEW 


Quiet Performance — Both pump and motor are rubber-mounted —wide- 
open waterways assure whisper quietness 


NEW 


Long Life—Continuously lubricated, steel-backed, bronze sleeve bear- 
ings... leakproof automotive-type oil seal . longer lasting porous 
bronze-iron crosshead precision-ground, forged-steel crankshaft... 
completely self-oiling crosshead and link pin 


NEW 


Easy Maintenance—lioth caps and valves easier to inspect by removing 
one bolt and clamp access opening makes it easy to tighten stuffing 
bax drain plugs allow draining without disassembly . . . motor 
mount adjustable to vary strain on the belt . three-point base makes 


leveling easy N EW 


Economical Operation —Waterways in both suction and discharge 
valves are completely free of any obstructions, assuring more water per 
horsepower... plunger assembly can easily be replaced as a unit when 
wear occurs . steel crankpio can be replaced without replacing the 


crankshaft NI Ew 


Attractive Design—The newly designed pump case is smooth, attrac. 
tive, Compact... easier to service and keep clean... requires a minimum 
of floor space. 


MAY IS NATIONAL WATER SYSTEMS MONTH 


Myer WATER SYSTEMS 
POWER SPRAYERS AND WATER SOFTENERS 


THE F. EE. MYERS & BRO. CO., ASHLAND, OHIO 
IN CANADA: The F. E. Myers & Bre. Co. (Canada) Lid., Kitchener, Ontario 


7O HELP YOU SELL 








® For more information 
on these products and 
services use free post 
card on page 103. 


ne eS 


FISHING. ; 
TACKLE 


veapouantens 


—— 


casters. A display dispenser for 
counters is supplied for the Fore- 
caster, a 10-page booklet which 
lists best days for anglers to fish. 
Newspaper ad mat service and 
radio and TV spot announcement 
materials are also available. Cort- 
land Line Co., Ine. 


For more data circle No. 53 on postcard, p. 103 


Garage Door Catalog 
Sixty-six sizes, designs and 
models of rigid and sectional resi- 
dential garage doors are illustrated 
in Catalog No. 303. A special door 
selector lists sizes from 8x6'% f! 
to 16x7 ft in single and double- 
width sizes. Two different models 
of electric door operators are illus 


WESIDOENTIAL 
OVERHEADS 
Ganmace 
eoons 


FRANTZ Senur et’ veme Compan 
re *« “ne 


trated and described. Various over- 
head garage door accessories are 
also covered. Frantz Mfg. Co. 


For more data circle No. 54 on postcard, p. 163 


Power Drill Display 


This four-color, 18x24 in. litho- 
graphed display is a self-supported 
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A CMustin 


CLOSET 
RODS 


AVAILABLE IN 4 SIZES 

















TO FIT ANY SIZE CLOSET RUST-PROOF 
THROUGHOUT 
No, 10-18” Extends 18” to 30” 
No. 10-30"— Extends 30” to 48” puTY 
No. 10-48”. Extends 48” to 78” of WAVY eet 
No. 10-72" Extends 72” to 108" co.Lo gored 


INDIVIDUALLY pa 
CORRUGATED CRACKED IN 


———_—_ ONTAINERS 


Quality designed and beau- 
tifully finished for lasting 
service in modern everyday 
living such as you find 
in all Rockwood products. 







Soig one wall to the other... I7 WS 
thing will come between wus 4 @ 
@ Rockwood Close! Rodi* 


a. aha 


waite li. - “os a Se ae | 
EUCKWOG@Ge, PENNA p 





by 








ONE 2691 








—e Fronson 
opdods 


“Ol. Self-Selling 


- 
; 
s 


~ Cabinet 





Really Sells 
High Speed Drills 


Complete range 1/16 to /2 by 64ths 


From your jobber or 


Henry L. Hanson Company 


27 Union St. Worcester, Mass. 
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‘cash in on this amazing saw blade 


= 
™ 
~ 
=. 
\a—” 


— en, Fyler 
Sy) SPYRAL BLADES 


Saws up or down, right or left...in circles 


SAWS METAL, WOOD, PLASTIC, ETC. 





Meet the demand for this HOT 
nationally advertised item! 








Hits 001 SYERRBED ce” wncesaw renee 
or 


ee fee 
ee I ee eRe knee a 


TYLER SPYRAL HACKSAW BLADES 


really move off the counter in this clever display box, helps you 
sell more frames too! They fit any standard hacksaw frame. Each 
blade is formed from specially hardened steel to permit cuttin 
metal as well as softer materials. Changes from fiat to Spyral 
blades take only seconds. Display contains 1 Doz. cards of 3 
blades each to retail at 89¢ per card. 





TYLER SPYRAL 
COPING SAW BLADES 


in this attractive counter display 
sell fast, and spark up sales on 
your saw frames, They fit standard 
coping saw frames and will cut 
practically any material. Permits 
intricate internal work not possi- 
ble with any other blade. Saws in 
any direction without turning ma- 
terial... no whipping or tearing 

. leaves clean, smooth edge. 
Display contaits 1 doz. packages 
of 12 blades each. Retails for 
/5e pkg. 


AS ADVERTISED IN 
POPULAR MECHANICS 























Order new... available at most 
HARDWARE JOBBERS eee OF write 
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TO HELP YOU SELL 


New Displays and Other 
Dealer Sales Helps 


counter unit to help tie in the sale 
of electric Father's Day 
viftse. Unit serves as background 
for drill kit and illustrates other 
tools attachments. 


drills as 


and Separate 
legend at display’s top promotes the 
Father's Day gift Leaflet 
pocket contains printed give-away 
material for do-it-yourselfers. Thor 
Tool Co. 


Vor more data circle No. 56 on posteard, p. 168 


idea. 


Power 


Coffeemaker Display 


This seven-color, lithographed 
display has a recessed shadow box 
to feature the new 10-cup model 
Coffeematic and a palette on which 
to stand the 8-cup and 10-cup cop- 
per models. Displays are available 


at no extra charge. They come 
packaged one to a master carton. 
Landers, Frary & Clark. 


For more data circle No. 56 on posteard, p. 103 


Sales Aids Bulletin 


All sales aids and materials avail- 
able for dealers and distributors are 
described and illustrated in an 8- 
page, 4-color bulletin. Direct-Mail 


Let us show you how 
to INCREASE your 
GIFT DEPARTMENT SALES 


® Are you taking full advantage 
of your gift merchandise trade 
through proper merchandising? 
You can do away with that “try- 
and-find-it” type of gift merchan- 
dising by adopting the sales-build- 
ing “new look” with M & D equip- 
ment. Most flexible and attractive 
on the morket...M & D fixtures 
are ideally suited to all types of 
gift department items. They build 
customer sales because the mer- 
chandise is displayed better. Write 
for FREE planning consultation 
service today! 
® Photo shows gift and housewares 
items ~M & D disployed... with an 
eye to quick customer sales. Note how 


oll merchandise stands ovt when die 
ployed on M & D fixtures. 





WHY NOT TAKE 


i 
ij 
ee le 


ae 


+. 


nau 
1 cellitfoone 


1 ss tties 


1 (8 om. 
{ 


pieces, letterheads, mailing cards, 
bi oadsides, leaflets, window cards 
and streamers, banners, signs and 


AR a a aad Be =A 
pate. 4 ‘oS 


identification labels are among the 
promotion items in the bulletin. 
All mailing pieces are furnished 
free, and the company pays postage 
on the first 200 used by a dealer. 
Most other materials are also free, 
with remaining pieces being fur- 
nished at cost. The Deming Co. 

For more data circle No. 57 on postcard, p. 103 


Door Hardware Aids 


Promotional material for dealers 


has been developed to aid in in- 


«ne 


42. 





M & D is nationally represeni- 


ADVANTAGE OF... 
our expert store planning serv- 
ico? Ask for a factory-plenning 

\ engineer to coll. 


MD DISPLAY CO. 


715 S. PALM AVE, ALHAMBRA, CALIFORNIA 
502 5. GREEN ST., CAMBRIDGE CITY, IND. 


ed by the largest wholesale 
hardware houses and hardware 


associations. 
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score on all three! 







man 
o” 
— 
+ 
~ 





Uru 
- beauty * Yy 


with riarc raft’s LA CRESTA! Harcraft’s newest, single-package 
ees 


combination of beauty, quality and price. 
LA CRESTA’s through-and-through quality . ... 
result of Harcraft’s famous silver-welded, solid 
brass machined parts .... means excellent service, 
Andthankstoextra-heavy plating, LA CRESTA's 
modern beauty will last and last. 

Iry Harcraft’s LA CRESTA on your next in- 


stallation. You'll find it's right all three impor- 





tant ways—right in design right in quality.... 


and. best of all, right in price, 





WRITE TODAY for news abour 
Hareva}t profit builders... . in 
the 1956 Harcrafi Catalog. We 
will send it by return mail. 


Harcraft 
BRASS 











DIVISION OF HARVEY MACHINE CO., INC., TORRANCE, CALIFORNIA © REPRESENTATIVES IM ALL 
PRINCIPAL TRADING AREAS @ STOCKS AVAILABLE IN NEW YORK, BOSTON, CHICAGO, ATLANTA, LOS ANGELES 
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Model 5521 BR 


Best Seller 


One of six big Pincor reels, This 21 
deluxe model has a Briggs 4 Stratton 
power piant, recoil Starter, big dia 


mong tread tires, adjustabie cutting 


height 
Dealer Cost $ ] ar 


| 0.0 fac tory inci ; ' | 





PIONEER Gen-E-Motor Corp. 


5641 West Dickens Avenue, Chicago 39. Hiinois 


NOW! a complete line of 
CALBAR CAULKING GUNS .. 


Now you can make EVERY gun sale 
with CALBAR's complete line to offer 
your customers. Drop-in cartridge, 
full barrel, bulk and the newest air- 
pressure gun all precision-made 
tools, yet priced no higher than 
inferior models 


Ask your jobber about famous 
CALBAR Caulking Compound, too! 


CALBAR PAINT & 





VARNISH COMPANY 


2612-26 W. Martha St., Phila. 25, Pa. 


Over 35 yeors as the Nation's 
leading Caulk line 
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TO HELP YOU SELL& 


creasing 





storm door 
Complete 


paper ad mats, consumer literature 


screen and 
hardware sales. news- 
and counter signs emphasize nev 
uses for the No. 2000 Pneumati 
(losers, One-Bore Catch (No. 2010) 
and the Bored-fn Catch (No. 5777) 
Sargent & Co. 


For mo.¢ date circle Ne. 58 on posteard, p. 103 


Gift Wrap Display 
This self-service 
(Christmas display of Sasheen brand 


stand is a 





and Decorette brand gift wrap rib- 
bons, gift wrap papers in flat folds 
and rolls and packs of 
All items are price- 


assorted 
tags and seals. 
marked and included with display 
in Deal No. FS-3. Display 
measures 64x34x24 in. 
Mining & Mfa. Co. 


unit 
Minnesota 


Por more data circle Neo. 59 on postcard, p. 103 





NEW EQUIPMENT 


New cost saving equipment 
for the store and warehouse 





Lawn Mower Servicing 


Rotary mower blades with mount- 
ing holes 





from % to 1% in. in 


diameter may be accurately bal- 
anced and tracked by the use of the 
Model 10 Simplex Rotary Balancer. 
balancer checks track (the are de- 
acribed by each tip as the blade re- 
volves ) 


and the balance. Balancer 


consists of four parts: arbor, ad- 














$how and $ELL 








Screw Drivers 


VLCHEK 


ed Ae 





B-63 — 15 piece 
Plier Assortment 


VLCHEK TOOL co. 


3001 East 87th Street 
Clevelteand 4, Obie 
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New cost saving equipment 
for the store and warehouse 








justable gage, base casting and the 
balancing ways. Lawnmower 
Sharpener Div., The Fate-Root- 
Heath Co. 


For more data circle Ne. 60 on posteard, p. 1063 


Three-Way TV Bulb 

For television viewers who wish 
to change from reading or sewing 
to watching TV without the bother 
of changing the lighting arrange- 
ment of the room, this three-way 
bulb jumps from 30 to 200 to 230 
watts. Switch may be flipped for 
TV viewing or tasks which require 
more light. Lamp has special white 
inside coating to reduce giare and 
soften shadows. Lamp is made 
with a standard medium base to fit 
most three-way floor and table 
lamps. Sylvania Electric Producta, 


I ne 


For more data circle No. 61 on postcard, p. 163 


File System Brochure 


“How to Save Executive Time” 
is a s8ix-page ilustrated brochure 
telling how a _ properly-organized 
subject file saves office time. Book- 
let (No. BSD-46) outlines the dif- 
ference between an alphabetical 
file and a subject file, which con- 
tains all material on a given. sub- 
ject in one place rather than scat- 
tered among various alphabetical 
files. Remington Rand, a Div. of 
Sperry Rand Corp. 


Por more data circle Ne. 62 on postcard, p. 103 





Re Mise reading on page | 4) 
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NEW EQUIPMENT | 


He 


Buy by dozen 


ATLAS TACKS 





TaMmaciite)elatelatcmn dace) ok: 
oll Mofo) ele] (ol amt 43: 


(and other fast-moving items!) 


Now, you can keep your stock tidy, compact. . . and 


visible. Because all Atlas retail packages now come 


with cellophane overwrapping 


by the dozen, | Ib. boxes in units of five. 


display — easier to sell 


‘4, and '4 lb. boxes 
Easier to 


casicer to inventory, 


Atlas again leads the way, in modern streamlined, 


extra-convenient packaging! 


The entire Atlas ‘A ib. line 


new poecked 


in emert self. 


selling WINDOW - BOXES. 





FAIRHAVEN, MASS. 








BETTER BUY BY DOZEN — BETTER BUY! 


Atia 


TACK 
CORP. 
HENDERSON, KY. 
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Read it in 
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July Housewares Show Has 579 Exhibitors; 


NHMA Elects Officers, Expands Board 


A record number of ex 
hibitors, 679, will show their 
wares at the National House 
wares Manufacturers Ass'n 
25th national exhibit to be 
held July 9-13 in the Atlantic 
City, N. J., Convention Hall 

At the recent annual meet 
ing of the board of directors 
at Chicago, the 
re-elected these 


association 
officers for 
another one-year term: C. M. 
MeCreery, Khevere Copper & 
Brass, president; W. EF. O’ 
Brien, Toastmaster Products 


Div., MeGraw Eleetrie Co., 
vice-president; and CC, O 
Hamilton, Hamilton Mfg 
(orp., treasure! 

The board voted to in- 


crease directors from nine to 
\2 for more diversified repre 


W. 8. Ike Promoted 
To ACCO Sales Manager 
William KB. Ilko has 


appointed to sales manager, 
American Chain Div., Ameri 


heen 









WILLIAM RB. ILKO 


ean Chain & Cable Co., Ine., 
York, Pa, Hie succeeds W.D 
Kirkpatrick, who is retiring. 
Mr. Iiko, former admin! 
strative assistant to Henry 
Ervin, vice-president and di- 
rector of sales of the parent 
company, had previously 
been general sales manager 
of Simonds Abrasive Co. 
Mr. Kirkpatrick joined 
Weed Chain Tire Grip Co, in 
1914. He became sales man 


138 


sentation. New directors 
elected are: G. C. Kubitz, 
general sales manager, 
Aluminum Goods Mfg. Co.; 
J. M. Bredfeld, general man 
ager, Corning Glass Works; 
and J. M. Jayne, executive 
vice-president, Plias 
(orp. 

A refund of 22% percent 
on exhibit fees of exhibitors 
at the Chicago Housewares 
Show held in January, 1956, 
was also voted. This is a 2% 
percent increase over the 
1955 rebate, said Dolph Zap- 
fel, who was re-elected secre 


T e x 


lary. 
The 1957 exhibit at 
Chieago will be held Jan. 


17-24 at Navy Pier and Drill 
Hal! 







































W. D. RIRKPATRICK 


ager, Philadelphia (Pa.) 
district in 1917 after the 
firm had merged with Ameri 
can Chain Co,, now known as 
American Chain & Cable Co 

in 1920, Mr. Kirkpatrick 
was named sales manager of 
the Chicago district. Five 
years later, he transferred 
to Bridgeport, Conn., as sales 
manager, Automotive Acces 
sories Div. In 1936 he became 


general manager of sales, 
American Chain Div., at 
York. 

He was elected a vice 


president in 1938, and elected 
to the board of directors in 
1941. He still serves in this 
capacity 








ROBERT JERRETT, IR. 


Jerrett Named Manager 
True Temper Division 


Robert dJerrett, Jr., has 
been named manager of the 
fishing tackle div., True 
Temper Corp., Cleveland, 
Ohio. He directs sales, me 


chandising, and marketing 
activities. 
Mr. Jerrett was with 


McKinsey and Co., 
ment consultants 


manage 


Ekco Elects R. L. Lang 
To Vice-President 


Robert L. Lang, j resident 
of MeClintock-Whittier Cali 
fornia Div.., Ekeo Products 


Co., has been elected vice 


















































ROBERT L. LANG 


president of the parent co 
poration at Chicago. 

Arthur Keating, chairman 
of the board at Ekco, said 
that Mr. Lang’s election 
would lead to considerable 
Pacific 


expansion of 
operations 


Coast 
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N. Y. Hardware Show 
is 90 Percent Sold Out 


Exhibit space for the 11th 
National Hardware Show to 
be held Oct. 1-5 in the 
Coliseum at New York City 
is 9O percent out, five 
months prior to opening, said 
Frank Yeager, show directo: 

“Apparently,” he 
“seheduling the market fo: 
the new and modern Coli 
seum has stimulated exhibi 
tors te early action.” 

An unprecedented volume 
of housewares will be shown 
by a record number of exhibi 


new 


sold 


Said, 


tors, and a waiting list may, 
have to be established fo 
lawn and garden product 


divisions, Mr. Yeager said 


Starke Is Promoted 
To Sales Manager 


Harry R. 
appointed 


Starke has been 
sales manager, of 






HARRY RK. STARKE 


Cummins Portable Tool Div.. 
John Oster Mfg. Co., Mil 
waukee. W isc. 

Mr. Starke has been 
regional sales manager fo) 
the midwest for both Oste) 
electric housewares and Cum 
mins power tools. 


Coleman is Promoted 


Louie N. Coleman has been 
named sales manager of the 
industrial department of 
Huey & Philp, wholesaler at 
Dallas, Texas. He has 
assistant manage! 
the past five years. 


hee) 


sales fo. 








Vat 
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Mr. and Mrs Angelo (,uagent: are proud of their new store 


DEALER BRIEFS: 





Penna. Dealer Dramatizes 115th Year; 
Buffalo Dealer Builds His Own Fixtures 


Lipper Darby, Pa.——Relies 
of the past were dusted off 


for the 115th anniversary 
sale of Paul J. Devitt Hard- 
ware €o. Display windows 


were filled with side-by-side 
samples of early vintage 
tools, carpet sweepers, elec- 
tric lights, and many other 
hardware items, with their 
up-to-date counterparts. 
More than 150.000 sale cata- 
logues were delivered to cus- 
tomers of the Upper Darby 


and Coatesville, Pa. stores 


Comstock Is Appointed 
General Sales Manager 


Robert E. Comstock 
been named genera! sales 
manager, Electrical Products 


nas 


Div., Fairchild Camera and 
Instrument Corp., Syosset, 
Se ee ee ee 

He was eastern district 
manager of Porter Cable 
Machine Co. 


Store interior was hung with 


pennants and signs, and 
there were many sale items 
promoted in the event. (See 
picture on page 149) 

Buffalo, N. Y.—Mr. and 
Mrs. Angelo Guagenti have 
opened Delavan Hardware, 
at 921 E. Delavan Ave. A 


former contractor, Mr. Gua- 
genti built his own fixtures 
making use of % in. 
forated paneling for 


per- 


most 


wall areas. Housewares and 
gifte are featured lines. 
(See picture.) 

Springfield, Pa. World 


Hardware Co., 148-150 Saxe: 
Ave., recently celebrated its 
Sth anniversary. Free orchids 
were given away with ever, 
purchase of $1 or more. 
Rockford, Til, Ingrassia 
Hardware Co. will soon open 
ite third Ingrassia Ace Store 
in Rockford Plaza Shopping 
Center. New store will have 


(Continued on page 14%) 
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Shapleigh Appoints Directors for Sales, 


Dealer Plan and Merchandise Departments 


Shapleigh Hardware o., 
St. Louis, Mo., wholesaler, 
has appeinted a new deale 
plan department director and 
pssistant, four merchandise 
directors, five sales directors 
and a sales promotion direc 
tor, according to A. Lee 
Shapleigh II, president. 

All but two of the men ap- 
pointed have with the 
company many years, 


New 


heen 

dealer plan depart 

ment director is Russell 
Cook, formerly of United 
Hardware Co., Kansas City, 
Mo. He will supervise the en 
larged Shapleigh dealer plan 
program which includes con- 
sumer merchandising service, 
store planning, store identifi- 
cation, specially-priced sea 
sonal merchandise and othe! 
dealer helps. 

Mr. Cook will be assisted by 
William F. Meyer, Jr., also 
formerly with United Hard 
ware Co. 

New merchandise director 
and the departments they will 
handle are: Garth Q. Briggs, 
housewares and farm goods: 
Claude W. Dempsey, china 
glassware, plumbing 
and heating, heavy goods, 
wiring devices, electric build 
ing wire; T. Carroll Parker, 
all sporting goods and build 
hardware: Charles MM. 


ware, 


ers’ 


Othe 
at Shaple igh 
were deacribed in 
of Jan. 5, p. 174, 
173 


recent appoint ine nia 
(a 


ike uUCH 


Hardware 
HiA 
and A per il 


-0, Dp 


Stieg, cutlery, silverware, 


clocks, electric fans, radios, 
refrigerators, washing ma 
chines, mechanics’ and car 


penters’ tools. They will be 
responsible for buying and 
promoting items in their de- 
partments. 

New sales directors are B 





RUSSELL COOK 





WILLIAM F. MEYER, J8 


O. Temple, Sr., Division 1, in 
charge of salesmen in states 
west of the Mississippi River; 
W. H. Morgan, his assistan' 
and Division 1 sales man 
ager; BE. BE. Maxwell, Vivi 
sion 2, in charge of salesmen 
in states east of the Missis 


sippi River; T. A. Taylor, 
his assistant and Division < 
sales manager; ©. J. Keller, 


Division 4, in charge of city 
and industrial salesmen, rai) 
road and sales 
departments, 
ware contract department 
and seven nearby Missouri 
and Illinois salesmen. 

W. F. (Jack) 
promotion 
charge of 
advertising, catalog and store 
fixture departments 


government 


builders’ hard 


Barnes 
director in 
promotion, 


sales 
salen 
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Z Boost your profits 


' 4 
\'S 


: on your pipe service 

ie) with this fast all-in-one 
ma. \ 7 
4 


pipe and bolt threader 


\ 





FZ ... threads, cuts, reams! 


500A with SPEEDCHUCA 


eee most clean cuts 
and threads with least work 
Cepecity: 4%" te 2° pipe; 4" te 2” belts or rod 


You can pay for your 500A quickly in time saved 
cutting and threading pipe or conduit —and salvag- 
ing pipe scrap into threaded nipples in spare time 
.. » New wrenchless Speed Chuck operates easily, 
guaranteed to grip tight, forward, reverse; jaws 
have replaceable insert teeth for longer life. Die 
heads, cutter, reamer swing up out of way when not 
in use. All die heads are quick-opening, ‘4’ to 2”, 
change size easily. Lots of power, many other work- 
saver features. See it, try it . 


Wholesaler. 


.. buy it from your 


Pipe Wrenches 
Cutters Threaders 
Vises 


Mohe more money 
collin PRUE 


anit a a ae 
"Threaded Pipe—it's Tight—it's Best-——Costs Less” 
The Ridge Tool Company, Elyria, Ohio, U. S. A. 
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—_________News of the Trade 


ideal Reorganizes Sales 


And Marketing Divisions 


Abe Kent and Herbert 
Sand have been elected vice- 
presidents of merchandising 
and sales, respectively, of 
Ideal Toy Corp., New York 
City. 

The elections were part of 
a general reorganization of 
the firm’s sales and market- 
ing divisions, according to 
B. F. Michtom, chairman of 
the board. 

Mr. Kent was national 
sales manager. He has been 
with the firm since 1935. 

Mr. Sand became a sales 
representative with the com- 
pany in 1946, rising to gen- 
eral sales manager. 

Appointments under Mr. 
Kent are: Richard Klein, 
sales administration; Melvin 
Helitzer, director of adver- 
tising and public relations; 
and Melvin N. Poretz, sales 
promotion manager. 

Sales manager 
ments under Mr. 
William Pierce, 
LeRoy Smith, midwestern; 
John Curtis, western: For- 
rest Ford, southwestern: 
Arnold Edson, sales manager 
of national accounts: and 
Mark Michtom, sales man 
ager of premiums 

Irving Cohen, former vice- 


appoint- 
Sand are: 
eastern: 





ABE KENT 


HERBERT SANDS 


president in charge of branch 
offices was elected senior vice- 
president in charge of prod 
uct development. He has been 
with the firm for 27 year 


Students Attend Yale & Towne “College” 


Some of the students and 


inetructore 


participating in «4 


four-week builders’ hardware course at Yale Lock and Hard 


ware Div ofhices at White Plains, N. Y., are 


(left to right) 


}. D. Young, general sales manager, Yale Lock and Hard 


ware Div.; L. J 
Ma.; E. C. Grifin, Yale & 
Fisher, Cleveland, Ohio 

Equipment & Service Co., 
Standard Roofing & Materia! 
Boxwell, director of 


Carr, Anderson & 
lowne 

Simon 
New York City: Walter Sisson, 


contract 


lreland Co., Baltimore. 
Jack Hurley, Hyslop & 


Herman, Herman's Door 


{ o.. | ulea. 


Okla.; |. Frank 


sales order dept., y & 7 


Joseph Clanahan, also of Standard Roohng & Materia! (o 
W. Jj. Cyr, product manager, door devices, Y & T; Henry 


Y & 


manager, 


hardware 


builders 


Peter, 
prod uct 


consultant 


le. ka, 


and john Schuster, 
7a 2 
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NEW CLEVELAND DRILL SELECTOR 





if 





| 


A “Silent Salesman A 
mmm Usa Of ast ih 
t t elp you ry Lat Sy be 
. . iA (hi) AVE TK? <}, 7 












THO, 


List No. H-O15 


All your best customers .. . home owners, farmers, 
mechanics... buy drills. And they'll buy more drills when 


-e 





























you display this attractive Drill Selector. SUGGESTED DRILL ASSORTMENT | 
Although it occupies slightly more than a square foot of Sine Quantity | Sino =| «= Qventity | 
counter space, it’s a constant reminder to buy the right — | = a 
size drill for a certain job... to replace worn or broken Me . ee a : 
drills .. . to replenish a drill set. ee . ae ee oe . 
Made of heavy sheet steel, with hinged plastic front. ee oS fe Se . | 
Stocks 29 sizes of drills ~ regular length or home length. an 24 i % | 3 | 
Inside is convenient storage space for additional tools, i“ . hOC«drktéie a4 
easily reached by opening the top or back panels. " s | : | 
Available with or without drills. At the right is a sug- ~ ic ee Mb : 
gested assortment, based on a nationwide survey of fast- | é | - : | 
selling CLEVELAND Drills. Se ee 
mut CLEVELAND «mist ven co 


1242 East 49th Street . Cleveland 14, Ohie 
Stockrooms ; New York 7 + Detrelt 7 + Chicege 6 + Galles 2 + Sen Framciece 5 + Les Angeles 38 
£. ¥. Serres, Utd, leaden W. 1, taglend 








CLEVELAND HARDWARE WHOLESALERS EVERYWHERE ARE READY TO SERVE YOU 
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News of the Trade 





Philadelphia Company Foreign Businessmen 
Opens New Warehouse Studying U. S. Methods 


Mayor Richardson Dil- Twenty-one businessmen 
worth was the guest of honor from 11 foreign countries are 
at the May 17 celebration touring major cities in this 
toasting new warehouse and country to study retail mer- 
showrooms of L. Canter & chandising. They will prob- 
Son, wholesaler of Philadel- ably be dropping in on sev- 
phia, Pa. eral hardware dealers. 

After operating nine dif The visitors are _  inter- 
ferent warehouses in the area ested in, among other things, 
over the years, all operations hunting, fishing and camp- 
are now consolidated under ing equipment; wire goods, 
one roof at the 9th and and water and gas piping; 
Ontario Sts. address. household utensils; agricul 

Louis Canter and son, tural! machinery 
Eugene A., are the princi 


pals in the firm. The elder: 
Canter had once run fo Seaman Appointed 


NOW/ 


Dealer Profits Unlimited 


with 


CAMILLUS 
5 0 KNIFE 
TRADE-IN 
PROMOTION 


I0F 


£eeiiiv i 


ic Ty SSE 6 Display that Sells 



































magistrate on the same ticket The Sport Fishing Insti 
has thé tle as Mayor Dilworth tute has appointed E. A 
“ ; Quality that Tells Se aetna 7 ‘ 
| Louis Canter recently re- Seaman, McDonald, Pa., as 
mamenwe/: it . A Sure-Fire duced most of his business executive secretary. Mr. Sea 
7. articipation to acce man is know or his wor 
ic? wee Sales Booster | ) » accept an i wn for h ork 


appointment as Chief of the in fish conservation and the 
ONE pet PROF/T- City of Philadelphia Depart- establishment of a private 
~ nee a — TRA ment of Licenses. biological consulting service 
Pe, carr — His son now manages the in Pennsylvania. His private 


i= ; , -) exTRA EFFORT firm, consulting service is being 


‘ ‘ a Honored guests for the discontinued 
ei * 
bes oA + 


affair included Yale & Towne 
—— — * pn 20 fast « selling Mfg. Company’s president, 



















. a. _ 2 Camillus knives Gilbert Chapman; and othe: Sterling Changes Name 

_ ie st on free attractive officials of business, and John Sterling Corp. is the 

display, industry. new name of the forme 

Take the leading, top-quality pocket knife Warehouse has over 60,000 Sterling Hardware Mfg. Co., 
—@add the first and only knife trade-in ever sq ft. Tailgate loading plat hicago, Iil. 

offered—~and you'll come up with a dramatic forms can handle three trac. lhe name change is to 

sales punch that spells BIGGER PROFITS for a at be time : 3 peep ay me firm and ite 

A modern system of fork- products from others with 

1956. lift trucks, conveyor belts, similar names. There is ro 

To top if all—you have no extra work to and palletizing has been in- change of ownership or man- 

do... no reports to make. it's as simple as stalled. agement 


this: Your customer can trade-in his old jack- 
knife, redeem @ coupon you offer him, or New Officers of HIP Club Get Together 
redeem a coupon clipped from a national | 
od... any one worth 50 cents toward a | —— 
brand new Camillus knife. 


Pie, > ii - Al : * , ‘a 'F 
CAMILLUS DOES THE kh —) ho ei 
eo 2 2 22 wae . f 4 ¥i bos 


a 





4 2 ‘ ry 
° ¥ i 









: ¥ = & id ah F ? & Ba ~ i * 4 $ 
ies : : , @ eRe E s | 

; by 3 : 
. ee <> io & 





ae 











With your order for the attractive 20-knife display above, 
your ‘obber will provide a big, free promotion kit containing | 
Window streamer, pennant, coupon book, promotion | i 

tips, ond deoler prise entry card. 




















SAVINGS BOND 
Te dealer with best merchandise pro- 
gram. Details in promotion kit. 





Newly elected officers of the Hardware, Implement and 
Paint Club in Denver, Colo.; to plan 1956 activities. Rear 
: ' og | row (from left): Al Fitch, Benjamin Moore & Co.; Jack 

a Beatty, Howry-Berg & Co.; James Thompson, Morey Mer: 

Co.; Tracy Wahrlich, Colorado Fuel & Iron Ceorp.; Harry 

C A ae f L iL iu & Hughes, MecCarty-Sherman Distributing Co.; Robert Cole 
(2nd vice-president), John Deere Plow Co. Front row (from 

@ Ee See ageaw © Base BB. left): Ed O'Hare (secretary-treasurer) Minneapolis-Moline 
amie ww Y Co.; Art Henkell (president), Gates Rubber Co.: and Ted 

Leslie (let vice-president), Hendrie & Bolthoff Co 
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NEW! 


NEW! 


TAXA-8O 


Propane Utility Torch Kit 
Spectacular SOth Anniversary 


BONUS PAK 














NEW! 














at a new low, low price ...... $77.49 


{yet you get full profit on every sale! 


CONTAINS: 


TH-9 Cylinder Reg $1.69 
TH-1 Pencil burner unit Rey 5.26 
BU-13952 Utility burner head Reg 1.95 
TX-400 Soldering tip — Reg 1.75 
Box of Kester Soldé™ Reg 25 
A big, big regular value $10.90 








OFFERS USES GALORE FOR EVERY 

HOMEOWNER, HOBBYIST & MECHANIC 

IT’S EASY TO SELL 
BECAUSE IT'S 
EASY TO USE 





Colortul window display pack sells 
on sight. You give your customer the 


€ ‘ 
older Lay tile floors ' 
J equivalent of 2 complete torches + a 


AND IT'S EASY TO SELL BECAUSE 

IT’S BACKED BY A TREMENDOUS 

ADVERTISING AND PROMOTION 
PROGRAM 


Big, full-page and hall-page ads in 
Taur, LiIPe, SATURDAY EVENING Post, 


. f soldering tip and box of solder for PARADE, POPULAR SCIENCE, POPULAR 
oe ta wf . 
A \ y only a little more than the cost of a MECHANICS, and BETTER HOMES « 
< j a 
aw FS Mad) - | rorch itself, (;ARDENS 
¥ Sa . o j 
\ | é Yours FREE tor the asking-—new sales-pull 
Rant eee we ing window displays, newspaper mats, stuff 
, ‘? iA 9 4 i 8 ee ‘ . 
Antique furniture | Make jewelry UNDER WRITERS . 
LABORATORIES ers, banners radi spats and ry slides 


Name it—you can do in with this 
sensational new torch kit 


BIGGEST VALUE 


Propane Torch Kit 





LOWEST-PRICED 





on the marke? Propane Torch Kit 
BERNZ-O-MATIC TX-888 on the market 
All-purpose Torch Kit + TX-10 BERNZ-O-MATIC FS-54 
forch + BU-1452 Utility burner Soldering Torch Kit gives your 
head + TX-400 Soldering ip * customer a TX-10 torch at Reg 
eR ('X-300 Flame spreader + TX-402 56.95 + a FREE soldering tip 
eee «Cutter tip. and a FREE box of Kester Solder 
—— A 514.15 value ....... only $8.88 
Display ‘em... Demonstrate em... You sell dozens of them. 


Get the facts from your jobber or write vs today! 
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OTTO BERNZ CO., INC. + 280-102 DRIVING PARK AVENUE + ROCHESTER 13, N. Y. 
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Hounehol 
ASTERS 


from ACTION-GETTING DISPLAY 


Fills 80% of 





Te Customer 
YOUR Requests 
HOUSEWORK with Quick 


. wilh Turnover of 


Small Stock 


“« > t 2 pres, Pernt... owe re * 
4 . eens .. 
Fete rece oF Qe waa 


— 


ens’ 


ast 


ne Sm 


coors HHP. _— 
















A reminder to every 
customer in your store 
to take home Fault- 
less Casters and 
Glides. It rings up 
extra sales with no ef- 
fort. Takes the guess- 
work out of what to 
buy. Every item is a 
“best-seller” based on 
national retail wn a 
rience and popular 
consumer demand. 


Removable Glide 
sells itself by effort. 
' tess motion over 
floor surfaces. 


Removable Caster 
demonstrates easy 
swiveling... ne 
wobble... pre 
cision workmen- 
ship. 


FREE DISPLAY with DEAL 


3-color, enameled wood counter display 
designed to increase your Caster Turnover and 
Multiply Profits from a small counter area! Comes 
complete with removable caster samples that 
demonstrate themselves—sell quality features. 


Order the Faultless 50/50 Deal from your Jobber 


FAULTLESS CASTER CORPORATION EVAN 





na 















New appointments, new territories, etc. 


News of the Trade—— 


MANUFACTURERS SALESMEN 


| Winchester-W eastern Div., 
Olin Mathieson Chemical 
Corp. has appointed Lioyd V. 
Pierce sales manager for the 
district covering Illinois, 
Kentucky and eastern Mis- 
souri. He succeeds William 
l.. Snider. Mr. Pierce joined 
the sales force in 1953. 
v 


Lawn-Boy Div., Outboard, 
Marine & Mfg. Co., Lamar, 
Mo., has appointed Bill 
Florey its representative in 
rexas, Louisiana, Oklahoma 
and Arkansas. He was for- 
merly a salesman for the 
Southern Specialty Sales Co. 

. 


Outing Producta Divw., Cole- 
man Co., Ine., Wichita, Kan.., 
has appointed six new rep- 
resentatives. They are 
Charles Dean Patterson, for 
Alabama and Georgia; Rich- 
ard H. Knowles, eastern 
Pennsylvania, New Jersey 
and Delaware; Charles R. 
Baker, Jr., North and South 
Carolinas; Rex E. Hubbard, 
Colorado, Wyoming, South 
Dakota and Nebraska; Joe A. 
Fryer, Southern California 
and Arizona; and Kenneth 
Harshfield, Oregon. 


v 

Wooster Brush Co., Woos- 
ter, Ohio, has appointed four 
new sales representatives. 
They are Bert S. Nelson, for 
New York, N.Y.; Herman A. 
Ebert, eastern Pennsylvania; 
George Kristy, the midwest; 
and Edward J. O’Brien, Ohio 
and western Pennsylvania 


v 
Hoover Co., North Canton, 
Ohio, has appointed Jame~ 
H. McClain its Chicago, I))., 
area manager. Mr. McClain 
had been Baltimore, Md., 
district manager for Casco 

Products Corp. 


vy 

Rockwell Mfg. Co.'s Delta 
Power Tool Div., Pittsburgh, 
Pa., has appointed Benn G. 
Hale assistant district sales 
manager for Southern Cal- 
ifornia and Dearl J. Speck 
district sales manager for 
‘Oklahoma City, Okla. Mr. 
Hale replaces John Steele 
who was promoted to western 
region tool specialist. Mr. 
Spech replaces Robert Grim- 
mett who was promoted to 
the Houston, Tex., district 
managership. 


v 
W. H. Maze Co., Peru, Ml... 
has appointed George Y. 
Decker its representative for 
New England and New York. 





Black & Decker Mfg. Coe., 
Towson, Md., has promoted 
Ralph J. Rinard to Los An- 
geles, Calif., Hardware Div. 


district manager. He had 
been a sales representative 
in the Indianapolis, Ind., 


area since 1953. 


* 

Estwing Mfg. Co., Rock- 
ford, 1))., has appointed Jack 
Peters its representative in 
Virginia, North and South 
Carolinas, Tennessee, Mis- 
sissippi, Alabama, Georgia 
and Florida. 


vy 
Inland Steel Producta Co., 
Milwaukee, Wis., has ap- 
pointed Lawrence D, Coffman 
its Cincinnati, Ohio, branch 
representative. He had been 
a sales representative for 

Towle Mfg. Co. 

v 


Northern Industries, Inc., 
Milwaukee, Wis., has ap- 
pointed I. Orenstein its New 
England representative and 
Arthur Mizner its New York, 
N. Y., representative. 


vy 
MeDougall-Butler Co., Inc., 
Buffalo, N. Y., has appointed 
George D. Hebach its repre- 
sentative in the metropolitan 
Boston, Mass., area. 


v 
Maatie Tile Corp. of Amer- 
ica has promoted Val R. 
Mathias from Wisconsin 
sales representative to dis- 
trict manager for Wisconsin 
and Michigan. 


v 

Baker Mfg. Co., Evansville, 
Wis., has promoted Rhea B. 
Myers from sales representa- 
tive to Fargo, N. D., district 
manager. He succeeds Her- 
bert W. Edelman who be- 
comes central purchasing 
agent. 


- 

Blitz-Fog Co., Milwaukee, 
Wis., has appointed Therlyn 
Reese its representative in 
Michigan and Ohio. 


¥ 
Elco Tool and Serew Corp.., 
Rockford, DL, has appointed 
Roy A. Martin its represen- 
tative in Alabama, Georgia 
and South Carolina. 


Linzer Seles Convention 


David Linzer & Sons, Inc.., 
New York, N. Y., held its 
first annual eastern Regiona! 
sales convention recently at 
Concord Hotel, Kiamesha 
Lake, N. Y. The convention 
ended a sales contest. 
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ALL PLASTIC PIPE 
iS ROUND, BLACK 
AND HAS A HOLE 

IN IT 

















we Super Profits a 


—J 
THERE 1S A ) < 
DIFFERENCE with Oe 
’ oe 


AMP. 





comes with 
PRE-INSULATED 





splices 
connectors 
terminals 


FREE with 
EACH TOOL 





































EVERY ORDER OF 


LINE 


GUARANTEED-QUALITY FLEXIBLE PLASTIC PIPE CRIMPS Solderiess Terminals and 
Connectors without solder or tape 


SHIPPED ? 4 4 1 ] . \ 2 tone yl 
Wi T H | N assure proper length for sure, safe 


crimp. 
CUTS Wire, making clean, sharp cut 





does all these 


things besides! 


When fast delivery helps you make a sale of flexible 





years ss a through insulation and conductor. ) 5 
plastic pipe, you can count on CRESLINE. The 
CRESLINE people treat every order like a rush order SHEARS Bolts and screws without dam- ra 

make every shipment within 24 hours, whether aging threads—no filing or hack sawing. ; 
it’s for a few hundred feet of pipe or several miles. 


CRESLINE delivers quality, too. CRESLINE is made This popular tool comes boxed with trial assort- 
from the finest 100% virgin materials supplied by ment of terminals and connectors. Anyone =n 
two of the biggest names in plastics — Du Pont and dea professional job on hundreds of minor 
the Bakelite Division of Union Carbide and Carbon _ electrical repair jobs around the home or garage. 
Company. CRESLINE is manufactured under the | COMPLETE cn SING PR 


strictest quality controls in the industry, and guaran- | . 
teed right in writing. Each coil is measured and _ Newspaper and national magazine ads and 


marked every foot and every 10 feet. CRESLINE is | store displays. Repeat sales of terminals and con- 
“packaged for profit” sco pseppoves CRESLINE _ nectors from the Terminal Assortment Counter Dis- 


ache all ae "  GRESLINE NT, 754, | play. Call your jobber today. 
— saad eal 100 # and Double jet 


profit, big-ticket sales, ate approved by Ne 





write for literature and tional Sanitation Foun 
name of your CRESLINE dation for transmission 
representative. of drinking water 





































MADE TO SPECIFICATIONS OF THE THERMOPLASTIC PIPE "a amemmeenes: + gia cmmmemtam: 
DIVISION OF THE SOCIETY OF THE PLASTICS INDUSTRY Aircrett Morine Products, tac. 1 
- t Herdwere Divisica | 
pth. FREE TO JOBBERS i 2100 Paxton Street, Harrisburg, Penne. : 
rae > SLIDE RULE DATA CHART. Quickly helps ) | Name j 

Yy »* se you find answers to such problems os | | Address 
’ friction loss, pressure drop, GPM flow, etc ) | sits } 
\ A Write for details on how to get your free | City ° i 
& plastic pipe “Date Chart.” | | Your Jebbe ' 
i Address Fi 
CRESCENT PLASTICS, INC. | Terminal Assortment Jenanananasanenaananapanans 

Dept. A-6, 955 Diamond Ave. * Evansville 7, Ind. Counter Display 
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ut OF REFUND Of 


My 
Guaranteed by "es 
Good Housekeeping 
Ta Noy 


w 
AS ADVERTISED were 


DRIVE ANCHOR 


speeds u ip 
fasten ing 
to masonry 


















i 
TO INSTALL —just insert PIN-GRIP 
i inte ive the pin home 
+ \ with/an 0 ARY HAMMER 


Star Pin*G 


p drive anchors securely 


fastenpb ell hypes of fixtures, sheet 
metal, facing plates to masonry walls 
of concfete, brick, cement block, cinder 
block, ¢tc. Fin*Grip holds fast, absorbs 


tensions, shocks, jars and vibrations 
Ideal for batten (furring) strip instal 
lations. Also excellent for fastening 
fixtures to plywood, wooden planks, 
studs or beams. In 3/16 and 1/4 
diameters in varying lengths. 


Attractive 
standard 
package: 











i HA.-5 | 
| *®STAR Expansion. 
| Fasteners For Home and Industry ' 
} 142 Liberty $t., New York 6, N. Y. 

| Please send STAR PINeGRIP sample and literature | 
| Nome | 
' Address | 

City lone _ State - 

i Branch Offices With Stocks in Principal Cities 
bee cee cue Gu ce Gee ee ee oe eee ee ee ea 
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News of the Trade- 








NEWS OF 





Hanaon Seale Co., North 
brook, TL, has appointed 
Edward J. Strasser, Collings 
wood, N. J., its representa 
tive in Eastern Pennsylvania 
and Southern New Jersey 
He replaces L. L. Wilson. 

v 

Royal Eleetrie Co., 
Pawtucket, R. L, has ap- 
pointed the Electrical Sales 
Co., Chicago, lll., its repre 
sentative in Illinois, Wiscon 
sin and Indiana. 

vy 

Krylon, Ine., 
Pa., has appointed Robert O 


Dickey Co., Kansas City, Mo., 


its representative in Kansas, 
Nebraska and lowa. The firm 
replaces Harold Snyder and 
Fred O. Somers & Co. 


v 
Seal Rite Caulking Cue., 
Ine., Brooklyn, N. Y., has 


appointed O'Reilly & Boaden 
Associates its New England 
representatives. 


v 
Portable Electric Tools, 
lne., Chieago, IL, has ap- 


Hardware Dealer Joins 
Houston Trade Group 


David Denenburg, owne: 
of David's Hardware, Hous 
ton, Tex., has been elected to 
the executive committee of 
the Gulfgate Board of Trade 
in Houston. 

The organization is 
posed of more than 50 mer 
chants who will occupy 850, 


of 


c’aotii 


sales 


000 sq ft area in 
Guifgate Shopping City, a 
shopping center being built 


in Houston. The center is 
scheduled to open in the fal! 


lne., 


Norristown, 





MANUFACTURERS AGENTS 


pointed Reid H. Cox & Co. 
Atianta, Ga., its representa 
tives in Tennessee, Georgia. 
Alabama and Florida. 
y 

Moore Push-Pin Co., Phil 
ade|lphia, Pa., has appointed 
Jack C. Kern Co., Dallas, 
Tex., its representative in 
Arkansas, Louisiana, Missis 
sippi, Oklahoma and Texas 


v 


Rarle Hardware Mfg. Coe., 
has appointed Eliot R 
Selinger & Associates, Silve: 
Spring, Md., its representa 
tive in Maryland, Virginia, 
North Carolina and District 
of Columbia, and Jesse © 
Trott, Charlotte, N. C., its 
representative in North Cat 
olina 

7 


Hancoehk Philade! 
phia, Pa., has appointed 
Sidney Ross, Philadeiphia 
Pa., representative in 
Eastern Pennsylvania, Balti 
Md., and Washington, 


Corp., 


ita 


more, 
NY 44 


it's ‘Amerock’ Now 


American Cabinet Hard 
ware Corp., Rockford, Il., 
has changed its corporate 


name to Amerock Corp. The 
firm’s products have sold fo: 
years under the Amerock 
trade name 


Gale Promotes Spink 


Products Div., Out 
Marine & Mfg. Co 
Galesburg, Ill., has appointed 
Sam ©. Spink assistant 
manager. He had been a sales 
representative for four years 


(rale 
poard. 


sales 











DEPTH BOMB 


Trade- Mark. Reg. U. 8. Pat. OF. 


The Modern Plumber's Helper 
1 © Scientifically designed te push agains! water pres 
sure fo eject any materia! clogged in pipes. 
set © Bell-like shape prevents water from pushing back 
the sides as in ordinary plungers 
Causes vacuumatic action that forces out dirt 
Especially ridged for greater strength and durability 
Will fit over any bowl, any bathtub or any type sink 
Even eliminates corn husks and other debris from 
garbage disposa! 
NOW OWN THE MARKET OVER FOUR YEARS 
if not available at Jobber 
Write Direct 


Send Check or M.O. for sample postpaid $2.50 


N & N SALES CO. 


5535 Agra S$. 


$2.95 


oa babes List 


Bell Gardens, Calif. 
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Have you seen the 


NEW CARLON 
PLASTIC PIPE 
PACKAGE ? 






— TTT Car; 











@ Stocks friar or upricur 
e Handles: casicr trHan ornens 
ad Displays BETTER FOR QUICK SALES 


*ARLON the finest, 
fastest-selling plastic 
pipe on the market today 
is now also the best- 


packaged ! 


ever you place it. And 
the carton protects the 
Carlon pipe itself and 
keeps it clean, 


This brand-new “open” 
package is now seed tee 
both Carlon “EF” and 
“EX” pipe in diameters 
from \4-inch to 14-inch. 
Carlon plastic pipe (the 
only “Pipe with the 
Stripe’) has literally thou- 
sands of uses around your 
customers homes, farms 
and cottages. This new 
package will help you sell 
Carlon faster! 


SELL THE PIPE WITH THE STRIPE! 


f ARIO PRODUCTS 


1O225T MECH AVE 


CLEVELAND S&S. Onmio 
WORLD'S LARGEST MANUFACTURER OF PLASTIC PIPE 


This modern package 
enables you to stock 
Carlon pipe easier .. . flat 
or upright with the 
familiar public-accepted 
Carlon name clearly 
shown on all six sides 
Your customerscan handle 
it easier and so can 
you. The carton makes an 
attractive display wher- 
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oe ae 
the right 
+ QUALI 





% Satisfaction stemming from a century of quality and 
progress keeps customers coming back for other BOKER 
TREE Y BRAND items, pliers, snips and garden tools 
Ask your Jobber today about the whole BOKER line 


ogre tat ag 
it at 












| 
fASY PINKER pe 
we an | “s 

t 
Removabie hollow ground | q 
| precision stee! biades F 
Forged Aluminum handles 33 
be Lightweight comtort ad 
designed, sell the moment . 
customers pick them up ; 

e BSA 
) HOUSEHOLD MNIFE SET 
oe 


Fast pace setter! A top quality 
assortment of most used kitchen 
bnives, 9 @ fashionable, pink 
wall holder Stainiess steel, hoi 
low ground knife blades, genuine 
Pakkhawood handies 


ye 





400 
STtAuw SET 
An item women go tor every 
man wants Handsome to iootk 
at razor sharp, hollow-ground 
biades 





Saas iia Sata’ 8 














4 0473 

r } ARYiNG SETS a | 
yy Sell quickly because they 
. 7 look thew quality’ Highest 


quality stee!. Genuine stag 
handies shaped to fit the 
hand 


6066 
POcat! anivets 
Sell them once, end you'll 
never carry another brand’ 
Fine steel and fine looks in 
patterns to suit every taste 





ra Priced to sell on sight-ata 


Boer  eenaee: 
A “a sizes arity @ wey 
Recognized Value 

at ‘& €0., INE. +}, : 


a : re 
a De 
“Fra be oe 















Manufacturers Build New Plants, Plan 


Modernizations To Increase Production 


Speedway Mfg. Ce. Div., 
Thor Power Tool Coe., 
Aurora, Ill, will soon begin 
construction of a new one- 
story plant on a 1)-acre site 
at LaGrange Park, Lil. The 
new plant, which will triple 
production capacity, is to be 
ready for occupancy in early 


1957. Thor also moved its 
Denver, Colo., branch office 
from 1040 Speer Bivd. to 
2704 W. Bth Ave. 

v 


Cal-Dak Co., has leased a 
7,000 aq ft building at 1726 
S. Del Mar Ave., San Gabriel, 
Calif., for the firm’s new 
home office and for the prod- 
uct engineering department 
formerly located at the Col- 
ton, Calif., plant. Cal-Dak 
also is building a new plant 
on a 10-acre site in Lan 
caster, Pa. 


Barnes Mfg. Co. is spend- 
ing $500,000 to modernize its 
factory at Mansfield, Ohio. 
Production capacity will be 
increased 75 percent. 

v 


Rockford Paint Mfg. Co., 
Rockford, Iil., has opened a 
20,000 sq ft branch plant in 
Pine Castie, Fla. Production 
in the first year is expected 
to be 100,000 gal. 

v 

National Gypsum Co., Buf 
falo, N. Y., will soon begin 
developing a new multi- 
million dollar asbestos mine 
and plant at Thetford Mines, 
Canada, The new operation, 
expected *‘o be completed in 
1058, will be operated under 
the name of National Asbes- 
tos Mines, Ltd., a wholly- 
owned subsidiary of National 
Gypsum Co. 


American Biltrite Holds Sales Meeting 





American Biltrite Rubber Co., 


eales conference in Boston, Mass., 


sales representatives. Joinin 


conference were K 


Brooks, 


Chelsea, Mass., held a 2-day 
May 7-6, for its national 
company executives at the 
Lynn & Brooks Co., Los 


Angeles; Oscar Seale, 5 & S Sales Co., Dallas; Jack Goetze 
and Young Agee, Earle Goetze Co., Kansas City; John H 


Lee, John H. Lee Co., Chicago; 5. D. Evans, 5 


D. Evans 


Co., Minneapolis; J. 5. Aftel, James 8S. Aftel Co., Detroit; 


Clyde Morton, Reid H. Cox Ceo., 


Bert Palmer, Mile Ine.. 
Wolff Co., 
J 





Rogers and Baldwin Buys 
McGregor Co. Inventory 


Rogers and Baldwin Hard- 
ware Co., Springfield Mo., 
wholesaler, recently bought 


the inventory and name of 
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Atlanta; George Fee and 


Philadelphia; Sidney Smith, Smith- 
New York City; Paul DeFrehn, C 


]. Denovan, James Galvin, Donovan Co 


F McMaster, 


; Bost on 


MeGregor Hardware Co., 
another wholesaler of the 
same city. 


Inventories were combined 
effective May 1. Rogers and 
Baldwin is operating with an 
expanded sales force 





News of the Trade 


Kansas City Branch 
is Opened by Thor 


Thor Power Tool Co. has 
opened a new Kansas City, 
Mo., factory sales and service 
branch. The branch is the 
2ist opened by Thor. 

The new branch wil! serve 
Kansas, Oklahoma and part» 
of lowa, Missouri, Nebraska 
and the Texas Panhadie. F 
C. O’Connell, formerly mana 


ger of the San Francisco 
branch, is Kansas City 
branch manager. 
Carlon Elects Dunn 
To Vice-President 

T. W. Dunn has been 
elected vice-president and 
general sales manager of 


Carlon Products Corp., Cleve 
land, Ohio. 

Mr. Dunn has been 
manager for two years 
Prior to joining Carion, he 
spent five years with Atlas 
Piywood Corp. 


sale : 


Aluminum Goods Elects 
Kubitz and Terens 


G. C. Kubitz and Fred 
Terens have been elected 
vice-presidents of Aluminum 
Goods Mfg. Co., Manitowoc, 
W isc. 

Mr. Kubitz, vice-president 
in charge of sales, has been 
general sales manager for 
the past year. He started 


Texas Dealer Gets Ready for Grand Opening 





G. C. KUBITZ 


with the firm in 1925. 

Mr. Terens, vice-president 
in charge of production, has 
been manager of manufac- 
turing since 1953. 


Pelson Is Promoted 


Anthony J. Pelson has been 
appointed assistant sales 
manager in charge of 
tributor sales for Continen- 
tal Screw Co., New Bedford, 
Mass. He has been with the 
company’s distributor seles 
section since 1952. 


dis- 


Firm Changes Name 


Century Plastic Products, 
Inc., Cleveland, Ohio, has 
changed its name to Century 
Products, Inc. The change 
was effective May 1. The 
company said the name was 
changed to reflect the broad 
scope of its operations. 





























































R. W. Jacobs, manager of the new Zac Lentz Hardware store 





in Victoria, Tex., checks merchandise displays before the 


grand opening recently. 
more than 5,000 customers. 


The four-day opening attracted 


(See Dealer Briefe in H. A 


issue of March 15, 1956, p. 231.) 
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7000 sq ft of display area. 
Parking is provided for 2000 


ears. Sidewalks are cano- 
pied. All stores are self- 
service, with housewares as 
featured department. The 
firm has 30 employees 

St. Louisa, Mo. — Central 


Hardware Co. recently open 
ed at the Lindbergh and 
Bend Blvd. on the outskirts 
of Kirkwood in St. 
county. The store has more 
than 50,000 sq ft, and there 
is illuminated parking area 
for 400 cars. A kitchen 
planning center with six 
typical kitchens has been in 
stalled in the store 


Louis 


Springport, Mich More 
than 900 persons registered 
in the guest book at open 
house of the new Ray Ludlow 
store in suburban Jackson 
Mr. Ludlow recently sold his 
interest here in the Ludlow 
Bros. hardware store at 2524 
Lansing Avenue, Jackson, 


Featured lines are seeds, 
fertilizers and garden sup 
plies. Opening festivities 
were broadcast over radio 


station WKHM. 


Ventura, Calif.—After 53 


years, George L. Baker is 
retiring from vhe hardware 
business. For the first time 
since 1879, when his father, 


red Baker, started Ventura 
Hardware & Plumbing Co., 
the company will be out of 
the Baker family. Mr. Baker, 
74, a hardware man since 
1903 and in business here 
since 1918, has sold the busi- 


ness to Dick Boucher and 
Diek Brand. 
Cushing, Okla. Beto 


Hughes and Hugh Hughes 
opened their new self-service 


Hughes Hardware Store in 
the Puddin’ Lane shopping 
center at 2640 W. Brittain 


in the Village recently. 


Manager of the store is 
Howard Beckman. 

Salt Lake City, Utah 
Joseph T. Pence and co- 
partner Robert K. Bertag 
nole recently opened Hof- 
mann Hardware Co in 
Granger Shopping Center. 


Hofmann Hardware’s down 
town outlet was closed in fa 


vo! of “suburbanization.” 
Two other suburban stores 
are planned for Salt Lake 









County, and also a store in 
southern Davis County. 


Weott, Calif. Johnson's 
Hardware recently held 
grand opening ceremonies 
for its new store, following 
the disastrous spring flood. 
Cookies and coffee were serv- 
ed and many prizes were 
awarded, Robert Johnson is 
the proprieter. Paint, electri- 
and plumbing supplies, 
and appliances are featured 
lines 


cal 


Wineral Point, Wis 
Mitchell's Hardware and Ap- 
plianece (Marshall - Wells 
Store) held a grand opening 
recently to celebrate modern- 
ization and redecorating of 
the entire building. Free 
coffee and doughnuts were 
served. A door prize was 
awarded. 


Ohio 
business. 


After 73 
years in Sullivan 
Hardware, located at Main 
& Merrin Streets, was recent 
ly sold to a corporation. 
Walter Ratliff is the mana- 
ver. The store was founded 
in 1883. Firm is now known 
as Sullivan Ine. 


Payne, 


A mboy, fil, Prizes were 
recently awarded at the 
grand opening of Dickinson 
Hardware. Numerous 
changes have been made in 
the layout. Oliver P. 
Dickinson purchased the 
interest of R. G. Nowe in the 
former Nowe’s Hardware Co 


store 


Coffee and doughnuts were 
served, There were doo 
prizes and gifts. Balloons 
were distributed to young- 
asters. 

Mekeea Rocka. Pa. 
Michael Uram owner of 


Thriftee Hardware Co 
recently held the grand open 


ing of a branch, the Home 
Supply Store, at 755 
Chartiers Ave. Home mod 


ernization lines are featured 
The branch is managed by 
William Uram 


Schulenburg, Tex 


Hajek’s Hardware and Ap 
pliance recently held its 
grand opening event. A 75 


front and a rede 


interior in 


ft giases 
signed 

schemes of green, brown and 
off-white the re 
modeling and modernization 
Three home economists and 
three hardware field men 
were present to answer ques 
tions and demonstrate thei: 
products 


color 


com plete 
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News of the Trade 


Dealer Dramatizes 115th Anniversary 





Paul } 


Pa., 


Devitt Hardware Co 
used ite 


was a trafthe stopper. 


Upper Darby and Coatesville, 


115th anniversary as a theme in comparing 
old and new tools, housewares, and applhans es 


This window 


Charles R. Decker Frank F. Shade 
Charles R. Deeker, 79, Frank F. Shade, 7%, re- 
president of Decker Mfg.(o., tired traveling salesman of 


of Keokuk, lowa, since 1941, 





CHARLES 


R. DECKER 


of a. G 
founder of the firm, died of 
a stroke at a dinner party 
in Seottadale, Ariz., on April 
27. He was a director and 
officer of many corporations 
and active in civic affairs 


John D. House, Sr. 


and aon 


John WD House, Sr... W, 
hardware merchant of Paris, 
Texas, for 73 years, died 
March 16 He founded House 
Hardware Co. at Paris in 
1800. It is now operated by 


second and third generation 
members of his family 


Decker, 


Logan-Gregg Hardware Co., 


Pittsburgh, Pa., died at his 
home in Brookville, Pa., on 
May 2. He retired in 1961 


after more than 50 years as 
a traveling saleaman. He had 
been with the wholesaler 
since 106, 


Ervin A. Wohlfeil 


Ervin A. Wohlfeil, 49, co 
owner of Wohlfeil and 
Carroll Hardware for the 
past year, and operator of 


Wohlfeil Hardware and Tool 
died suddenly at Sagi- 
naw General Hospital, Sagi 
naw Mich., on May |. He was 
a member of the Michigan 
tetail Hardware Ass'n 


William J. Bolling 
William J 


tired 


(‘o.. 


Bolling, 75, re- 
saleaman for William 


Hardware Co., died at his 
home in Fort Smith, Ark., 
on April 9 after a short 
iliness 


Mrs. Alma K. Anderson 


Alma K. Anderson, 
the Red Head 
sporting goods 
of Chicago, 


Mrs 
president of 
Brand Co., 
manufacturer 
died on April 24 
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Decimal Packing Will Come Eventually, Why 
Not Now? Dealers Ask; Wholesalers Agree 


(Continued from page 14) 
and pricing more 
adopted.” 


universally 


“Decimal packaging is long paat 
due,” according to M. A. Gibbs of 
Murdock Hardware & Implement 
(‘o., Ine., Oneonta, N. Y, 

“Eventually, why not now,” is 
the way it is summed up by Al 
Kommers of Antigo, Wis. 

These sentiments also reflect 
the opinions of members of the 
National Wholesale Hardware 
Asean. At the association's annual 
meeting last October, the member- 


ship approved a resolution urging 
manufacturers to use decimal! 
packaging, where practical. 

A survey of members of NWHA 
indicated 92 percent in favor of 
unit pricing and decimal pack- 
aging. 

The advantages of decimal pack- 
aging and unit pricing were dis- 
cussed in a report made by Bur- 
rows Morley, chairman of the 
NWHA committee on packaging 


This report was published in 


HARDWARE AGE, Oct. 27, 1955, p. 


100, 





indications for Good Sales Year Get Stronger; 
There's More Money Around and More Purchasing 


Indications that 1956 will be a 
yood sales year are stronge) 

Consumers have more money and 
are appending more. 

Wholesalers’ sales in March were 
higher than a year ago 

Manufacturers received more new 
orders during March than during 
the same month last year 

Business leaders are already pre- 





March Wholesale Sales 
Reported Ahead of 1955 


March nation’s 
wholesalers were 6 percent higher 
than March, 1955, according to a 
preliminary report by the Census 
Bureau, 


sales by the 


It was the second straight 
month that wholesaler sales sur- 
passed the figures of a year ago. 

For the first quarter of the year, 
wholesalers sales ran 10 percent 
ahead of last year, the bureau re- 
porta. 

Wholesale prices on the govern- 
ment’s index rose 0.1 percent for 
the week ended May |, bringing the 
index to 113.8 on the 1947-49 base 
of 100. 
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dicting higher sales later this year. 

A Dun & Bradstreet, Inc., survey 
shows 95 percent of executives ex- 
pect third quarter sales to be as 
good or better than 1955. A Sears, 
Roebuck & Co. official expects sales 
to be 5 percent ahead of last year 
A Montgomery Ward & Co. execu- 
“optimistic.” 

The Commerce Dept. reports the 
firat quarter economy continued at 
fourth 


tive says he is 


last year's 
level. 


quarter high 

The government reports personal 
income and factory take-home pay 
were up in March and consumers 
hought more on instalments during 
the month. 

Jobless claims went down during 
April, indicating more people are 
working. The number of unem- 
ployed drawing claims is lower than 
a vear ago. 

Retail sales in hardware stores 
during March were up 5.6 percent 
over March, 1955. Department store 
sales dipped slightly in April but 
were still 2 percent ahead of the 
same period last vear. Variety store 
chains showed a decrease in April, 





but officials attributed the loss to 
one lesa shopping day, bad weather 
and an early Easter. 

On the wholesale front, sales con- 
tinued to climb during March, the 
(Census Bureau reports. 

New orders placed with manufac 
turers went up during March as 
did manufacturers’ sales and inven 
tories, 

April production was the same o1 
higher at 86 percent of the places 
surveyed by the National Assn. of 
Purchasing Agents. 

A Wall Street Journal survey 
found corporate profits for the first 
quarter running ahead of last year’s 
big gains with indications of a 
higher second quarter too. 


-— Consumer Mailers —— 


New Wholesalers’ Aids 


for Dealers’ Use 








Stratton & Terstegge 
Offers Summer Mailer 


A four-page broadside featuring 


many sale-priced staple, seasonal! 
items is offered to dealers by Strat- 
ton & Terstegge, wholesaler of 


Louisville, KY 
Prepared to stimulate June 50 
through July 7 dealer promotion, 


bs 
SANDERS HDWE. CO. 


MAIN «| 16th Yol-41302 ” ee 
WAevVas 1. aY on 





the mailer is available with a post- 
age-paid stamp for dealers using a 
PL & R number, and space for cus 
tomers 


names and dealers’ im- 


prints. The same broadside is avail 
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REPEAT OR 


Werwood Forged Tools are known as 















the standard for comparison wherever 









’ 
Picture Hanger } heavy hand tools are required. Cor 


6 for 19c 
8 for 25c 





rectiy designed tor agricultural, 


POURS | OZ... 
STOPS! 





general construction and contract 














ing work, road and street repair 


. work and for many other uses, 
- 
they represent the uitimete 
NO MESS! mn forged tools Enjoy on 
































‘MATE 


Quick, easy \\ \ RE.USABLE 



































opening of pe) SOAP } SAVES SOAP! increased volume by 
ey-type cans 25¢c Wi soar-maney 3 for 25¢ making your store 
IRONING BOARD COVER HOLDERS headquarters for 


Warwood Tools 





QVER MATE 
Set of 5 — 49c 


1/50 CALIFORMIA AVI MG BLALA I 


Sells Like 


Every day brings BIGGER 
AND BIGGER DEMAND 
for MAGIC MARKER from 
hememakers, farmers, 
mechonics, merchants, 
craftsmen, hebbyists, 
scheol-age children. GET 
THE SPECIAL MAGIC 
MARKER DEALER OFFER 
TODAY! At your distriby- 
ter or write direct. 


es 


eS. ASI} ih es 











TOOLS FOR 
GENERAL CONSTRUCTION ig 
AGRICULTURE and GARDENING 
MINING and INDUSTRY 
RAN ROAD TRACK MAINTENANCE 






a 


5! 
weet © 






chghtly nigne 













Corded o+ in FREE SALES AIDS! 

Counter Self Display Boxes OVER 1,000,000 MAGIC Wh, 
e Laundry marking, permanently, indelibly MARKERS SOLD! Asm ON 
* Freezer Pack marking on foll or wax paper BIG REPEAT SALE Warnwood Workmanshife 
* Mark metal, label parts, ol! won't erase OW REFILLS see n54 | 
¢ Decorate models, protessional-iooking results NOW BEING ADVERTISED , The * eatin : L 
© Signs, posters, outsoor pent markers IM OVER 16 NATIONAL 5 IONE, Alas Sg ME ae ee S fe 
¢ Beautiful resuits on ANY surface — peper, wood, MAGALINES! CASH IN ON i] 


metai, plastic, glass, tapes, leather THE 1956 iC MARKER 
get new 1956 et me sma Package Deal offer! ' yay 4 WA 4" (010) 8) ifele)i COMPANY 


Makers of Speedry Brushpens G Industrial Marking Inks 
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Model 622 BR 


Best Seller 


Big 22° deluxe rotary mower, has 
Grass Spray on one side and trims 
on the other, leat mulcher, 2 H. P 
4-cycle Briggs & Stratton engine, Lo- 
Tone muffler and recoil starter, A 
sure sales maker 


mot SB 


fob factory inct. F.£.T 

















PIONEER Gen-E-Motor Corp 


5641 West Dickens Avenue, Chicago 39, Winois 






















































































Springtime Is 
Fix-Up Time 


the Brooks standard items shown 
here are now good “bread and 
butter” and will be for some 
months to come. However, the» 
are easy to leave off the Want 
ieok for some obscure reason! 
Please play safe. Check yvour stock 
and let us have vour order now, 
won t vou? 

































































Since 1848 

















BROGKS  HOGKS 











M. §. Brooks & Sons, inc., Chester, Conn. 





New Wholesalers’ Aids 


continued 





able at lower cost for in-store dis- 
tribution. 

Fewer items than in most broad- 
sides, 51 in all, are offered in an 
effort to focus attention on value. 

The broadside’s principal aim is 
to offset the slack season that usu- 
ally is present around the July 4 
holiday. Many of the items offered 
are at their peak at this time. 

Orders placed for mailer mer- 
chandise before the early June 
deadline will be billed for payment, 
at regular terms, in August. 


eS CR at ae 


Consumers’ Instalment 
Debt Rises in March 


Consumers added another $180 
million to their instalment debts 
during March, the Federal Reserve 
Board reports. Outstanding instal- 
ment debt added up to $27.9 billion. 
Together with other debts, total 
debts were $35.5 billion. 

Repayments of loans and credit 
were heavier during March than 
either last March, 
Customers paid back $2.9 billion, 
or $180 million more than Febru- 
ary and $241 million more than 
March, 1955. 


February or 


Businessmen Optimistic, 
See Higher Sales Ahead 


Many businessmen are still opti- 


'mistic about the sales picture for 


the balance of 1956. 

A survey of 1,500 executives by 
Dun & Bradstreet, Inc., shows the 
vast majority expect third quarter 
sales in 1956 to be as high, or bet- 
ter, than last year. 

The 
cally that 63 percent expect higher 
sales, 32 percent see business con- 
tinuing the same, and only 5 per- 


survey pointed out specifi- 


cent look for a decline. The survey 


covered retailers, wholesalers and 
manufacturers. 

Theodore Vv, Houser, board chair- 
man of Sears Roebuck & Co., pre- 
dicts the company’s 1956 sales will 


be about 5 percent higher than laat 


vear. He sees “no reason why we 
cannot continue moderate sales in- 
creases until fall, if not through 


most of the year.” 


; 
: 


There’s 


PROFIT 








iN SUNSET 
Specialized 
FISHING LINES 


When you stock SUNSET 
lines you have all of these 
things working to help you 
sell them: 


© Specialized lines designed 
for your fishing areas 

© Finest packaging 

© Best prices 

© Fast delivery —twe factories 
te serve you 

© Consistent advertising 

@ Valuable sales aids 


Put a compact 
Sunset Line 
Merchandiser 
on your counter 
and watch 
sales go up! 





A PERENNIAL BEST SELLERS 
Castmaster + Floater « Surf King 
Flexon Monofilament 


Write today for complete color 
catalog of other Sunset specialized lines 


sunset 
2 lines 


PETALUMA, CALIFORNIA 
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FLORENCE, ALABAMA 


1956 























Now s The Time 
For Hoppe s 


Right now gun owners all over the Country 
are getting ready for the target ranges and 
“the traps.’ So—set your supplies of Hoppe’s 
No. 9, Patches, Oil, Gun Grease and Gun 
Cleaning Rods up front. Give them ‘a boost” 
and if your stock on hand is low just bear in 
mind that your Jobber is as close to you as 
your phone. 


FRANK A. 
2314A North 8th St. 


HOPPE, INC. 


Philadelphia 33, Penna 

















- Te Luallly Lene 











Special sizes to order. 


Made to accurate tolerances. 


Also Stanho Taper Pins made from selected 
screw stock, Monel, Brass, Aluminum 
or other metals. Clean bright finish 


—prompt shipments. 







a 


Ginitn 
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TAPER PINS 


Complete stock, all sizes 47/0 through #14 
Milled or Centerless Ground (Precision Type). 


— 
- write for 


description 
and prices. 
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ANOTHER FIRST! 
TACK-NAIL- BRAD , 


DEPARTMENT. 


WITH FREE GRAVITY FEED DISPLAYER! 





This all-new serve-yourself department attracts customers 
like bees to honey—and sells them like they've never been 
sold before! Colorful two-tier gravity displayer holds a best- 
sciling assortment of the most wanted sizes in eye-catching 
see-thru plastic tubes! Tubes are handy and compact for 
home workshop, and, when empty have many uses 


2 dozen each Carpet Tacks, sues fp 6, 8, 10 
> | dozen Carpet Tacks, Sizes #4, 

| dozen Solid Copper Tacks, bie i. 

| dozen Aluminum Tacks, Sue f 

| dozen Double Pointed lacks, ese f°. il 

| dozen Wire Grads, Sizes 4", 1”, 1 

? doven Wire Grads, Sze %” 

? dozen Wire Nails, Sizes %”, 1” 

| dozen Wire Mails, Sires 1a", 1" 


Retail Value $30 00 
Dester's Cost $20 00 
DEALER'S PROFIT $16.60 
FREE RACK wonTh $ 3.50 

TOTAL PROFIT $13.50 


SNELL JONES TACKS. ING 





Affiliate of American Tack Co., tne. 


A the cone“ 


deal ordered. 


and bill through jobber 
(s) 25125 doz. assorted 
~~ nails a brads at $20.00 per deal and 
1 FREE gravity feed displayer for each 











SUMMER 
piorits 


wih SEYMOUR SMITH 


ELECTRIC LAWN 
TRIMMERS %, 


Don't fail to collect 
those worthwhile 
June, July and even 
August profits on 
Seymour Smith Elec- 
tric Lawn Trimmers. 
Home owners buy 
whenever they de- 
cide they want 
easier, quicker 
lawn trimming. 
t's an all-sum- 
mer business if 
you stock ‘em 
and display 


Full 
33 Vs % 
dealer 
discount 


No. 700 


Trimmer 


with Underwriters’ 
approval 


$79.95 
\ 


This PREE display 
will moke you 
money all summer 
long. SEND FOR 
iT. The trimmer 
season lasts as 
long os the gross. 


Made by the mokers of the famous “Inap-tut"’” 
pruner ond backed by the best known name in 
garden tools 


SEYMOUR SMITH & SON, INC., Ockville, Conn 
Sales Representatives: John H. Grahom & 
Co., inc., 105 Duane St.. New York 8, N. Y. 
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Brush Makers Adopt 
Proper Branding Code 


A resolution 
branding 


insuring proper 
of brushes to be made 
from China hog bristles soon to be 
released by the government was 
recently adopted by members of 
American Brush Mfrs. Ass'n at 
Atlantic City. 

The resolution called for marking 
or stamping 100 percent Chinese 
bristle content on paint brushes, 
and giving written assurance to 
customers, when requested, of 100 
percent use of Chinese hog bristles. 

A large quantity of stockpiled 
yovernment Chinese bristles will be 
available to paint brush manufac 
turers later this year for 100 per- 
cent Chinese bristle painter’s tools, 
or for combining with bristles of 
non-Chinese origin. 

A current investigation by the 
FBI and treasury agents is aimed 
at locating and confiscating contra- 
band bristle brought into this coun- 
try illegally. The government esti- 
that $750,000 worth has 

the country the 
Korean war. Nearly half has been 
recovered. 


mates 


entered since 


Construction Spending 
in April Equals Record 


Spending for new construction in 
April matched the record high for 
the month set in April, 1955, the 
Commerce and Labor Depts. report. 
outlays totaled $3.5 
billion, providing a good market for 
builders’ hardware. 

April construction spending was 
9% percent higher than March and 
brought the 1956 total so far to 
$11.8 billion, equaling the total of 
the first four months of 1955, ac- 
cording to the report. 


Construction 


Cost of Living Goes Up, 
So Does Personal Income 

Living costs went up slightly in 
March, the Labor Dept. reports. 
But so did personal income, the 
Commerce Dept. reports. 

The Commerce Dept. reports per- 
sonal income in March was at an 
annual rate of $315 billion, $1.5 bil- 
lion higher than in February. The 
figure was also $19.2 billion more 
than in March, 1955. 

March factory take-home pay 
was at a new high for the month, 





© EYE-APPEALING 

© BUY-APPEALING 

© PREPRICED 2 FOR 15 
Step up unit sales with the self-serv- 
ice “Can't-Miss” 2 PAC. This con- 
venient, transparent pockage is o 
proven, “sre-fire” traffic stopper. 











Self-Selling Quality 
Gas Cans for 
Every Customer Need! 





HEAVY DUTY 
GAS CANS 


The casicst to sel! can lime am the mertet! 
Murty. Ges Oans ore ideal 

sportemen pewer garden wel 
owners every possible prospect! 


| i 
practical 


No. 623 2-Gal. 
Emergency Can 
Rasy om ihe pocket 


Alse erailable in 1-Gal. 
cine 


WRITE TODAY 
fer Weretere end 


prices. 
Eduned Con Ca 


2332 W. Byron St. * Chicago 18, Ill. 
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sian lth 1 Oe eh @1@) Bc ielalo BRAND NEW STREAMLINED DESIGNS 
HARDWARE SPECIALTIES | 


DISCOVER THE REAL 
PROFITS IN HOOKS 


Hand forged from the tinest spring steel, made in many shapes 
and several sizes. 


We also manufacture forged Brick trowels, dividers and hand : - 
Garden tools. See your jobber or write for catalog 


SPORTING ARMS 


AMERICA’S FINEST 
GUN VALUES! 


PRICED LOWER TO SELL FASTER 


2279 COTTON ° 
HOOK 
27787 KING 
HAY HOOK 


WILLIAM JOHNSON INC. 


BRENNER AND KENT STREETS NEWARK GUN 


PAQDEL 65 


PAQODEL 73° 


TION REPEATING 


junior coil 
: 

25 ibs. packed in self- ! 7 gee 
: ai +,HO 


; , © 
4 
— 
_ 
carton, | ' 
ACTION 


3 dispensing 
super =- TUFF Measure-marked every | eet ORS 


50 ft. coil of manila | : 
rope in attractive cello- | | / 
phane bag. No wrap- : 
ping Of measuring 
“it's packaged right to 
sell on sight’. 
Practical rope packages for- 
Home + Farm + industry + Recreation 


MANUFACTURERS 7 -€ 29 << Since +829 MANUFACTURING CO. INC 
SE LULLLILLL EL 


THE THOMAS JACKSON & SON CO. Reading, Pennsylvania 
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You Soll More 


WHEN YOU HAVE 
MORE TO SELL! 


Now—a complete selec- 
tion of ideal 5-Way 
Plastic Fishing Floats... 
right at your customer's 





the Labor Dept. says. It eati- 
mates a factory worker with three 
dependents earned $72.10 after 
taxes and a worker with no de- 
pendents took home $64.77 after 
taxes. Both figures were $2.70 
higher than a year ago. 


Manufacturers’ March 
Sales, Inventorics Up 


Manufacturers’ sales edged up- 
ward slightly in March to $28.5 
billion, the Commerce Dept, re- 
ports. Sales compared with $26.5 
billion in February, 1956 and $27.6 
billion in March, 1955. 

Inventories in March were $47.6 
billion against $47.2 billion in 
February, 1956, and $43.5 billion in 
March, 1955. 

A survey by the National Assn. 
of Purchasing Agents shows 37 
percent of executives questioned 
say production for their companies 
increased during April. Another 49 
percent said production was un- 


changed and 14 percent reported a 


NEW 10/1 OLAL 


in attractive self-shipping displey con- 
tainer, features most used sizes in 
individvel comportments ready for 
pricing. 


CONTENTS 
101.1" 
101.1%" 
101.1%" 
101.1%" 


1% Doz. 
1% Doz. 
1 Dez, 
1 Dex. 


$ 3.40 
3.75 
3.60 
4.20 


Total Retail List....$15.15 


ANNO THEY 
SELL THEMSELVES / 


in bin display, or on 
the counter, every ideal A 
5-Wey Plastic Fishing “te 
Pleat now tells its own | 
soles story. New ox» 
elusive coller explains 
each of the 5 wees ond 
provides the extra im- 
pulse soles secessory 
for increased volume 


NATIONALLY AOVERTICEO TOO! 


YOU HAVE MORE TO 
St WHEN YOU 
mm 


ul 
FEATURE 


FISHING FLOAT 
COMPANY, INC. 
RICHMOND, VIRGINIA 


decline in output during the month. 


Department Store Sales 
2 Percent Ahead of 1955 


Sales in the nation’s department 
stores during the week ended April 
28 were 2 percent below the same 
week last year, the Federal Reserve 
Board reports. 


However, sales since the first of 
the year continued about 2 percent 


more than for the same period in 
1955. 


A detailed breakdown of store 
sales by Federal Reserve Districts 
follows: 


Four 
(me week ended whe. end. Jan 1! to 
Apr. 28 Apr 21 Apr. 28 Aor. 2 
Ihuoston + § » 1 
New York ; + 7 3 
hiltedelphia : . ’ 
(leveland 
Hic himond 
4ilanta 
‘hicageo 
mt. tants 
Minneapells 
Kansas (ity 
Thalia: 
Man PF rane lec 


' eileral He serte 
Priatrict 


a> wees SF — DB S&S va 
. > > 
+ 
ww we & Be 


oe es 


t &. Total 
* Revised 


Business Failures 


Up 
Business failures in the week 
ended May 3 were 277, an increase 
from the 236 reported the previous 
week, Dun & Bradstreet, Inc., re- 


ports. This compares width 237 
reported in the corresponding week 
of 1955 and 206 in the same week 
of 1954, 


More trappers prefer Victor animal 
traps than any other brand. And more 
trappers buy Victor than all other 
brands combined. Here are three rea- 
sons why 


Neo. 1 VG Victor with delayed action guard 
is the trap selected by thousands of 
muskrat trappers to catch and hold their 
‘rate. Also ideal for trapping skunk and 
mink. 


No. 2 Victor single jaw, coil spring trap 
was designed by and for succ ul fox 
trappers. Sturdy, quick in action, it has 
exceptional holding power. 


Ne. 1 JG Victor Stop Less trap is compact 

can be set anywhere. Used extensively 

by professional! trappers who depend on 
ite holding power to prevent lous, 


Order these ond other Victor 
styles used by trappers in your 
erea from your whoeleseler. 


ANIMAL TRAP COMPANY OF AMERICA 


Lititz, Po. + Pascagoula, Miss. 
Berkeley, Cel. + Niegere Falls, Canada 
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FOR THIN PLYWOOD DOORS 
DOUBLE ACTING 


SPRING HINGES 


*% HALF SURFACE 
APPLICATION 














% ADJUSTABLE 
TENSION 




















TYPE HS900!1—-FLANGE 3 in. 


% This Chicago Spring Hinge has been designed 
and engineered for thin plywood, double acting 
doors. 


% Hinge can be securely fastened to the above 
type doors. 
Suitable for %4 in. plywood, but may be applied to % in. 


with chamfering. If the door is wide, use three hinges 
and place two near top of the door 


“Spring Hinges of Quality” 


Chicago Sprinoa Hinge ef 0. 


1500 CARROLL AVE CHICAG 





OVER 

Gy taane 
OR KITCHEN 
RANGE 


THE NEW PAULSON-WARE Aluminum Griddies offer you dual 
morket profits. For the home, these new griddies ore used on 
kitchen range and borbecve grill. For the comper, they re sup- 
plied with iron legs, reversible for mounting over tow or high 
open fires. 


Qvality-thick aluminum. Exclusive vunder-rib construction. No 
breaking-in. Easy to cleon. Broils to perfection 


GUARANTEED NOT TO WARP 
Wire or Write Aver. for Details 


R/M WICKS ARE 
RELIABLE SELLERS 

















KINDLERITE 


R/M's standard quality 
woven asbestos kindler. A 
sturdy, long-lived wicking 
with wire core in both warp 
and filling yarn. Packaged 
5% ft., 6ft. and 100TT. to the 
box. In widths of %&", I", 
1%" and 1%" 


QUIK FLAME 


The most efficient kindler 
ever developed for range 
burners. Patented open mesh 
consiruction provides best 
possible results with distillate 
oils. The extra-heavy wire 
core yarn heeps the kindler 
upright in the burner chan- 
nel. Glass yarn at burning 
edge facilitates the removal 
of carbon deposits. Pack- 
aged 6 ft. to the boa, %&* and 
1%” wide 


WOVEN GLASS 


The acme of perfection in 
stove kindlers. The only giass 
wicking woven with a wire 
core in every strand to pro- 
tect the burning edge. Pack- 
aged SY, ft., 6 ft. and 100ft. 
to the box. In widths of %", 
i”. 1%" and 1%* 


R/M lighting rings provide long life and trouble tree performance in wichiess 
herosene stoves and heaters The public tnows this se keep them in stock and 
keep your customers happy All of them are priced to yield s generous profit 


RAYBESTOS-MANHATTAN, INC. 


ASBESTOS TEXTILE DIVISION, Manheim, Pa. 
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FACTORIES: Manheim, Pa. + Bridgeport, Conn. « No. Cherleston 
5.C. «+ Posek, NJ. © Meanoh, Wi ¢ Crowferdevite, wad 
Peterborough, Ontario, Canada 








RAYBESTOS-MANHATTAN. INC. Asbestos Textiles « Laundry 
Peds and Cowers « Abrasiwe end Diamond Wheels « Pachings 
Brake Linings « Brake Blocks «+ Clutch facings «+ fan Betts 
Radiator Hose « Rubber Cowered Equipment « iadustrial Rubbe: 
Engineered Plastic, and Sintered Metal Products + Bowling Batis 
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Promotions 


L¢, p -| Manufacturers’ New 
sd ’ Sellere Merchandising Plans 


with HOT CUSTOMER APPEAL 








Oxco Brochure Offered 


- be For Dairy Customers 
ALL-STAR FEATURES 3 “+? ——— FF. Dealers may have their names 


plete ® of Gi imprinted at no charge on a new 
Complete Range izes 


New Cabinet Style with “Futurama” “ —=—— _envelope stuffer offered to help 
Look . — 

Snap-in Blower Unit with : be A | Use Toe SuPER GONG 
Directional Air Flow ; -* | AMT WERT IM Tat PLART 


, a ‘we +t cheans BETTER FASTER 
Large Service Doors on Each Side ~ — a ae | | and LASTS LONGER 


of Unit 

6) Available with Either Right- or 

—/ tLeft-Hend Controls 

6) Manifold Centro! Kit Packaged 
Separately to Eliminate Stocking 
Problems 








FREE full details 
Clip this ed and mail with 4 MODEL 4975 
‘a ; VENTED GAS 


Yip a CiRCULATOR 

me (“2 ~ 

ag \ i ee CHATTANOOGA 
WN ROVAL COMPANY ee 





your letterhead to: 





ore Lg 7 —_ CHATTANOOGA 6, 


) a: , TENNESSEE 





sales on a brush especially de- 

signed for farm and dairy plant use 

by Ox Fibre Brush Co., Inc., Fred- 
TWISTED erick, Md. 


| The brochure explains the uses 
wuthiiiaee NYLON MASON LINE and construction of the new brush. 


MADE FROM 100% HIGH TENACITY Wen Uses Billboards 


DU PONT NYLON YARNS In New Ad Campaign 
THE PERFECT ‘’LINE’’ . 3 | A novel approach to the local 


For Masons, Contractors, Plumbers. Do-it yourselfers mass markets through billboard 
advertising on power tools and 
Durable? it's 4 times @s strong as cotton! soldering guns is being used by 
Wen Products, Inc., Chicago, I. 
Economical ? Additional tensile strength over cotton per- n *y '  Sooee I ‘ 
mits use of smaller sizes — gains yordoge, in the ( hicago area, forty o4- 
‘ reduces costs sheet posters in four-color lumines- 
Practical ; Your choice of 2 handy sizes: 4 Ib. size on eent lettering will be placed on 


4” of 6" tube at the same price... % Ib. eS ) , 
ond 3 Me. thes 4 decived. strategic highways. 


we - Nationally, seven by six foot 
Always specify “BROWNIE” — the quolity brond three-color signs with Seotchlite 
for ever a century~made by Brownell & Co. inc., the largest! 


manutacturers of Nylon Seine Twine and serving the fishing will be used, 
industry since 1844 


At Last... a Twisted Nylon Mason Line thet is not af. Oster Starts Biggest 
fected by water, gasoline, kerosene, oils, paints, etc. Twisted for Power Tool Promotion 


proper amount of elasticity, it has much greater abrasive quoli- . , 
ties than cotton. Once your customers hove tried it, repeat sales John Oster Mfg. Co., Milwaukee, 


will come avtomotically Wis., has announced its biggest prv- 
Write for Descriptive Catalog Sheet. motion of the Cummins portable 
STSSSSVSSSSSSSSSSssSessssessas, | power tool line, which it acquired 


; BROWN ELL ro CoO., INCE Y | ag Res aties will be pushed in 


MOOD U S. | consumer advertising in the Satur- 
day Evening Post, Better Homes 























HARDWARE AGE, MAY 24, 1956 
























FITLER ROPE 
CONVENIENT OCTAGONAL BOXES 


MANILA AND SISAL 
CONSIDER THESE FEATURES! 


EASY TO DISPLAY 
EASY TO HANDLE EASY TO DISPENSE 
EASY TO STORE KEEPS ROPE CLEAN 


For your protection Fitler Manila Rope is identified by 
the Blue and Yellow label and Fitler Sisal Rope carries 
the Red and White label. 


THE EDWIN H. FITLER CO. 


EST. 1804 
NEW ORLEANS 17, LA PHILADELPHIA 24, PA. 
SOLD 8Y HARDWARE DEALERS EVERYWHERE 














CJangter SPRINKLERS 
os 

dd 

Lz 





ANTI-SYPHON CHECK VALVE 


Full water-way.No restriction, %"" pipe 


UNION VALVE (Non-Union $2.80) 


Swivel seat for long life, %"’ pipe 


$500 
$00 





POP-UP SPRINKLER HEAD 


Pops up 1'2” above grass 


REGULAR SPRINKLER HEAD 


$116 





Fully adjustable, solid brass 4 

HOSE TO PIPE FITTINGS 33 

Various sizes available pan 
catia 

HOSE Y n 


ideal for Siamese connections 





OUR PRODUCTS MANUFACTURED FROM HIGH QUALITY BRASS, 
GUARANTEED AGAINST DEFECTIVE WORKMANSHIP 
PRODUCTS SOLD THROUGH YOUR LOCAL JOBBER ONLY 


AMPION BRASS MFG. CO. 








CH 


NAU t 
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GRIFFIN 








“A Good Line to Handle” 


GRIFFIN 


HINGES 


=a 


: 


F 


4 






a 
; 
4 














ee 


Pr 
















st 
= 
Fe 


a 


j 
| 
| | if , * 


Cat. 2107 ; 


Template Butts, Button Tips 
with permanently attached Mearings 


Se 


Builder's Special | 
Cat. 2540 


a 


Wrought Steel Dutts 
(at. pita 


You'll find the trade saying “Let’s handle 
Griffin Hardware because Griffin gives good 
service, they back up their products, they 
never cut their quality ... and most im- 
portant the customers like the products.” 


Display them and you'll sell them—Griffin 
in any 


Hinges ... order by the carton... 
selections your customers want. 


NEW VISIPAKS ~— Order hy the 


carton of indiuidual carded items 





“since 1899" 


MANUFACTURING CO. ERIE, PA. 
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ANCHOR BRAND 








Handy hardware, 
boxed to sell! 


Put these colorful cartons of handy 
hardware on display in your store 
amd waich customers stop, look, and 
reach’ just about everyone can use 
one or both ot these popular Anchor 
rand products and the cartons 
show where am! how 

Ihe Safety Latch is an especially 
good seller, A simple, sure, self-locking 
device, it can be used in countless ways 
around the home or farm. And the 
‘Tite-Line Clothesline Holder wins in- 
stant favor with the ladies as a neat, 
efhoient timesave! 

Display these cartons where your 
customers wait for change or parcel 
wrapping. You'll find they bring extra 
profit, sale alter sale! Your jobber can 
supply you. Put in a trial order today. 


Displey Sex Ne. 20 contains 
24 ty Letches, with staples 


Displey Gex Ne. 5310 contains 
24 Tite-Lime Clothesline Heoilders 
(complete with screws) 


a 
NORTH|JJUDD 


Manufacturing Company 


Now Britain 





Connecticut 
Mew York * 
. 

les * 


Besten * Philedelphie * Atlenta 
Detroltt * Chic * St. Levis 
les Angeles * 2 * Francisco 
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Manufacturers Promotions 
continued 





& Gardens, Popular Science, and 
other magazines. 

Dealer sales aids include news- 
paper mats, envelope stuffers, win- 
dow banners, and displays. 

Bonuses, called “Bonus Buys for 
Do-It Guys,” are aimed at Father’s 
Day customers. A $10 saving is 
offered to consumer, dealer, and 
on Maxaw 717 and 
Maxaw saw table 777 until June 30 
in the U. 8S. and Canada. 


Republic Offers Dealers 
3-D Color Slide Films 


Starter sets of 12 three dimen- 
sional color slide films, and a plas- 
tic viewer are available to dealers 
and distributors of Republic Stee! 
Kitchens, Berger Div., Republic 
Steel Corp., Canton, Ohio. 





The pictures are sales aids for | 


kitchen installations. 
the country to show broad repre- 
sentation. 

A second set of slide films is in 
preparation for use in the near 
future. 


Dealer Display Contest 
Offered by Fynal-Kote 

The 1956 Fynal-Kote display 
contest, sponsored by Creo-Dipt 
(Co., Inc., North Tonawanda, N. Y.., 
vives all Fynal-Kote dealers an op- 





HARDWARE HUMOR 
ft]? a pene 
1 | Pat: 


+ } 
3 


Hardware Age, 1956 


They © 
_have been assembled from all over | @ 


| 
; 
' 


New 
DOUBLE EDGE 
ta Hack Saw 

Blade 


Now ONE hack saw blade 
for cutiing all thicknesses 
of metal, Home owners 
and mechanics will really 
go for this new flexible 
blade. 


individually carded 








STAINLESS STEEL 





FASTENINGS OF ALL TYPES 
RIGHT OFF THE 
Meta berew 


* © Machine Serewse © Cap Gerew: 
trows © W © Nuts, Washers, ete 
8S AN Dritied Fillieter Heads. 
Prompt deliveries on emalil or large quantities 


STAR STAINLESS SCREW CO. 
Write fer complete deseriptive catales 


Gum Telephome: Little Faille 4-2500 
Guan 646 Union Givd., Paterson 2, H. 
New York phone: Wiseonsia 7-004 
















CHROME 


BRASS PIPES 
/," to 4” sizes 


BRASS TUBING 


iV_", We", 1%", IY" O.D. 
PITTSBURGH NIPPLE WORKS 
1465 Spring Garden Ave., Pittsburgh 12 .. 














GIBSON 
GRIPPER 
CLIPS 


KEEP 
THINGS 
IN PLACE 


Gright Hecke! Finish Dewbic Spring Action 
He jutting Points 2 Sines Hold Mest Hendies 








GIBSON GOOD TOOLS, INC. Sidney 6, KY. 
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Hard drawn wire in place of 
the customary annealed wire gives added 
strength, rigidity and uniformity of meshes. 
By the Wright weaving process the flat wire 
selvages are tightly welded to each filler wire, 
resulting in even, 


accurate width. 


galvanized after weaving. 


6. F. WRIGHT STEEL & WIRE CO. 


WORCESTER @ 


protects 


adjoining 


Trim-Guard is a feather-light tool 
that makes painting qui 
easier. Protects windovy 
walls and other adjoining 


! 


while painting along nar 
of window trames, n 
wood work Keeps paint 
ient handle 
keeps hands from tiring 


belongs. Large conver 


(,uard is packed two 


sales-rmmaking carton 
seller. Order from your 


The favorite of 
millions of home- 

wners for hilling 
those nasty hair- 
line cracks in plas- 
ter No mixing. 
“ 


No mes Alw ays 


PLASTER -STIK fills hairtine cracks quickly, easily 


holds one doz 


surfaces 


olding: 


: hs re 


lrim- 
dozen in 
A proven 


wholesaler. 


counter space. An Gx) 
SOLD THROUGH QUALIFIED WHOLESALERS 


THE LEONARD 


DEPT. 8, 504 THIRD STREET + 


HARDWARE AGE, 


MAY 24, 


ker and 

giass. 
surfaces 
row edges 
or 


TRIM- GUARD é 


it 





ready to use sell selling di splay carton 


aaes 


| jer 


1956 


FLAT WIRE SELVAGE 


WRIGHTWELD HARDWARE CLOTH is a 


major advance. 


MASS. 





7 vss 
bid he Ee 
wee, titi 





Heavily 








Other LEONARD 
products include: 
CRAK-SEAL 
PAINTER’S PAL 
PASTE-BAK 
PIPE-SEAL 











COMPANY 


DES MOINES, [OWA 


in answer to 
public demand 
the NEW KEY 
LON GIANT CAN 

the biggest can of 

apray enamel! on the 
market (16.2 og 
the greatest value ever 
offered your customer 

replac ing the lZ-ov 
can, now discontinued 
PRICE KEMAINS 
THE SAME, $1.69 lint 
What a valus maa bees 
builder profit-maker' 
Order today! (Krylon 
6-oz. line remains the 
same, YSc let) 17 colors 


CRYSTAL - CLEAR 


Yes, Krylon Crystal 
(Clear also in the NEW 
GIANT SIZE.(16.2 o¢ 

same price, $1.95 list 
Again 16”, MORE 
(rystal-Clear at NQ 
EKATRA COST’ (6-02 
size Yc liet 


PLUS these NEW, 


PROFITABLE 
QUICK-TURN 


SPRAY PRODUCTS 


Baulite 


| SPRAY ENAMEL 
at No EXTRA Cost! 






Zine Chreomote METAL PRIMER Spray provides 


excellent bond for bare metal surfaces Sper 


MIL.-P-6889 A 
it 


stock NOG 


lont 


Aviation supply 


can. $1.95 


Krylon-Heughion RUST VETO Sprey protects 


metal surfaces againat co 
oxidation 


Si Or, leet 


displac on” mrycisture 


reneet a 


f,iant can 


STENCIL INK Spreys for stencilling, marking 


coding, et 

speeds up work 
HIiDE-a-MARK cover cont makes 
eres reuvaatle 


f,iant can. $1.60 lie 
ORotR FROM YOUR JOBE... 


of etenciia 


’ : 
crreia i eoiore 


contain 


L>rice 1 apidl ¥ 


,-OR weit 


KRYLON, Inc., NORRISTOWN, PA. 


KRYLON-—THE BRAND WITH 


THE DEMAND 
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MR. PHXZ CARRIES 
A LOAD! 





A large investment in a 
small volume line! 


Fasteners are only @ small part of his bus: 
ness. but Mr. Phaz thinks he has to carry a 
lerge inventory of festeners to setisty his 
customers! loo bad he hasn't heard of the 
Sharon line—« complete fastener departmen! 
with small investment, 1,000 sizes of the 
most-wanted fasteners in minimum space’ 
He'd be able to pul his money and valuable 
counter space toward more profitable items— 
and still have complete fastener stocks—with 
the Sharon Assortment’! 


Small investment is one imporien! reason why 
it pays to stock the Sharon line! 


ASK YOUR JOBBER, OR WRITE: 


Year-Round 


DOUBLE-DUTY 


Profit-Maker 


LOCK-EASE 


Graphited LOCK FLUID 
‘USE IT for toc 


ma Us 


aw Leli tee 


' tie 


“SELL iT im 


Sfreuimn rT cit tor it 


feed Than | siryst loath rust 


7) anf Pauw wals Simeltis 


Siatta 7 cevi setit obber 


American Stick Co 


Michigan 


Grease 
“sl LLL . Aas 
Manufacturers of 


AGce 
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portunity to win up to $100 in cash. 

To be eligible, dealers must mail 
a photograph of window or counter 
displays, with entry blank, to Creo- 
Dipt. Each dealer will be reim- 
bursed up to $8 for photographic 
expense whether he wins or not. 

Entries will be judged on their 
ability to make customers “stop, 
look, and buy,” and must be mailed 
before July 31. 


Selling Aids for Dealers 
Offered by Westinghouse 


Several aids to improve sales, 


including increases in co-op ad 
monies. new trade-in deals, and a 
offered 


Westinghouse Elec- 


novel guarantee plan, are 
to dealers by 
tric Corp 

Fan sales will be helped with a 
50 percent increase in cooperative 
advertising, and three special con- 
sumer offers that feature $10 
allowances on old fans 
and a $9.95 hostess tray giveaway 
deal 

A double involving 
a five-year performance assurance 
plus sixth-year 
guarantee, 


trade-in 


yuarantee, 


trade-in 
the 


value 
covers Carouse! 
vacuum cleaner. 
An advertising certificate for 
$25 is offered every dealer buying 
six or more and $100 
other housewares. 
Westinghouse will honor the cer- 
tificates when they are used for 
newspaper or television ads on its 
toasters oOo} 


toasters 


worth of any 


other housewares. 

A $5 trade-in on any old toaster 
will be allowed towards the pur- 
chase of model TO-5421 at 
$21.95 list price. All housewares. 
and these specials, will be heavils 
promoted on Studio One, and more 
consumer 


new 


advertising than 


the 


ever 


before in firm 


our history, 


said. 


Bissell Granted Ohio 
Fair Trade Injunction 
Bissell Carpet Sweeper Co., Grand 
Rapids, Mich., has been granted a 
permanent injunction against Ohio 
Military Sales, Columbus, Ohio. for 
selling Bissell sweepers at leas than 
fair trade prices, according to the 
company 
The defendant is restrained from 
selling, advertising, or offering for 


sale Bissell sweepers at less than 
fair trade prices. 





BLAIR MANUPACTURIN 





18” ROTARY 
MOWER 


MODEL 35 


A 21” Rotary, 18” and 21” 
Reel Power Mowers, and a 
full line of famous Blair hand 
mowers also available. 







SPRINGFIELD 7, MASS. 








New Merchandising Ideas 


Lookina tor more profits, 
petter salesn anshiop? Hun 
dreds of dealers have used 
this Hardware Age reprint 
os oO f ideas for 


SOUTCEe 


oles trainina meetings, etc. 


Planning a Self-Service Store 


15¢ ea. 
rier jeTaiec report oO! 
how ne tirn sianned its fir ' 
ry f ervice store. Large 
ONOTO strate O¢ al fixtures 
orice fa et Handling of 


_ horges thro ig? nNecr out, pi 
teraae wpecia!l pa kaging meth 
c overed. 16 


ds, eft ore 


page’ 


order copies from 


Editorial Reprint Service 


HARDWARE AGE 


Chestaut & Séth Sts... Phila. 39, Pa 





Cash must eccompany order : 
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YOU SEE THEM 


Fveryuhcr 


HIGHER QUALITY KCC for QUALITY LOWER COST 


Cutlery Company - 











READING 





Yel 




















Ideal Storm and Screen 
DOOR HARDWARE 


ONE-BORE ; 4 6 S) 


PUSH-PULL LATCH : als 
== 


Gvuoranteed auality Fast appii- 
ution. Easy latching spring strike 


DOOR CLOSERS 

















NO. 80 DOOR CLOSER AND CHAIN PROTECTOR 


with chain hold up spring. Self lubricated ond gverenteed for 10 yeors. 


. wall ADJUSTABLE 


DOOR SPRING 


ck, semple, postive ocpement just turn end in 


—_T 


and brand New 
FLEX-T DOOR STOP 


Prevents iniuty of damage — wilt not mar door 
Rubber teped swring-sttee!l top “rews into 
separate base 


+ IDEAL BRASS WORKS, INC. 


250 EAST Sm STREET @ ST. PAUL |, Maren, 











IDEAL HINGES 


Piated of Steiniess Stee! or 
Solid Brass. Aveilable with 
Bronze Olltte Bearings 





write for description, 


price end celivery on these 
and other hardware items 
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6956 


MOST COMPLETE LINE OF GARDEN CUTTING TOOLS | 


a ee 


POSED OOOO ee 


PENN & KWIK PLAY — —— 








Send for complete details 














PHILADELPHIA 32, PA, 








Mr. Dealer: 
FOR OUR CATALOG 


. Before Your Next 


PROMOTION! 


PLANT STAND 








5 PROMOTIONAL MODELS 


SEND 








oe : x 


MOS 











SELF ATTACHING + 
WINDOW SHELF 











Certiche Manvlecteriog Comper 
09.176 Meeber Ave. Mewar’ 
BGertiomen Plesse seek the com 

Mame 
AOOBESS 
ciry 


PMANGERS 
2 Medels 
PLANT BOXE' 
| COMPLETE LINES 
rMoOst 
REELS 















@ Seed Siarters 

@ Portable Ovens 

© Hesse Reels 

© Window Ventiletors 

@ rum ditiers 

© ‘teke & Wire 
Fencing 

© Potato Babers, ete 
















Classified Opportunities Section 












Representatives Wanted Representatives Wanted Representatives Wanted 








REPRESENTATIVES WANTED 


Well established manufacturer of trav- 
erse rods, curtain rods, and carded home 
hardware, selling direct to retail hard- 
ware dealers seeks aggressive representa- 
tives for following territories: Texas, Oklo- 
home, Arkansas, Louisiane, Minnesota, 
lowa, Nerth and South Dakote, Nebraska, 
North and South Carolina, Virginia and 
West Virginia. Established occounts. Lu- 
crative commission basis. No objection 
fo non-conflicting line. Reply with full 
particulars to: 


H. Boye Manufacturing Co. 








4117 H. Kilpatrick Ave. Chicago 41, Iinels 








BB AIR RIFLE SHOT MANUFACTURER 


Moanutacturer of air rifle not ereel cop 
per f oated BP wont fepresyer fartion 
Most ferrntories ope: 

Address Geox A-30O. core of HAROWARE AGE 


OChestaet & 56th Sts.. Priladeiphia , Pe 








PAINT BRUSH SALESMEN 


reminent paint bruch manufacturer has open terri 
tories for successful sales producer refer men now 
calling on paint, hardwere, tember dealers and indus 


trials. Protected territories Ketatilehed business Will 
aiee eopsider sideline Man of manufacturers agent 
Address Ger G15. core of HARDWARE AGE 


Chesteut & 56th Ste. Philadeionia 1. Pa 














IMPORTED TOOL LINE-Sevweral territories 
open for either representative or direct 
man to sell a well packaged established 
priced imported tools. Excellent 


factors 
line of 


peopu lar opportu 


nity tor top caliber man. All replies kept con 
fidential, Address Rox F.-24, care of Hanpwarr 
\ce, Chestnut & Séth Sta, Philadelphia 39, Pa 





HAND TOOLS MANUPACTURER OF 
HORT line with no competition seeks representa 
tives calling on Hardware retailers, bumber yards 
plumbing & electrical supply dealers. Many terri 
tories open You get 100% repeats on your orders 
but emall volume You can earn $50.00-§100_.06 
per month. Address Rox lamp wane 
Ace, Chestnut & Soth Ste Va 


i} 


, care ot 
Vhilacelphia Le 


' open 


WANTED EAPERIENCED SALESMAN | 
rt) TARE on additional limes for the retail trade 
We are manufacturers and jobbers of Electrical 
hardware, household specialties and saute acces 
ories Territories open lowe hk insar lowisiana 
Mississippi, Minnesota:-Nebraska and Alabama 
Pioridatreorgia. Liberal commission and a good 
promt margin tor the retailer. Caral Sales Co., 61 
r. tith Street, New York City 3, New York 

TWO EXCELLENT SIDE LINE ITEMS for 
ileamen calling on retail hardware and paint 
stoves, Orders taken to be filled by selected dis. | 
tributos These items will «ell to eight out of 
every ten. Protected territory. Commission 20% 
on all orders taken from retailers) Write Pulton 


lreduete Co., Rernardeville, NI 


COMMISSION SALES REPRESENTA 
TIVES WANTED tor a few choice protected 
territories te cover lumber, building material and 
hardware trade for old established door lock man 
ufacturer, Mention territory covered and lines 
carried. Address: Rex 1-10. care of Hasnwane 
Act, Chestnut & 56th Sts. Philadelphia 39, Pa 


REPRESENTATION WANTED 
areas fot now covered in oat 
tron preeram. Ciniy anewer if 
enthusiaem and energy 


IN A FEW 


e% praniche d dietribu 


to get behind an old, out 





you have the time, 


standing adjustable post line. Our products move 
through hardware jobbers and building supply | 
houses. In reply, give detaila of lines carried, 


territery covered, types of accounts contacted, de 
aription of personne! Address Rex F.41 
Act, theetnut & Séth Sts 


of llampwaer 
detphia 39, Pa. 


Phila 


164 


care | 





de Need A Few More 
REPRESENTATIVES 
Who Are Men of Action! 


If you already have an established 
following in the Hardware Trade, 
you will recognize the vast profit po- 
tential in our product, EASY-HEAT. 
This popular Do-it-Yourself line in- 
cludes both self-contained Heat Tape 
and individual Heat Cable. Both are 
guaranteed to stop trozen pipes— 
protect flower beds, eaves, poultry 
houses, etc.—in sub-zero weather 
Products retai!] $1.45 to $8.95—liberal 
agent's commission. Trade advertis- 
ing and sales tools help you sell, but 
EASY-HEAT must fit into your pres- 
ent line. We're action-minded our- 
selves——recidy now to start you earn- 
ing extra money with EASY-HEAT 
If you think you qualify for ACTION, 
write: 


WELCRAFT PRODUCTS CO., INC. 


New Carlisle, indiana 














MANUFACTURERS’ REPRESENTATIVE 
WANTED CALLING ON retail hardware stores, 
paint stores, and rural general stores to sel! 
a quality electric paint remover. We have a real 
repeat item so are only interested im represen 
tatron that will give intensive and frequent cov 
erage of hie territory. Write giving lines now 
handled, territory covered, experience and rete 
ences. P. ©. Box 31, South Hartford, New York. 


EXCLUSIVE PROTECTED 
for nationally distributed 
placement plumbing specialty 
sale to plumbing suppl 

utors and retailers () 
R out of 10 om firet call 
of Haspwaee Ace, 
deiphia 39, Pa 


FORGED HAND TUOL REPRESENTA 
TIVES WANTED t& call on dealers (not job 
bers) with our branded line of cold chisels, star 
drilla, crow bars, ete. New Jersey, Western Penn 
syivania and wu New York state are open 
\ddress: Box ft 29, care of Hampwasre 7 
(hestnut & Sé6th Sts, Philadelphia 39, Pa 

SALESMEN WANTED WHOLESALE 
HARDWARE EXPERIENCED men with fol 
lowing among retail hardware stores -lumber yards 
and building materials—nationally advertised lines 

Lame Island and New Jersey Territory-—Draw 
ing Against commission-~good opportunity for live 
wire men, Address Box F 26, care of Hanoware 
Ace, Chestnut & Séth Sts, Philadelphia 

PAINT BRUSH MANUFACTURER'S REP 
RESENTATIVE 
retail hardware, paint, lumber, chain stores, etc 
(ood opportunity and commission for aggressive 
salesman with national manufacturer. (pen terri 


TERRITORIES 
unique water re 
item packaged tor 
houses, hardware distrib 
mique demonstration 

Address: Bo» 620, care 
Chestnut & 56th Sts., Phila 


9, Pa 





tories, est Coast, West Pennsylvania; South 
east and Michigan. Write us full details. Ad 
dress: Box E34, care of Hanpwane Ace, Chest 


nut & 56th St., Philadelphia 39, Pa. 


MANUPACTURER’S REPRESENTATIV? > 
WANTED to distribute new fireplace grate having 
many advantages over other wrates now available 





Protected territories. Write, giving full details. 
K.1.M. Manufacturing Company, Box 397, Palle 
(Church, Virginia 

SALESMAN ON COMMISSION BASIS 


| Open territory-—(ieorgia, North Carolma, South 
| Carolina. Por Robinson Paint Brushes. Edware 
Robinson, Inc.. Box 47, Nutler, New lersey 





TOP FLIGHT MEN 
Full Line or Part Time 


Selling Hardware & Paint Deolers, Lum- 
ber Yards and Industrials for complete 
line IMPORTED PURE CHINESE BRISTLE 
and DOMESTIC PAINT BRUSHES. Tre- 
mendous values. Excellent Mid-West, 
Western and Southern territories (fully 
protected) open. Liberal commission. As- 
sured repeat business. 


Address Geox 0-22. care of HAROWARE AGE 
Chestnut & S6th Sts.. Philadeinhia 1. Pa 











MIDWEST REPRESENTATIVE WANTED 


Experienced comtract 
established buliders 
ima Compatiy in 


hardware man to represent an 
hardware sepectaittes meautectun 
coneentrated midwest territory. Reply 


giving full particulars ‘hur representatives know of 
this ad 
Address Gox £-42,. care of HARDWARE AGE 


Chestnut & 56th Streets, Philadeighia 39. Pa 








REPRESENTATIVES 


fo sell 3 new trade accepted products to the Hardware 
Jobber. Hack Jobber. Chains. Department Btores, et 
’rutected Bouthern, Midwest, and Western territories 
open A rare opportunity for the best in represents 
tives. Please state territory covered and type of lines 
handied 


Address Gon €.-30, 
Chestnut & 36th Ste., 


care of HAROWARE AGE 
Philadeighia 6, Pa. 











MANUFACTURERS AGENT, SALES REP 


RESENTATIVES for quality line of scissors 
shears quality line priced right repeat order com 
missions guaranteed, staples for hand tacker» 
office supplies-—fine printing papers, et State 
experience to Pengad Co., 39 Pengad Bidg., Ba 
yonne, New Jersey. 

WANTED MANUFACTURERS REPRE 
SENTATIVES calling on retail hardware trade 
to represent manufacturer of the New-3-Wa» 
Tree Trimmer. Write for complete details. Pleas 
send full information including territory covered 
Address: Box ‘Ss. eare of Hampware Ace 


sells | 


a 


wanted with following among | 


Chestnut & Séth Sts Philadelphia 39, Pa 





Accounts Wanted 








REPRESENTATIVES 


(Covering all classes of jobbers. Can render reilalie 
aggressive service. We are national distributors with 
established actively operating branch offices in New 


York, Philadeiphia, [retroit. Cleveland and Lous 
ville. We carry the aetount or you can bill dirert 
Inquiries tnwited Write ANCO Cerporation, 7 Wood 
Street. Pittsburgh 22. Pa 











ACCUUNTS WANTED ESTABLISHED 


SUCCESSFUL MANUFACTURERS Represen 
tative covering the following states: Tennessee 
Alabama, Georgia and Florida Exeecllent follow 
ing with wholesale hardware jobbers. Can wae 
limited quality lines with no established business 
hut good potential future volume References 
gladly fturnished Address Box F.1. eare of 
Haspwase Ace, Chestnut & Sé6th ts., Philadel 
phia 39. Pa 

LINES WANTED Newly established repre 
sentative wants lines im the hardware-—paint 


sundries—industrial held for Milwaukee and sur 
rounding counties, Have successful past histor 
and ability to sell. Preter lines tor jobbers--char 
stores and light manufacturers. If interested writs 


Address: Hox F188, care of Hampware Ace, Cheat 
nut & Sé6th Sts. Philadelphia 39, Pa 

PRODUCTS WANTED to sell Firestone 
Woolworth, Sears, Department stores Fatab 
hehed 1919. Salespower Box 818, Cleweland 22, 
(hio 
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Accounts Wanted 








AGGRESSIVE, COMPETENT FLORIDA COVERAGE by ex- 
perienced personne! with following in the Hardware 
and allied trades. Let us solve your sales problem 
in this rapidly growing STATE 


Colvin W. MeCetches & Co., Inc. 
P. ©. Bex 37, Miemi Shores 53, Herida 











ri KEPRESENT ATION IN NEW ENG 
AND Fou mMiarm sale torce established since 
vers hardware, isecwares Lutomotive, 

ind club plan, rack jobbers, supe: is kets 

‘ . charms, department stores ’ al ‘ 

' ‘ _an promote vwoiuttic rie Prgu es if 
vited trom responsibie manutacturers Stet 14, 


‘ L_eon a Boston 15. Mass 


MANUFACTURERS REPKESENTATIV! 
(OULD USE ONE OR more Hardware tines tu 
astern Vennsylvana New \ ew Yori 
‘ af Maryland, D. ¢ ind «Delaware Reply t 
4a css Box E.-16 care hi ARU WARE Ace 
(hestmut & 56th Sts Philadelphia 9. Pa 

EXPERIENCED REPRESENTATIV} 
( ALLING ON JOBBE K> ' thee Mmrdware an 

‘ furnishing held ariel «the oermarket dis 
iributors. Complete coverag: ta pact terr 
tory--New York City and Metropolitan area. In 
terested in a line that with imuitiative and hard 
work can be developed N nterest in imports 
Address Box E-28,. care of Harnpware Ace 
(hestnut & 56th sts... Phi sdeiphia , Pa 

iF Yor HAVE OPEN TERRITORY 
southern New Jeracy, *enneyivania Jelaware 
Maryland, Virginia, and Washingtor > €C.2 | 
beleve | can give you excelient representation and 


me coverage in these areas. | would like to dis 


uss t he ’ if lanes wit 
HasoWaee Acs 
y 4. 


possifility of handling 
you Address Box { 


(hestnut & 56th Sts., Philadelphia 


, Care ' 


METROPOLITAN NEW YORK AND NEW 
le RSEY Fetablished sales rvanization, travel 
ite two experienced agerTessive piesine n Metro 
politan New York and New I: wants repu 
table direct ftactory line We fiery compiete and 
frequent coverage Address Hox | care ' 
1TARDWARE AGE. (Chestnut A 6th Sts Phila 
phia 3%, a 

KE PRESENTATIV! 


Wiiti FOLLOWING 


WHOLESALE HARDWARI ding ma 
terial jobbers. desires comrm£,s 1 Oklahoma 
N North lexas Must he irge enough iin vol 
' te profitable , eul tr territory, heat 

eterences, character & financia Address: Box 
40, care of Hanoware Ace. ( heet: & 5Séel 

Vhiladelphia > a 

WEST TEXAS NEW MEXICO & ARI 
JOONA Manufacturer ‘ esenitatiy organiza 
ties lesires two sdiditiona established nes 
; mwware hardware or electrica gieeis for above 
territert ’ ©. Box 1 Fl Paw lexas 


FORMER HARDWARE 
IN FLORIDA 


with 


MAN 


desires to represent 


LOCATING 
lines i com 
mission companies 
of hardware stores in that 
E-39, care of Hampwaee Ace. 
St Philadelphia 39, Pa 


interested im coverage 
Address: Bex 
heatr ust & 6} 


area 





OKLAHOMA & ARKANSAS PROBLEM? 


Katebiished Agency «civing comeentreted coveregs 
thie «ares Wholesaie Hardware ( wepet react he anal 
Eleetrical tLhiatrinut tPriiy ie Pore lifte 7 


sidered at this thee 


ROGERT LEE & ASSOCIATES 
1310 Linweed Bovlevord, Okighome City, Okie. 








Business Opportunities 











MANL FAC TU RERS KREVPRESENTATIVI 
DESIRES THREE GOOD LINES to handk 
a straight OMmMissiogn bastern 


meats if l’ennay! 


vania and 't entra! lersey tiave inn) ti llowtt . 
among wholesale and retail hardwar: Of panies 
ind b iilding supply houses ‘ an ASsurfrs tite 


Address Heox tf 
Aut ( hestnut A th “ 


gent and awgresaiv« 
are of Hisasnware 
Pintiadeiphia 39, Pa 


Covetagce 





Business Opportunities 








PATENT FOR SALE 


Need 4 iw 


| Lethe ~Hnethning Vette ami «(ti 
something ahead of morrow « wri jee ; Pr beni 
rule will omtroiied retrecting speed uake: 
back amd map beck t¥pes olbecle i*ress 
ton ent the rule rewire automatically at ' sie 
speed. No pushing. No magging. No breaking of tap: 
Mechanics porefet etic er ‘ ' 
farturer a pretitatie marve > mecetl a eut ty 


vestigate teday 








Mork |. yen, 1635 Cleyten S., Cincinnati 6, Ohie 

MANUFACTURER HAKUWAKI tPhM 
MH nationally tw robe t piaster ‘ ert 

imed levels most mn piet« itie pacacie "7 

known trade name Modern ea sipped anit 
optional-can move Assets valued 5$ ' 
tory at coat Principals, please 1 n B 
{ velar | (thie 








FOR SALE 


Retail Hardware Store 
in FAIRBANKS, ALASKA 


Gross Sales over $300,000 yearly. 
Inventory $110,000 to $165,000. 
Long term lease can be had by 
right party. 
Building located on corner in down- 
town shopping District; has eight 
apartments on two floors above 
store that rent for over $1,000 
monthly. Have several good fran- 
chise accounts. Right party may 
purchase all or half interest. 


lt interested write 


Box 1569, Fairbanks, Alaska 





) J irnished 
| Rex 








LAM ALED iN AVGUINDIALS RSILALES 
GERUKUIA amd one of the tastest growing area 


in the Atianta., (,eorgia itca ture Ss i Years 
aid hiawe & lease that rune peace € eara aA 
matet his retita ot or. sAieen 6 ; 

$40) i) 4} Yeu - at : necreased ule 
outside saleaiiat : waa ft per satine! invents 
red Pid ture ju mateiy 31 4,t4m Uv at coat. W 
kee} 4 mt recet able hiirveas Hex } iJ ca 


of PARDO WARS Ace. ( heat 5 Ht is ) 


le iphia ) Py 

i HAVE COINPLDENTIAL INPORMATI 
OON severn we estathlished , = tabsts , 
ited hardware tore hardware and apolia 
ete kieated om the middle west which ca 
purchases! st ‘ reasomathie prices f- 
formation write Wilham | Maresh rte 
i100 West Monroe Street, Chicago 3, Iiline 


HARIWARE LL MARER. «ann wher peat 4 








years, grossing $215,000.00 annually with his 
net profit (july hardware | lumber businesa iy 
town nea fabulows Ses Valle, Idahe Heat fial 
trig, hunting ancl beg eryte miry im entire weet 
Due to retirement, definitel riced ta te 
free pietiers f fentinental, #04 
Kar ' if Mi 
Help Wanted 

SALESMAN WANTED TO HANDL/ 
(iPté territory for leading power law 
varden equipment manutneturer Muat | 
time mai handling onle ous ine which 
thes Ta. hardware wholesalers Address it 


F.33 eare of TiARDWaRe Vor (hestnut & fy? 


“f« Vhila lelohia 1 Pa 








SALESMEN & MANUPACTURER i 
RESENTATIVES WANTED PRONTO thee 
moet amaring oaint in history Many territ 
vailable eweet lewelonment in PVA 
Paint. Glohe Paint Compan ini NN tel 
Rrewt New York 

Positions Wanted 
HAKRDWARI (CATALOG MAN AVATII 
LHL! | went eare « erence both wh 
manutacttre { per ation | compete letra 
ri cop writing, finished iayouts Varit 
erty ' ry heen of saleetmiens cata 
He sume es A.idreea its ' 

ure i TiARU WAR! Acs (hestaut & Sati 
}*) pile ; " ; 

PAPVEMIPNG ET Wittllt BE SALSFE MAT) 
WAH! Ht YY ER to mili ft with ilarwe New 
ore bhiarcdware Ldiaty L inow ‘ olay ed 

et ' Pert ’ rot j ellent knowled@ 

; ? : ’ ef W hat : ‘ve 
' ier \ ’ 4 ; , tare of hisaeow ag? 
Ace ' ' t a fyt lhiladelphia 'y 1’ 


SMHITIOFN 
POSITION im PF 
rounded experience as | ‘ {f hardware ’ ' 
ing materiale and 
ing, warehousing and trucking 
Prefer South 
P.?. care of Hasnwane Ace 
Ste. Philadetoh » T’ » 


VAN DPS 


vi ears ’ a 


MAWHWIP TI) 
chasing 
atee! ‘ eine rliencec ¢ 
References can hex 
NAdress 
(heetnut & SA) 


caf 6 «6leeationt 












6A” lest $6.50 
10° ist $7.50 
st $8.50 


Sell the best you con sell! 


ILLBRONZE 
heavy-duty 


ALUMINUM 
PAINTS 


HARDWARE AGE. 





MAY 24, 1956 


- vier ee 


RUF-TOP 


UNCONDITIONALLY GUARANTEED FOR LIFE! 
HEAVY DUTY BEAVER CAULKING GUN 


Precision machined to insure perfect fit. Cadmium plated 
Positive ratchet drive. Uses bulk or cartridge materials 

grade to light oils Assorted nozzies available. Unconditionally guoranteed. 
Write for descriptive literature and attractive discounts 


™ 15 
\ MASTER MANUFACTURING COMPANY, 9200 Itnman Avenue, Cleveland 5, Ohio 





of Western Reserve Manulactunng Cam@p@eny 


- Pubbe: red A 


«yt 


ILLINOIS BRONZE POWDER CO., Inc. 


(arrr i iat 





no rue? 





heaviest 






‘Jha 


RUB-R-KROM 


smi 


CHICAGO 16, ILLINOIS 











cr 
PARK 


SPRINKLER 


Index to Advertisers 











Works on a Whisper 
of Pressure... 


A F 





Acme Qvuolity Points, inc 58 Fauitiess Caster Corp 


' 


* © sales representatives: John H. Graham & Co., Ine, 


eerneeneeeeeeneeee#ee#e#eeeeee#e#ee#e 


Your Customers Like 

These Big Features 

® Foolproof. Light 
(Convenient 


® Trouble-free, long-lasting 
easy cleaning, aluminum 
alloy construction 


® Works on as little as 3-lbe 
pressure, full even coverage 
of 50-foot circle at 40-Ibs 


(;,uaranteed against defective 
material and workmanship 


PARK Sprinkler Mfg. Co. 


4500 Appleton $t., Jacksonville, Fia. 


Cash in on this fast-moving sales leader. 

Available in liquid or powder, DI-MET selectively de- 
Dallisgrass, 
turf. 


stroys Creb Grass, 
withowt damage to 


0. E. LINCK CO., Inc., 


Clifton, New Jersey 
makers of TAT Ant Trap 


NEW SALES BUILDER for You! 


The improved FINGER GRIP AD- 
JSUSTAGLE CLIP with features for 
quick and repeat soles, ot neo in- 
crease in price! A superior design 


Display the improved 
FINGER Geir ADJUST. 
ABLE CLIPS, they sell 
themeelves. Af your 


jobbers or write to- 


A. 1. PLATT CO. 


A big notional advertising 
campaign plus finest merchandising aids help 

you sell. See your wholesaler right away or write 
mir. for full information. 


Really KILLS 
CRAB GRASS 


lemon gross, sedge 


~ Kilhite 


a # 


thet “porks” more things... better, 


safer — securely. 


Ovtetending PATENT FEATURES 


e Cennet twist or turn, ore “bites” 
inte mounting wsrfece « Easier to fasten 

plates eliminated * Holds 
smooth handles without sli * Full 
range of sizes; now up to 2%" © Rigid, 
yet flexible enough te held @ gloss viel. 


170 KENWOOD AVE. 
FAIRFIELD, CONN. 








Aircrett-Marine Products, inc 14% 
Ajax Herdwore Mig. Corp. La 
Amerioan Cabinet Hardware 


Fitler Compony, Edwin 
Fleischmann Handle Co. 
Fietcher-Terry Company, The 


Pp. 13-4 | Follansbee Stee! Corp 


American Chain & Cable 
Company, inc., American Choin 
Div. 

American Grease Stick Compeony 162 


American Logging Teol Corp... is) | 


American Teck Compony $3 
Anchor Wire Ceorporetion 
Animal Trep Compeny of 


| 


113 | 


Americe ($6 | 


Atkins Sew Div 
Borg-Warner Corp 3 


Atientic industria! Corp ae 
Atias Tack Corporation 


Bernt Co.. inc., Ofte 143 
Better Homes & Gardens 42 
Biair Mig. Company 162 
Boker & Co., Inc., H 147 
Boonton Moiding Co 92 
Borg-Warner Corp 

Atkins Sew Div } 
Brooks & Sons, inc, M. $ 162 
Brownell & Co. inc 1S8 


Cc 


Celbor Paint & Varnish Compony 
Cal-Dek Co., Inc 
Cambridge Toc! & Mig. Compeny 
Camillus Cutlery Compeny 
Certisle Mig. Company 
Carion Products Corp 
Chempion Brass Company 
Chettancoge Roya! Compeny 
Chicago Spring Hinge Company 
Chicopee Mills, inc 

Lumite Div 2 
Cleveland Twist Drill Ce 14) 


Coburn Products Div 
Coloredo Fuel & iron Corp 126 


Columbien Cutlery Company 163 
Centinentel Can Company 9) 


Corbin Cabinet Lock Company 
Div. Americen HMerdwere Corp. 129 


Coughiean Compeny, G. WN 28-29 
Crescent Plastics, Inc 145 
Crescent Too! Compeny 89 


0 
Deming Compony, The 
Diets Compeny, ®. E 


Domes of Silence 
Robert E. Mille & Co ine 


E 


Begie Electric Mig 


Electric Auto-Lite Company ay 


G 


General Electric Company 
Clock & Timer Dept. 34 
Wiring Device Dept. 59 


| General Stee! Warehouse Co.. inc 


Gensco Tool Div 131 
Getty & Compony, inc., H. $ ” 
Geyer Mig. Company ie? 
Gibson Good Tools, inc 160 


| Goodell Company 
| Graham 4&4 Compeony, inc 


Jonn 
H. Griffin Ca.. G6. W 


Greenlee Too! Company 


| Gries Reproducer Corp 


Griffin Mig Company 


4 
Hamilton Mig. Corp 
Hanson Company, Henry | 
Herris & Compeny, Arthur 


| Hervey Machine Company 


Compony % | 
Edwerd Cen Co 154 | 


| Lamson & Sessions Company 
Edwerds Compeony, inc 5 


Hearcraft Brass Div 
Heller Company, W. C 
Hemp & Company 


| Hoppe, inc., Frank A 


Huenefeid Company, The 
Hyde Mfg. Company 
Hy-Ko Products Company 


idea! Brass Works, inc 
ideai Fishing Float Company 
iNtinols Bronte Powder Co 


J 


Jockson & Son Company, The 
Thomas 


Brothers 
Willleam ine 


Jenkins 
Johnson 


x 


Keil Lock Compony 
Keico Storewore, inc 
Kester Solider Company 
Krylon, inc 

Kueffe! & Esser Compony 


\ 


The 115 
Lenders, Frory & Clerk 
(Universal Products) 4 
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Lown-Boy Div Rockwood Mig. Company 133 
a Morine & Mig 90.81 Ronson Corp 55 
Leo Mle, Gameees 0 Royal Electric Compony si 
Lenk Mfg. Company 48 
Leonard Company, The lel 
Libbey Gloss Div 
Owens Iilinocis Giess Company 35 
Linck Company, O. € 166 5 
ected Hee a. 9) aaa ontane Wat 
Chicopee Mills, inc > Sheron Bolt & Screw Compeny.. '62 
Sheffield Stee! 
Div. Armco Stee! Corp. 83 
Shelby Spring Hinge Compeony, | 
The i”? 
Shelton Tack Compony iF | 
a Sherwin Williams Co. The 7699 
M & D. Displey Compeny 134 Siaymoker Lock Company 16-17 
Marsholitown Trowel Company ‘68 Slip Seat Company, The St 
Master Mig. Company 145 a Company, inc "4 
Meoil Metal Products Co (54 Seuthern Screw Compeny 128 
crime la Comper «|| Seeary Modu, ne. 
Domes of etal “a Stenderd Horse Nelli Corp 163 
Millers Falis Compony 124 | Senley Works, the 122-423 
Minneapolis-Honeywell Regulator Star Expansion ee 
Company %.- Star Meta! Products Compeny 112 
Myers & Bros. Co. F CE 132 Star Stoiniess Screw Compeny 166 
Sunset Line & Twine Compeony 162 
Supreme Products, inc ig 
Swing A-Wey Mig. Company 94 
N 
N & WN. Seles Company 146 
N 86 C. Television-Radic Corp ' 
Of Americo 101 
’ 
watenat wi. Compan ME| raga Condut 6 Cable 
ompany 
Noble Mfg. Company, inc 155 True Temper Corp 4.37 | 
North & Judd Mig. Company 160 Turner Groce Works 37 
Tyler Mig. Company 133 
Oo 
Oster Mig. Company 113 v 
Union Mallieable Mig. Co 127 
United States Plywood Corp ue 
United States Stee! Corp 
P Cycione Fence Div 4i 
Utica Drop Forge & Too! Corp. tii 
Port Sprinkler Mig. Compeny 166 
Povison Mig. Corp $7 
Penn Fishing Reels 
Penn Fishing Teckie Mig. Co 16) 
Pennsylvania Refining Company ie v 
Pioneer Gen-E-Motor Corp 
06 it6 (28 (3% 182 Vietor Adding Machine Compeny 5) 
Pittsburgh Nipple Works, inc 140. «Vichek Too! Company is 
Piatt & Company, Arthur | 166 
Portable Electric Tools in I 
Power Products Corp 50 5! 
Prot? & Lambert. inc 120 
Proto Tools w 
Piomb Tool Company i$ Werren Yost Corp 9; 
Warwood Too! Compeny i$! 
Waterbury Lock & Speciality Co i 
Water Master Compony its 
o Wensel Tent & Duck Co. WH 3 
Westinghouse Electric Corp 
Quote, Rubber Div $7 Lemp Div 
19, 20. 21. 22. 23, 4, B, 
Wright Stee! & Wire Co. G. F lel 
- 
Rovbestos-Menhattan.§ i: 1$7 ¥ 
Reynoids Metals Company is 
Ridge Too! Compeony, The 140 Yoder Mig. Company a7 
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THE KEY TO 
GREATER PROFITS 


GEYER 


oe el 





























































The Line With Greater 
CUSTOMER ACCEPTANCE 
The complete line of Geyer Form 
and Garden Tools signals quality 
and efficiency to your customers. 
Theat meons fast, easy scleability 
ond greater profits for you. The 
new improved display stond will 
sell itself out time after time. if 
you aren't cashing in on th 
Geyer line now, you should in- 
vestigate its possibilities 


Write today fer complete 


LL 
Aa 


GEYER MANUFACTURING CO 
» x FALLS NOI 


; 








AMERICAN 
Logging Tools 










LOAD BINDERS 
Designed especially for truckers of auto- 
mobiles, lumber, pipe, steel. Real insure 


ance for a safe load 


Hi JACK 

Powerful, positive, combination lift and 
logging tool. Raises logs quickly and easily, 
holds them securely while bucking. 


CANT HOOKS 

With forged steel hooks and toe 
rings, sclect rock maple or hickory 
handles. Available in all sizes 


Call us or write: 





* |S MERICAN LOGGING TOOL CORP. 


is _* 4 Subsidiary of Broderick @ Bascom Rope Co. 
** 


Factory: EVART, MICH, « General Office: 4203 Union Bivd., ST. LOUIS, MO, 
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CAL-DAK 


for quality 


/ ; fis j rf J 
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‘LAUNDRY CARTS + PORTA-GRILLE 


°° CHAIRNG AND STOOLS 


‘SHOPPING CARTS 


/ 








Fixtures for every No other quality 


kind of merchandise. fixtures match 
. Heller's money 


Largest display capacity. saving prices. 


j 
j 


A TRIUMPH for making YOU MONEY 





Heller’s store fixtures move mer- 
chandise faster. Their better display 
makes selling easier. (Actually people 


serve themselves.) Ask for fixture 


W. C. HELLER & COMPANY, Montpelier, Ohio 


MORE SALES 
FASTER! 


DISPLAYS 
WITH ALL 
ASSORTMENTS 


WRITE FOR FREE 
BULLETIN L-5 


Multiply sales sell chisels by the set. 


in rolls, fberboord boxes, wood cases. 


PITIV ENLEE 


GREENLEE TOOL CO., 1813 HERBERT AVE., ROCKFORD, LL. 


Write tor free GREENLEE 
Hend leo! Cateleg No. 35-4 


MARSHALLTOWN TROWEL COMPANY + MARSHALLTOWN, IOWA 


Coast to coast 
favorite wit h 
offices, factories 
stores, homes. For 
walls. counters 
maliboxes et 

Easiest to read 
letters on marke: 
Jumbo or Midget 
sizes. Display 
tokes less than | 
sq. foot 


CLEVELAND 
OnI0 





DOMES or SILENCE 
RUBBER CUSHION FURNITURE GLIDES 


NEW DISPLAY BOX 


Contains 1 Dozen Cards of 
either %', %" or 1° Domes 
PROMPT SHIPMENT 


Ack your jebber, he is wet supplied, write 


ROBERT E. MILLER & CO., INC., 35 Pearl St., New York 4, N. Y 


CONTAINER 
AND 

CARDS IN 

} COLORS 


DOMES 
SILENCE 
hither Cis*aan jhe 
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TAPPING SCREWS MACHINE a 
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“NAT” STANDS OUT 


with dress-parade vackaging 





trighten up your fastener shelves and speed up off-the-shelf selection with 
the snap and color of National's high-visibility labeling and uniform packaging 
These smart, trim boxes stand out, boldly identifying National quality by their 
glossy red and black finish. Color-coded labels make stock handling easier, too! Colors 
quickly identify fastener types. And sizes are printed large enough to see, even on 
higher sheives 
Standardize on National's most complete, accepted 
quality line packaged to stand out boldly for greatest 


sales appeal 





Vi if 
Ask Your Distributor... He Knows i$ i 





on i) 
THE NATIONAL SCREW & MFG. COMPANY coy) @ |» Wy 
Cleveland 4, Ohio } Jemomelll | ff a woous 
Pacific Coast: National Screw & Mfg. Co. of Cal. 4 eS i Ms a My, 
3423 South Garfield Ave. « Los Angeles 22, Cal. , 











TOP-SPEED and BLU-HOT 


RANGES - STOVES 











































Write for uM aetals on tH ] jompiet e. 
BOSS PRIZE COOK STOVES - TABLE MODELS 


Sey Sus ; om zi 


THE HUENEFELD CO., CINCINNATI 25, OHIO 


ESTABLISHED 1872 
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